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Make  way  for  the  Sun-Sentinel  AGVs.  Automated  Guided 
Vehicles.  Computerized  wonders  that  move  newsprint  rolls  at  the 
push  of  a  button.  Technological  innovations  like  these  abound  at 
the  Sun-Sentinel’s  new  production  facility  in  Deerfield  Beach,  Flor¬ 
ida.  The  offset  presses,  for  instance,  are  programmed  to  read  page 
negatives,  preset  ink  flow  and  check  color  registration  automati¬ 
cally.  Taking  the  guesswork  out  of  each  press  run.  Increasing  effi¬ 
ciency.  Ensuring  consistency.  All  the  result  of  scientific  advances 
applied  with  the  spark  of  human  ingenuity. 

Sun-Sentinel,  on  line  with  quality. 
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Sun-Sentinel 


WITHOUT 
OURCOVERAGE 
SAN  DIEGANS  MIGHT 
NOT  EVER  MEETTHE 
HARDESTWORKMG 
PEOPLE  INTHBR 


In  fact,  they  may 
never  realize  such 
people  exist.  One 
wasFlorencio 
Morales,  a  Oaxacan 
farmworker  headed 
for  the  fields  of 
northern  San  Diego 
County  in  search  of  a 
better  life. 

A  dream  that 
ended  when  he  was 
gunned  down  trying 
to  rescue  his  son 
fi’omagangof 
thieves. 

A  story  San  Diegans 
needed  to  know.  jM)out 


HELDS. 


Florencio  Morales.  A  Oaxacan  farmworker  who  worked  toward 
a  dream  that  took  his  life. 


We  pride  our¬ 
selves  on  tackling 
the  tough  issues. 
Issues  drat  others 
often  overlook.  Like 
gang  violence.  A  year 
before  the  national 
headlines,  reporter 
Joe  Cantlupe  brought 
readers  into  the 
violent  and  drug- 
driven  world  of 
gangs.  Or  staffer  Jon 
Standefer,  who  ex¬ 
posed  a  system  ill- 
equipped  to  recog- 
nize  or  deal  with  fire 
harsh  realities  of 


people  they  might  otherwise  never  meet. 

A  story  told  with  compassion  and  com¬ 
mitment  by  The  San  Diego  Union.  Reporter  S. 
Lynne  Walker  and  photographer  Michael 
Franklin  worked  for  almost  a  year  preparing 
the  award-winning  migrant  farmworker 
series,  “The  Invisible  Work  Force.” 

Walker  has  just  won  the  1989  Gerald  Loeb 
Award  for  Outstanding  Journalism,  capping 
a  number  of  awards  the  series  has  earned. 


child  abuse.  Issues  most  people  would  rather 
pretend  never  happen. 

At  The  San  Diego  Union,  we  feel  by  addres¬ 
sing  the  compelling,  complex  and  sometimes 
co^sing  issues  in  a  fresh  and  informative 
way,  we  can  introduce  readers  to  the  most 
important  people  of  all.  Themselves. 

^e^atiBtegoMnion 


”We’re  saving  st 
$10,000  a 
week  with 
our  NP  2299 
inserter.” 


Hank  Kachclricss 
['>i.<:[rihuti(m  Manager 
Ashury  Park  l\ess,  N.J. 
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''That  translates  into 
over  $1/2  million 
a  year!” 

Ever  since  last  summer  when  Asbury  Park 
installed  its  NP2299,  the  word  has  been 
savings!  Savings  in  number  of  pre-inserting 
runs.  Savings  in  reduced  downtime.  And  sav' 
ings  in  hundreds  of  thousands  of  dollars. 

"Many  of  the  other  inserting  systems  we  con¬ 
sidered  were  less  costly  in  terms  of  purchase 
price,”  explains  Hank  Kachelriess,  "but  we 
recommended  the  Harris  Graphics  NP2299 
because  the  system  would  reduce  Sunday  pre- 
inserting  chores  from  five  runs  to  four.  That 
meant  saving  over  million  a  year!  So  when 
everything  was  tallied,  the  NP2299  was  the 
real  winner.” 

Asbury  Park  purchased  its  NP2299 exclusively 
for  pre-inserting.  And,  as  Hank  states,  "We 
use  it  for  20  into  1  constantly.”  Yet  the 
NP2299  really  saved  the  day  on  their  largest 
job  to  date — 37  inserts  in  a  Sunday  edition. 
"We  inserted  17  into  a  comic  carrier,  then  19 
more,”  Hank  recalb.  "Our  people  were 
simply  amazed!” 

Asbury  Park  also  is  amazed  with  the  NP2299’s 
ICON  (Inserter  CONtrol)  automatic  repair 
system.  Hank  says,  "ICON  has  saved  us 
coundess  thousands  of  inserter  stops.  ICON 
really  saves  us  money,  both  at  the  pocket  and 
by  providing  us  with  up-to-the-second  infor¬ 
mation  on  inserter  nmning  status.”  That’s 
important  to  know  when  you’re  tracking  40 
different  zones! 

Find  out  how  the  NP2299  can  positively 
impact  your  paper — especially  your  savings 
account.  Contact  the  Director  of  Sales — 
Newspaper  Products  at  (513)  278-2651. 
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VISIT  US  AT  BOOTH  2170 
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BINDERY  AND  FORMS  PRESS  DIVISION 

4900  Webster  Street  •  Dayton,  Ohio  45414 
(513)278-2651 
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The  4th  Estate 

By  Doug  Borgstedt 


JUNE 

8- 10— Wisconsin  Newspaper  Association,  Olympia,  Oconomowoc. 
10-14— ANPA/Technical  Exposition  &  Conference  Center  and  Rivergate 

Exhibition  Center,  New  Orleans. 

1 0- 1 8— World  Congress  of  Newspaper  Publishers  &  International  Federation 

of  Newspaper  Publishers  (FIEJ),  Annual  M'^^ting,  New  Orleans. 

14- 16— Suburban  Newspapers  of  America,  Summ  ,  i  lanagement  Confer¬ 

ence,  Westin  Seattle  Hotel. 

15- 17— Mississippi  Press  Association,  Summer  Conference,  Biloxi. 

15-17— -Oklahoma  Press  Association,  Summer  Convention,  Texoma. 

15- 18— Investigative  Reporters  &  Editors,  National  Conference,  Wyndham- 

Franklin  Plaza  Hotel,  Philadelphia. 

19-23— The  Gannett  Center  for  Media  Studies'  Leadership  Institute:  Educa¬ 
tion  and  Media  Professionals  —  Insights  and  Ideas  on  Intellectual, 
Academic  and  Professional  Leadership  in  Journalism  Education, 
Columbia  University,  New  York  City. 

21- 25— National  Federation  of  Press  Women,  Communications  Conference, 

Coeur  d'Alene,  Idaho. 

22- 25— Tennessee  Press  Association,  120th  Anniversary  Convention, 

Chattanooga. 

24- 28— New  England  Newspaper  Association,  Family  Newspaper  Confer¬ 

ence,  Marriott  Hotel,  Newport,  R.l. 

25- 28— Newspaper  Special  Section  Network,  Conference,  “Strengthening 

the  Network,”  Omni  Ambassador  East  Hotel,  Chicago. 

25-28— Newspaper  Personnel  Relations  Associations,  Annual  Conference, 
Westin  Hotel,  Ottawa,  Canada. 

25-28— ICMA,  Sales  Conference,  Opryland  Hotel,  Nashville. 

25-29 — Association  of  Newspaper  Classified  Advertising  Managers,  Worth¬ 
ington  Hotel,  Ft.  Worth. 

28-7.'1 — Georgia  Press  Association,  Annual  Convention,  Sandestin  Beach 
Resort,  Fla. 

JULY 

4- 9— National  Press  Photographers  Association,  44th  Annual  Convention, 

Marriott's  Tan-Tar-A  Resort,  Osage  Beach,  Lake  of  the  Ozarks,  Mo. 

9- 11 — ANPA  Foundation,  Newspaiper  Adult  Literacy  Conference,  Brown 

Paiace  Hotel,  Denver. 

SeminarsIWorkshopsIClinics 

JUNE 

5- 7— ANPA/INAME,  Leadership  in  the  Advertising  Department  Workshop, 

Omni  Georgetown  Hotel,  Washington,  D.C. 

8 — Gannett  Center  for  Media  Studies,  Media  and  American  Family 
Institutions  Seminar,  “Mass  Media  and  the  American  Family,” 
Columbia  University,  New  York  City. 

9-10— Quality  Control  in  Screen  Printing,  Workshop,  California  Polytechnic 
State  University,  San  Luis  Obispo. 

9- 10— ANPA  Labor  Relations  and  Technology  S''minar,  New  Orleans 

Hilton  Riverside  and  Towers,  New  Orleans. 

9-10— ANPA  Telecommunications  Workshop:  Connections  IV,  Sheraton 
New  Orleans. 

11- 14 — SNPA  Foundation  Seminar,  “Private  Lives  vs.  Public  Interests,” 

Lexington,  Va. 

11-16 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Col¬ 
lege  Newspaper  Advisers  Fellowship;  and  Graphics  Center:  News¬ 
paper  Design  &  Typography  for  College  Seniors  and  Graduate 
Students,  St.  Petersburg. 

11-21 — American  Press  Institute,  Management  and  Costs,  Reston,  Va. 

16- 19 — SNPA  Foundation  Seminar,  “Selling  Against  Other  Media,”  Galves¬ 

ton,  TexEis. 

19-22 — California  Polytechnic  State  University,  Flexography  Seminar,  Cali¬ 
fornia  State  University,  San  Luis  Obispo. 

23- 24 — California  Polytechnic  State  University,  Workshop,  Statistical  Pro¬ 

cess  Control  for  Printers,  San  Luis  Obispo. 

JULY 

9-19— The  Poynter  Institute  for  Media  Studies,  Teaching  Fellowship  Pro¬ 
gram:  Management,  St.  Petersburg. 

10- 28— The  Poynter  Institute  for  Media  Studies,  Writers'  Camp  Fellowship 

for  Kindergarten-8th  Grade  Teachers:  Writers  Camp  for  Elementary 
and  Middle  School  Students,  St.  Petersburg 
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About  Awards 


Loeb  Award  winners.  The  winners  of  the  Gerald  Loeb 
Awards,  presented  by  the  University  of  California,  Los 
Angeles,  for  outstanding  business  and  financial  journal¬ 
ism,  were  recently  announced. 

The  newspaper  winners  were:  for  large  newspapers,  the 
Philadelphia  Inquirer's  Donald  L.  Barlett  and  James  B. 
Steele;  medium-sized  newspapers,  Lynne  Walker  of  the 
San  Diego  Union;  small  papers,  Howard  Gold  of  the 
Miami  Review;  commentary,  David  Warsh  of  the  Boston 
Globe;  and  beat  or  deadline  writing,  John  Helyar  and 
Bryan  Burrough  of  the  Wall  Street  Journal. 

Hypertension  writing  honored.  For  an  article  in  the  New 
York  Times  Magazine,  “Defining  Hypertension,”  Robin 
Marantz  Henig  took  first-place  in  the  newspaper  category 
of  the  ninth  annual  William  Harvey  Awards  for  writing 
about  hypertension,  presented  at  the  National  Conference 
on  High  Blood  Pressure  Control.  The  awards  are  spon¬ 
sored  by  the  American  Medical  Writers  Association,  the 
National  High  Blood  Pressure  Education  Program  of  the 
National  Heart,  Lung  and  Blood  Institute,  and  the  Squibb 
Corporation. 

Better  Newspaper  Contest.  The  Suffolk  Times,  Matti- 
tuck,  N.Y.,  was  named  the  best  community  newspaper  in 
New  York  state  in  the  1988  New  York  Press  Association 
Better  Newspaper  Contest.  NYPA  also  presented  92  first- 
place  awards  in  53  separate  categories. 

Boston  billboard  best.  For  its  outdoor  advertising  work 
for  the  Boston  Globe,  Hill,  Holiday,  Connors,  Cosmopu- 
los  was  honored  as  co-winner  of  the  Best  of  Show  Obie 
Award,  presented  by  the  Institute  of  Outdoor  Advertising 
at  the  Parsons  School  of  Design  in  New  York.  The  cam¬ 
paign  also  received  an  Obie  in  the  media  category. 
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PROUDLY  ANNOUNCING 

Two  New  Contributors  to 
'3^  The  New  York  Times  News  Service  -n 
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Starting  June  1,  all  clients  of 

The  New  York  Times  News  Service  will  receive 

stories  with  a  West  Coast  perspective  from  the 

San  Francisco  Chronicle  and  the  Los  Angeles  Daily  News. 

The  daily  selection  will  include  Pacific  Rim  business  reporting 

as  well  as  lifestyle,  entertainment,  travel  and  sports  features.  \  \ 

We  are  proud  to  add  the  work  of  these  two  fine  papers  to  our  daily  report.  \ 

The  Chronicle  and  Dally  News  join  these  other  contributors  to  The  New  York  Times  News  Service: 

Cox  News  Service  (copy  from  Atlanta  Journal  &  ConsUtutlon,  16  other  Cox  newspapers  and  Cox's  Washington 
and  foreign  bureaus);  Asahi  News  Service  (from  Tokyo's  Asahi  Shimbun,  the  most  prestigious  newspaper  in  the 
Far  East)  and  the  26  daily  newspapers  in  1 1  states  that  comprise  The  New  York  Times  Regional  Newspaper  Group. 


y  ork  Stmts 

Newsservice 

Edited  to  Fit  Your  Needs 


For  details,  call  John  Brewer  at  (212)  556-1927. 
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Editorial  workshop 

By  Roy  H.  Copperud 

The  cream  of  the  Jest  No.  682 

Pasadenans  have  been  mystified  in  recent  years  by  an 
inscription  neatly  painted  in  letters  two  or  three  feet  high 
across  the  upper  wall  of  a  red  brick  building  and  easily 
visible  to  motorists  moving  along  an  adjoining  heavily 
traveled  street. 

The  mystery  was  more  or  less  dispelled  recently  by  an 
article  in  the  Altadena  Weekly,  lamenting  the  fact  that 
inside  the  second  floor  of  the  building  was  a  loft  that  had 
been  a  gathering  place  for  artis. .  of  the  community,  who 
lately  were  dispossessed  by  a  redevelopment  project. 
Well,  how  about  the  inscription,  which  evidently  had  been 
painted  by  inmates  of  the  loft?  It  read,  “MY  PEOPLE 
ARE  THE  PEOPLE  OF  THE  DESERT,  SAID  T.  E. 
LAWRENCE,  PICKING  UP  HIS  FORK.”  But  in  quot¬ 
ing,  the  paper  skimmed  the  cream  from  the  jest  by  a 
common  confusion.  The  sign  actually  read  DESSERT, 
not  DESERT. 

Wayward  words 

“It  was  1955  in  Rome,  and  famed  fashion  photography 
genius  Richard  Avedon  was  about  to  ...  ”  About  to  draw 
a  deep  breath,  no  doubt,  if  he  were  reading  falsies-studded 
stuff  like  this.  A  good  sampler  of  this  journalistic  manner¬ 
ism  appeared  in  Copy  Talk,  the  in-house  critic  of  the 
Canadian  Press,  edited  by  Bob  Taylor:  “To  make  things 
hard  for  the  reader,  simply  cut  out  a,  the,  and  of,  forget 
about  commas;  pile  the  nouns  together.  And  this  is  what 
you  get:  doughnut  shop  waitress  Lillian 
Beaton  .  .  .  Hockey  Night  in  Canada  vice-president 
Frank  Selke  .  .  .  prolific  novelist  and  golf  addict  P.  G. 
Wodehouse  .  .  .  convicted  Wall  Street  inside  trader  Den¬ 
nis  Levine  .  .  .  neophyte  director  Dwight  Little’s  nqt- 
yet-released  KGB." 

*  ♦  ♦ 

“Temperatures  reached  105  by  5  p.m.,  annihilating  the 
previous  record  of  105  for  the  date.”  Proof  that  a  substi¬ 
tute  can  be  found  for  shatter,  even  though  overwrought. 

*  * 

“Molly  is  a  restless,  sometimes-jobless,  often-aimless, 
always  appealing  38-year-old  divorcee  ...”  The  first 
two  hyphens  are  superfluous  (though  not  fatal),  reflecting 
the  writer’s  ignorance  of  handling  adverbs.  An  adverb  that 
is  the  first  word  of  a  compound  modifier  should  not  be 
joined  to  the  next  word  unless  it  might  be  mistaken  for  an 
adjective:  little-used  car  (vs.  little,  i.e.  small,  used  car), 
etc.  Words  ending  in  -ly  are  almost  invariably  adverbs,  and 
this  is  the  signal  that  the  hyphen  is  superfluous:  an  easily 
grasped  concept. 

*  *  * 

“When  you  come  to  a  certain  age  the  sun  begins  to 
travel  backwards.  It  lights  the  past.  A  homeland  of  youth 
and  happy  ignorance  grows  almost  bright  again.  And  you 
fall  to  boasting,  not  of  yourself  or  your  deeds,  but  of  life. 
How  delightful  it  was,  how  red  were  its  roses,  how 
crowded  its  perfect  days. 

“I  have  enjoyed  writing  this  more  than  most  I  have 
written.  Its  hero,  myself,  appealed  to  me  as  one  of  the 
finest  of  humans.  He  knew  almost  nothing.  His  achieve¬ 
ments  were  nil.  He  was  as  void  of  ambition  as  an  eel  is  of 
feathers.  He  misunderstood  himself  and  the  world  around 
him.  He  thought  journalism  was  some  sort  of  game  like 
stoop-tag.  He  was  a  pauper  without  troubles  or  problems. 
And  he  was  as  in  love  with  life  as  an  ant  on  a  summer  blade 
of  grass.” 

—  Gaily,  Gaily,  by  Ben  Hecht. 
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About  Awards 


NIE  Competition.  Winners  of  the  1989  NIE  Week  Project 
Competition,  sponsored  by  NIE  Information  Service,  a 
monthly  publication  that  provides  ideas  for  Newspaper  in 
Education  managers  and  staff,  have  been  announced. 

They  are:  the  Augusta  (Ga.)  Chronicle! Augusta  Herald, 
over  50,000  circulation;  the  Greeley  (Colo.)  Tribune, 
10,000  circulation.  In  addition,  the  Georgia  Newspapers  in 
row,  the  Star-Courier,  Kewanee,  Ill.,  non-daily  or  under 
10,000  circulation.  In  addition,  the  Georgia  newspapers  In 
Education  group  received  a  new  award  for  its  cooperative 
NIE  Week  venture. 

WPI  fellows.  The  World  Press  Institute,  based  at 
Macalester  College  in  Minnesota,  has  selected  10  foreign 
journalists  for  its  1989  fellowship  program. ; 

The  1989  fellows  are:  Odette  Magnet,  Fundacion  Tele¬ 
ton,  Santiago,  Chile;  Ruan  Jiang,  World  Economic  Her¬ 
ald,  Beijing;  Radek  John,  Mlady  Svet,  Prague;  Rafi 
Reshef,  Israeli  Defense  Forces  Radio,  Tel  Aviv; 
An tonella  Romeo,  Corriere  dell  Sera,  Milan;  Nasir  Malik, 
Daily  Dawn,  Karachi;  Lev  Eline,  New  Times  Weekly, 
Moscow;  Carmen  Postigo,  Spanish  National  News 
Agency,  Madrid;  Ulrich  Stock,  Die  Zeit,  Hamburg;  Leo- 
nissah  Munjoma,  ZIANNA  wire  service,  Harare. 

Business  and  financial  writing  awards.  Winners  in  the 
22nd  annual  Awards  for  Excellence  in  Business  and 
Financial  Journalism  competition,  sponsored  by  John 
Hancock  Financial  Services,  have  been  announced. 

The  newspaper  winners  are:  syndicated  and  news  ser¬ 
vice  writers,  a  team  of  seven  writers  from  the  Associated 
Press;  writers  for  financial-business  newspapers  and 
magazines,  Bernard  Wysocki  Jr.  of  the  Wall  Street  Jour¬ 
nal-,  newspapers  with  circulation  over  300,000,  a  team  of 
nine  writers  from  the  Los  Angeles  Times-,  newspapers  with 
circulation  100,000  to  300,000,  Charlie  Crumpley  of  the 
Kansas  City  Times;  newspapers  with  circulation  under 
100,000,  Gary  Harmon  of  the  Daily  Sentinel,  Grand  Junc¬ 
tion,  Colo. ;  and  financial-business  columnists  for  all  publi¬ 
cations,  Robert  Kuttner  of  the  Washington  Post  Writers 
Group. 

Quill  and  Scroll  winners.  The  ANPA  Foundation 
announced  the  winners  of  the  1989  Quill  and  Scroll 
National  Writing  Contest  recognizing  excellence  in  high 
school  journalism.  The  winners  are: 

Editorial:  Janeen  Fowler,  North  Scott  High  School, 
Eldridge,  Iowa. 

Editorial  cartoon:  Chris  Nelson,  Stephen  F.  Austin 
High  School,  Austin,  Texas. 

News  story:  Chad  Kister,  Upper  Arlington  High 
School,  Columbus,  Ohio. 

Photo/News  Feature:  Eric  Covey,  Huntington  (Ind.) 
North  High  School. 

Photo/sports:  Stu  McFarland,  Watertown  (S.D.)  High 
School. 

Feature  story:  Theresa  Bade,  Middletown  (Wis.)  High 
School. 

In-depth  reporting/individual:  Heather  Lofflin,  Shaw¬ 
nee  Mission  High  School,  Overland  Park,  Kan. 

In-depth  reporting/team:  Vicki  Coleman,  Kelly  Witwer, 
Shawn  Andrews,  Stephani  Jaijabka,  Angie  Nichols  of 
Stow-Munroe  Falls  High  School,  Stow,  Ohio. 

Advertisement:  Troy  Statezar,  Hilliard  (Ohio)  High 
School. 

Sports  story:  Leslie  Leasure,  Newburyport  (Mass.) 
High  School. 
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And  a  yen.  And  a  pound.  And  a 
franc.  Every  second  of  every  trading 
day 

Reporting  currency  fluctuations 
is  just  one  of  the  reasons  why  Reuters 
is  the  leading  suffer  of  business 
news  and  financid  data  to  markets 
worldwide. 

The  Reuter  Business  Report  and 
its  companion  service,  The  Reuter 
Financ^  Report,  draw  on  the  same 


news  and  data  that  corporate  decision 
makers  rely  on  to  keep  inftxmed 
about  our  increasingly  international 
economy 

Tailored  to  the  needs  of  North 
American  business  pages.  The  Reuter 
Business  Report  provides  40,000 
words  a  day  of  international  and 
domestic  br^ing  news,  analyses, 
features  and  columns.  The  Reuter 
Financial  Report  provides  constant 


updates  on  publicly  traded  companies, 
and  monitors  the  pulse  of  the  markets. 

Discover  the  value  of  subscribing 
to  The  Reuter  Business  Report  and 
The  Reuter  FinaiKial  Report. 

Call  (212)  603-3576  for  a  free 
30-day  trial. 
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Robart  U.  Brown,  Prosktont  Jamot  Wright  Brown 

Fardinand  C.  Taubnar,  Publiahar  Publishar,  Chairman  of  tha  Board,  1912-1959 


Recycling  newsprint 

Recycling  is  the  buzzword  these  days  among  environmentalists, 
local  and  state  officials  who  are  concerned  about  garbage  disposal  and 
disappearing  landfill  sites.  Since  newsprint  is  estimated  to  be  about 
8%  of  the  garbage  problem  it  has  become  a  ready-made  target  and 
various  schemes  have  been  proposed  to  force  newspapers  to  use 
recycled  newsprint,  as  if  it  came  out  of  a  tap. 

Legislation  is  proposed  in  California  requiring  newsprint  consum¬ 
ers  to  use  at  least  25%  of  recycled  newsprint  by  1991,  30%  by  1994, 
40%  by  1998  and  50%  by  the  year  2000.  Other  states  like  Connecticut 
and  Florida  would  impose  a  tax  per  pound  on  newsprint  usage  if 
newspapers  used  less  than  40%  recycled  paper.  Local  communities 
are  forcing  householders  to  bundle  newspapers  separately,  requiring 
an  additional  collection  fee  for  public  and  private  carters. 

It  all  sounds  logical.  The  trouble  is  that  neither  the  environmental¬ 
ists  nor  the  government  officials  know  anything  about  recycled  news¬ 
print.  They  are  trying  to  get  blood  out  of  a  turnip.  It  just  isn’t  there. 

According  to  the  American  Paper  Institute,  there  are  only  eight 
recycling  plants  for  newsprint.  Five  of  them  use  100%  old  newsprint 
and  three  of  them  add  a  significant  amount  of  new  fiber. 

In  1988,  at  least  13.2  million  tons  of  newsprint  were  used  in  the 
U.S.  Of  this,  4.7  million  tons  were  recycled  and  one  million  tons  of 
that  went  overseas  in  various  forms. 

Of  the  remaining  3.7  million  tons,  only  1.4  million  tons  went  into 
newsprint.  The  rest  went  into  boxes,  construction  paper/board,  tis¬ 
sues,  insulation,  egg  cartons,  etc. 

Therefore,  about  10%  of  U.S  newsprint  requirements  are  met  by 
recycled  paper. 

It  is  the  8.5  million  tons  of  newsprint  now  going  into  the  waste 
stream  that  concerns  everyone.  But,  even  if  all  of  it  were  collected, 
obviously  there  wouldn’t  be  any  place  to  put  it  or  use  it. 

Rather  than  requiring  newspapers  to  use  recycled  newsprint, 
which  isn’t  available,  or  taxing  them  because  they  don’t  use  recycled 
paper,  which  still  isn’t  available,  local  and  state  officials  would  do 
better  if  they  would  consider  tax  incentives  to  private  businesses  for 
the  construction  of  recycling  plants  as  well  as  incentives  or  grants  for 
the  formation  of  collection  agencies  to  supply  the  plants. 

Of  course,  none  of  this  will  please  present  newsprint  producers. 
But  if  the  incentives  were  sweet  enough,  perhaps  they  would  get  into 
the  recycling  business.  Who  knows?  Certainly  the  present  approach 
to  the  problem  is  no  solution. 

What’s  going  on? 

For  an  industry  that  was  supposed  to  be  in  the  doldrums  as  of  Jan. 
1  —  industry  analysts  were  crying  doom  and  gloom  for  the  balance  of 
1989  —  many  newspaper  groups  and  a  lot  of  independents  have 
defied  the  experts  and  produced  good  earnings  reports  for  the  first 
quarter  of  the  year.  Many  of  them  cited  cost  controls  as  a  major 
factor,  but  just  as  many  cited  increases  in  retail  and  classified  adver¬ 
tising,  which  is  where  the  loss  was  supposed  to  occur.  We  realize  that 
one  swallow  does  not  a  springtime  make,  etc.  But,  to  coin  another 
phi^e,  never  count  the  newspaper  business  out. 
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Letters  to  the  Editor 


Feels  story  was  ‘meanspirited’ 


The  meanspirited  and  tasteless 
story  on  Don  Conover  in  E&P,  April 
22,  written  by  John  Griffin  and  Anna- 
bar  Jensis,  deserv.es  a  rebuttal 
because  Conover  was  a  great  news¬ 
paperman  and  a  decent  human  being. 

Singlehandedly  he  carved  a 
“region”  out  of  four  rural  upstate 
New  York  counties  and  established 
an  outstanding  10,000-circulation 
weekly  newspaper  that  won  prizes  for 
the  coverage  of  agriculture  and  praise 
from  readers  for  its  handling  of  news 
of  local  government,  schools  and 
sports. 

As  a  reporter  for  the  Mountain 
Eagle  for  five  years,  I  remember  mea¬ 
suring  the  column  inches  in  a  given 
day’s  issue  of  the  New  York  Times, 
and  finding  that  we  had  won.  The 
Mountain  Eagle  under  Conover  was 
an  unusual  newspaper:  Conover  put 
out  an  eight-column  broadsheet  and 
vertical  makeup  when  the  rest  of  the 
world  had  gone  to  six  columns  and 
horizontal  makeup.  “Makes  it  more 
exciting,”  he  once  told  me,  noting 
that  he  could  jam  up  to  a  dozen  stories 
on  Page  One  to  the  competitors’  three 
or  four. 

Conover  played  the  news  straight 
with  no  hidden  agendas.  In  fact  there 
was  no  editorial  page,  unless  it  were 
the  page  on  which  Jack  Anderson’s 
column,  the  Farmer’s  Almanac  and 
Dr.  Chotkowski  appeared.  “Let  the 


Corrections 

A  May  13,  1989  article  about  the 
New  York  Daily  News’  explanation  of 
its  circulation  losses  for  the  six 
months  ended  March  31,  1989,  incor¬ 
rectly  reported  where  the  newspaper 
said  it  has  recently  shown  gains. 

The  News  did  not  say  its  daily  and 
Sunday  circulations  for  the  six  month 
period  were  up  in  its  Newspaper 
Designated  Market.  The  statement 
said  estimated  daily  and  Sunday  sales 
are  up,  compared  with  1988  in  “the 
city.” 

*  *  * 

A  press  release  from  the  University 
of  Missouri-Columbia  misstated  the 
amount  of  a  grant  from  the  Gannett 
Foundation  for  a  Gannett/Associa¬ 
tion  for  Education  in  Journalism  and 
Mass  Communication  workshop, 
which  was  subsequently  reported  in  a 
brief  in  the  May  6  E&P.  The  correct 
amount  of  the  grant  is  $25,000,  not 
$250,000. 
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readers  write  the  editorials,”  he  said, 
and  they  did.  The  Mountain  Eagle 
even  kept  on  with  a  full  24-hour  tv 
schedule  when  all  about  it  were  drop¬ 
ping  theirs. 

I  was  at  the  meeting  in  the  summer 
of  1984  at  which  Conover  raised  the 
possibility  of  a  daily,  but  it  was  never 
taken  seriously  because  it  did  not  fit 
the  region;  we  functioned  on  the  edge 
of  four  or  five  dailies  large  and  small 
with  no  central  marketplace. 

In  late  1984,  he  abruptly  fired  five 
staff  members  in  a  rare  departure 
from  his  normal  congeniality.  With¬ 
out  getting  into  the  issues,  there  were 
specific  reasons  for  doing  what  he 
did,  though  it  was  badly  handled. 

The  night  his  body  was  found  the 
newspaper  was  going  to  press.  The 
staff  at  the  headquarters  in  Hunter 
was,  of  course,  shattered  but  all  kept 
at  it,  and  the  obituary  was  written  and 
the  main  news  section  made  up, 
mainly  under  the  direction  of  the 
sports  editor  and  a  reporter  from 
Catskill,  both  in  their  twenties.  The 
obituary  with  a  picture  told  the  story 
but  did  not  list  the  death  as  a 
suicide  —  however,  that  is  not  a  tot¬ 
ally  unknown  practice.  Furthermore, 
the  state  police  had  themselves  not 
decided  at  that  point.  Those  kids 
should  get  a  medal,  not  carping  criti¬ 
cism. 

As  to  Conover’s  personal  prob¬ 


lems,  I  would  argue  they  are  nobody’s 
damn  business,  at  least  until  a  court 
somewhere  hands  down  a  ruling.  This 
was  a  privately  held  corporation.  I 
submit  that  a  substantial  number  of 
the  editor-readers  of  this  publication 
would  not  have  handled  the  Conover 
story  in  the  fashion  of  Annabar  Jensis 
and  John  Griffin. 

Of  course  there  is  a  reason  why 
they  did  so.  The  Mountain  Eagle  was 
a  very  serious  competitor  of  the  Cats¬ 
kill  Daily  Mail;  many  readers  simply 
said  they  got  enough  news  from  tele¬ 
vision  and  the  Mountain  Eagle  and 
did  not  need  a  daily  newspaper. 

Robert  S.  Balme 
(Balme  has  been  in  the  newspaper 
business  for  more  than  40  years  with, 
among  others,  United  Press  and  the 
Buffalo  Evening  News.) 

Real  hoot 

Too  bad  your  list  of  movies  with 
newspaper  angles  {E&P,  April  22) 
didn’t  include  that  minor  classic. 
Scandal  Sheet  {\95\),  in  which  an  ace 
reporter  (John  Derek)  stalks  a  lonely- 
hearts  killer  who  turns  out  to  be  his 
own  boss  (Broderick  Crawford).  The 
film’s  treatment  of  schlock  journalism 
is  a  real  hoot. 

Jerry  Elsea 
(Elsea  is  editorial  page  editor  of  the 
Cedar  Rapids  [Iowa]  Gazette.) 


THE  NEW  WORD 
IN  GRAPHICS 


It's  the  new.  daily  graphics  package  for 
clients  of  The  New  York  Times  News 
Service.  These  Macintosh-to-Macintosh 
computer  graphics  from  the  Times  cover 
everything  from  weather,  business  and 
news  to  science,  features  and  sports. 

For  a  free  trial  and  our  handbook, 
call  John  Brewer  at  (212)  556-1927. 
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Competition  California-style 

Reporter  eavesdrops  on  competitor’s  interview  with  aiieged  murderer 


By  M.L.  Stein 

An  alleged  wife  murderer  was  cap¬ 
tured  in  the  wilds  of  Montana  after  he 
confessed  the  crime  in  a  letter  to 
Orange  County  (Calif.)  Register  col¬ 
umnist  Bob  Emmers,  who  later 
obtained  an  exclusive  interview  with 
the  suspect. 

The  letter  and  the  interview  set  off  a 
slam-bang  competitive  battle 
between  the  Register  and  the  Los 
Angeles  Times  that  was  reminiscent 
of  Ben  Hecht  and  Charles  MacAr- 
thur’s  classic  drama,  The  Front  Page. 

At  one  point,  Jim  Carlton,  of  the 
Times’  Orange  County  edition,  man¬ 
aged  to  eavesdrop  on  Emmers’  inter¬ 
view  with  the  alleged  killer,  David  L. 
Schoenecker,  while  another  Register 
reporter  tried  to  drown  out  the  inter¬ 
view  with  loud  talking. 

The  story  broke  with  Schoeneck¬ 
er’ s  five-page  letter  to  Emmers  which 
began:  “Last  night  I  shot  and  killed 
my  wife.” 

Schoenecker,  a  well-respected 
engineer,  gave  Emmers  his  address  in 
Anaheim  and  advised  the  columnist 
to  call  the  police.  ’ 

The  letter,  which  had  been  mailed 
from  Montana,  also  mentioned  a 
“list”  of  others  he  intended  to  “pun¬ 
ish.” 

“As  a  columnist,  I  get  a  lot  of  crazy 
letters,  but  I  had  a  feeling  this  one  was 
real,”  Emmers  told  E&P.  “It  gave  me 
chills.” 

On  May  1 1,  Anaheim  police,  tipped 
by  Emmers,  found  the  decomposed 
body  of  40-year-old  Gail  M. 
Schoenecker,  a  schoolteacher,  in  the 
Schoenecker’s  home.  She  had  been 
shot  in  the  head. 

Also  discovered  was  a  list  of  54 
people  whom  Schoenecker,  48, 
vowed  in  his  letter  he  would  “strike 
without  warning.”  Several  of  them 
live  in  Schoenecker’s  native  Wiscon¬ 
sin,  where  they  were  warned  by 


authorities. 

The  suspect  wrote  to  Emmers, 
“There  was  no  hatred  —  I  loved 
her  —  but  the  action  was  necessary 
because  I  have  a  purpose  and  one  that 
cannot  have  an  interruption  or  inter¬ 
ference.” 

After  mailing  the  letter  from  Mis¬ 
soula,  Mont.,  Schoenecker  fled  to  a 
remote,  mountainous  area  near  the 
town  of  Superior,  where  a  sheriff’s 
posse  captured  him. 

Register  managing  editor  Tim  Kelly 
decided  to  send  Emmers,  along  with 
reporter  Janine  Anderson  and  a  pho¬ 
tographer,  to  the  scene.  Another 
reporter,  James  V.  Grimaldi,  flew  to 
Wisconsin  to  interview  Schoeneck¬ 
er’s  former  wife  and  two  daughters. 


“We  figured  that  since 
Schoenecker  had  written  Bob,  there 
was  a  chance  he  could  interview  him 
in  Montana,”  Kelly  said. 

The  gamble  paid  off.  As  the 
accused  man  was  being  led  in  hand¬ 
cuffs  to  the  Superior  jailhouse  after 
his  arraignment  in  a  nearby  court¬ 
house,  Emmers  approached  him. 

“Hi,”  the  columnist  said.  “I’m 
Bob  Emmers.  You  wrote  me.” 

Schoenecker,  who  had  told  depu¬ 
ties  that  he  hated  the  press  and  did  not 
want  any  interviews,  smiled  broadly 
and  reached  out  to  shake  Emmers’ 
hand. 

“Bob,  is  that  you?”  he  asked. 

The  interview  was  held  in  an  inter¬ 
rogation  room  on  the  second  floor  of 
the  jailhouse,  while  Carlton  and 
Anderson  stayed  below. 


The  33-year-old  Carlton,  a  former 
Register  reporter  with  a  reputation  as 
a  tough  competitor,  told  E&P  he 
could  hear  their  conversation  and 
climbed  the  stairs  so  he  could  hear  it 
even  better. 

“I  was  halfway  up  the  stairs  before 
Janine  [Anderson]  realized  what  I 
was  doing,”  Carlton  recalled.  “Then 
she  looked  me  right  in  the  eye  and 
asked  me  if  I  were  eavesdropping.  I 
Just  stared  back.” 

Anderson,  he  continued,  accused 
him  of  unethical  conduct  and  began 
talking  loudly  to  block  out  the  inter¬ 
view.  Then  she  complained  to  a 
deputy,  who  ordered  Carlton  to  come 
down. 

That  was  not  before  he  had  over¬ 


heard  a  sizable  portion  of  the  inter¬ 
view,  which  he  incorporated  into  his 
story. 

At  one  point,  the  Times  reporter 
said,  Schoenecker  asked  Emmers, 
“You’re  not  going  to  sensationalize 
this,  are  you  Bob?” 

Explained  Carlton,  “The  Register 
already  was  ahead  of  us  on  the  story 
because  of  the  letter  to  Emmers.  The 
Times  had  sent  me  all  the  way  to 
Montana  and  I  was  not  going  to  return 
empty-handed.” 

Carlton  said  the  night  before, 
chagrinned,  he  and  staff  photogra¬ 
pher  Kari  Rene  Hall  had  driven  from 
Missoula  to  Superior  over  a  narrow, 
dangerous  road  to  “get  a  jump”  on 
Emmers  and  Anderson. 

“The  Register  team,  however, 
(Continued  on  page  10) 


“I  was  halfway  up  the  stairs  before  Janine 
[Anderson]  realized  what  I  was  doing,”  Carlton 
recalled.  “Then  she  looked  me  right  in  the  eye  and 
asked  me  if  I  were  eavesdropping.  I  just  stared  back.” 


Competition 

(Continued  from  page  9) 


spent  a  comfortable  night  in  Missoula 
and  arrived  in  Superior  the  next 
morning  when  Emmers  nailed  the 
interview. 

An  initial  Times  story  of  the  murder 
mentioned  Emmers’  name  and  news¬ 
paper  in  connection  with  the  letter. 

Carlton’s  stories  from  Montana, 
however,  referred  to  Emmers  as  a 
“California  newspaper  columnist’’ 
and  a  “newspaper  columnist.” 

Asked  about  this,  Carlton  replied, 
“I  knew  the  desk  would  kill  it  anyway 
if  I  used  his  and  the  Register’s  names. 
The  competition  between  us  is 
severe.  We’ll  do  anything  within  the 
law  to  beat  them.” 

The  Times  used  the  full  text  of 
Schoenecker’s  letter  to  Emmers, 
which  the  Register  did  not. 

Carlton  declined  to  say  how  it  was 
obtained. 

The  Register  gave  a  big  play  to  the 
letter  and  Emmers’  interview.  His 
May  14  column  of  the  interview 
topped  the  front  page  with  a  six-col¬ 
umn  spread. 

Schoenecker,  according  to  the  col¬ 
umnist,  told  Emmers  he  wrote  to  him 
“because  I  like  your  style.” 

Emmers  also  revealed  in  the  col¬ 
umn  that  Anaheim  police  also  had 
advised  him  and  his  wife  to  move  out 
of  their  home  just  in  case 
Schoenecker  had  targeted  them. 


David  Lee  Schoenecker  being  escorted  from  the  Mineral  County  Jail  in 
Superior,  Mont.,  by  Sheriff  Wade  Van  Gilder.  Orange  County  Register 
columnist  Bob  Emmers  follows  in  the  background  between  the  two. 

Photo  by  John  Ashl«y/AAis$oulian 


Wrote  Emmers,  “We  spent  the 
night  in  a  motel.  It  was  the  worst  night 
I  had  ever  spent.  I  lay  there  wide¬ 
awake  and  this  is  what  I  thought.  Was 
it  something  I  wrote  that  set  him  off, 
that  led  to  all  this?” 

In  the  interview,  Schoenecker  said 
his  crime  had  nothing  to  do  with 
Emmers’  column.  He  gave  a  rambling 
explanation  for  his  act  that  traced 
back  to  the  time  his  wife  was  in  law 


school. 

“Talking  to  him  was  like  talking  to 
a  man  in  some  weird  dream,” 
Emmers  recounted.  “I  felt  as  if  I  were 
groping  through  fog.” 

As  he  was  being  led  back  to  his  cell, 
Schoenecker  turned  back  for  a  final 
word  with  Emmers. 

“I’d  like  to  be  able  to  write  to  you 
again,”  he  said. 


Guild  defends  reporters’  participation  in  demonstrations 


The  Newspaper  Guild’s  Interna¬ 
tional  Executive  Board  has  con¬ 
demned  newspapers  that  restrict  their 
reporters  from  participating  in  politi¬ 
cal  demonstrations. 

The  Guild  Reporter  said  the  action 
followed  moves  at  the  Washington 
Post,  New  York  Times  and  Baltimore 
Sun  to  stop  reporters  from  taking  part 
in  demonstrations  such  as  the  April  6 
abortion  rights  rally  in  Washington, 
D.C.,  in  which  a  number  of  reporters 
participated. 

A  motion  by  the  Guild  board  said: 
“There  is  more  than  a  little  irony  in 
the  spectacle  of  newspapers,  among 
the  prime  beneficiaries  and  sometime 
defenders  of  freedoms  guaranteed  by 
the  First  Amendment,  seeking  to 
deny  those  rights  to  their  employees 
in  the  name  of  the  some  bogus  profes¬ 
sionalism  or  conflict  of  interest.” 

It  said  the  union  defends  “the  free¬ 
dom  of  journalists  to  write  stories  the 


way  they  see  them  and  to  have  their 
integrity  and  performance  as  journal¬ 
ists  judged  by  what  they  write,  not  by 
what  they  do  or  think  on  their  own 
time.” 

Editors  reminded  reporters  of  con¬ 
flict-of-interest  policies  designed  to 
protect  newspaper  credibility. 

The  Post,  Sun  and  Washington 


(D.C.)  Times  told  reporters  who  par¬ 
ticipated  in  the  rally  to  recuse  them¬ 
selves  from  abortion  coverage. 

The  New  York  Times  told  its 
Supreme  Court  reporter,  Linda 
Greenhouse,  her  appearance  violated 
its  policies  but  kept  her  on  the  beat, 
even  though  the  Court  is  considering  a 
major  abortion  case. 


Kovach  named  acting  curator  at  Nieman 


Howard  Simons  has  taken  an  inde¬ 
finite  medical  leave  of  absence  from 
his  position  as  curator  of  the  Nieman 
Foundation  at  Harvard  University. 

Simons,  who  left  his  job  in  1984  as 
managing  editor  of  the  Washington 
Post  to  become  the  Nieman  curator, 
has  told  colleagues  he  has  pancreatic 
cancer  and  is  unlikely  to  recover. 

Bill  Kovach,  former  editor  of  the 
Atlanta  Journal  and  Constitution  has 


been  appointed  acting  curator  during 
the  search  for  Simons'  successor. 
Kovach  has  been  helping  Simons  with 
his  administrative  duties  and  is  con¬ 
sidered  a  leading  candidate  to  be 
named  curator. 

Simons  invited  Kovach  to  become 
a  Nieman  fellow  following  his  resig¬ 
nation  from  the  Atlanta  dailies  last 
October  in  a  dispute  with  manage¬ 
ment  over  the  direction  of  the  news¬ 
papers. 
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Conservative  newsletter  complains 

Contends  newspaper  foundations  overwhelmingly  support 
liberal  organizations;  foundations  say  charges  are  off  base 


By  George  Garneau 

Newspaper  foundations  over¬ 
whelmingly  support  “liberal”  and 
“left-wing”  organizations  that  are 
covered  by  newspapers  and  this 
shows  the  media’s  political  bias,  the 
conservative  newsletter  MediaWatch 
said. 

The  May  issue  of  MediaWatch  said 
newspaper  foundation  records,  on  file 
at  the  Foundation  Center  in  Washing¬ 
ton,  D.C.,  “show  a  recurring  attach¬ 
ment  to  liberal  groups,  including 
many  which  often  serve  as  authorita¬ 
tive  news  sources.  This  symbiotic 
relationship  —  media  funds  source, 
media  quotes  source  —  raises  seri¬ 
ous  questions  about  media  impartial¬ 
ity.” 

Newspaper  foundation  administra¬ 
tors  strongly  disputed  MediaWatch’s 
analysis  and  conclusions. 

In  an  interview,  L.  Brent  Bozell  III, 
MediaWatch  publisher,  said  no  evi¬ 
dence  was  found  that  grants  by  news¬ 
paper  foundations  affected  news  cov¬ 
erage  but,  responding  to  questions,  he 
said  a  computer  check  found  several 
grant  recipients  were  repeatedly  men¬ 
tioned  in  newspapers  tied  to  the 
foundations. 

“What  we  are  suggesting,”  he  said, 
“is  some  organizations  get  an  inordi¬ 
nate  amount  of  exposure  in  the  media, 
and  they  are  being  funded  by  the 
media  as  well.” 

Newspaper  foundation  funding  of 
“left-wing  groups  like  the  ACLU 
[American  Civil  Liberties  Union], 
NOW  [National  Organization  of 
Women],  and  Planned  Parenthood,” 
together  with  the  groups  receiving 
press  coverage,  “clearly”  shows 
“that  there  is  a  biased  political  agenda 
in  the  national  press,”  Bozell  stated. 

Pressed  to  explain  the  link,  he  said, 
“At  the  very  least  it  is  the  most 
incredible  of  coincidences.” 

MediaWatch  said  of  more  than 
$600,000  that  Times  Mirror  Founda¬ 
tion  gave  over  five  years  to  organiza¬ 
tions  with  political  ties,  93%  went  to 
liberal  groups,  including  the  Brook¬ 
ings  Institution,  National  Association 
for  the  Advancement  of  Colored  Peo¬ 


ple,  Urban  Institute,  World  Wildlife 
Fund,  National  Audubon  Society, 
Planned  Parenthood  and  ACLU 
Foundation,  while  only  6%  ($32,000) 
went  to  the  “moderate-conserva¬ 
tive”  American  Enterprise  Institute. 

The  New  York  Times  Company 
Foundation  gave  to  the  most  number 
of  liberal  groups,  especially  environ¬ 
mental  groups,  handing  out  %%  of 
selected  grant  money  to  liberal 
groups,  the  newsletter  claimed. 

The  Philip  L.  Graham  Fund, 
founded  by  the  late  Washington  Post 
publisher  and  administered  by  people 
associated  with  the  Post  company, 
gave  94%  of  its  support  to  liberal 
groups,  MediaWatch’s  analysis  of 
political  grants  recipients  showed. 


She  said  the  fund  rarely  makes 
grants  to  national  groups  and  does  not 
support  advocacy  groups. 

TTie  survey  took  into  account  only 
“organizations  with  political  ties,” 
Bozell  said.  Groups  were  labeled 
“liberal”  or  “conservative”  based  on 
their  annual  reports  and  their  promo¬ 
tion  of  liberal  causes,  Bozell  said. 
Purposes  of  individual  grants  were 
not  considered. 

MediaWatch  noted  the  Graham 
fund  gave  $20,000  to  the  Lawyers 
Committee  for  Civil  Rights  Under 
Law  at  a  time  when  it  opposed  the 
Robert  Bork  Supreme  Court  nomina¬ 
tion. 

Bellor  said  that  grant  was  limited  to 
helping  aliens  who  were  affected  by 


“We  support  a  great  many  organizations  providing 
support  for  minorities . . .  /  wouid  hate  to  think  that 
conservatives  consider  that  a  iiberai  cause  instead  of 
a  cause  in  the  nation’s  interest.” 


General  Electric  Foundation  of  NBC 
fame  gave  72%  and  Capital  Cities 
Foundation  gave  97%  to  what  Media¬ 
Watch  called  liberal  groups. 

“Their  numbers  are  wrong,”  Mary 
Bellor,  secretary  of  the  Philip  L.  Gra¬ 
ham  Fund,  said.  She  denied  the  fund 
gave  $10,()00  to  the  American  Enter¬ 
prise  Institute,  as  MediaWatch  listed. 

Bozell  stood  by  the  report. 

The  $180,000  the  newsletter  said 
the  Graham  fund  gave  to  politicized 
groups  between  1982  and  1986  repre¬ 
sents  a  tiny  part  of  its  giving.  Last 
year  it  reported  giving  $2.8  million, 
mostly  to  local  health  and  human  ser¬ 
vice  organizations,  including  groups 
providing  food  and  shelter  to  the 
homeless,  boys  and  girls  clubs,  hos¬ 
pices,  Columbia  Lighthouse  for  the 
Blind,  St.  Johns  Child  Development 
Center. 

“I  wouldn’t  call  them  liberal  or 
conservative,  they  are  just  commu¬ 
nity  organizations  helping  the  needy 
in  the  Washington  metropolitan 
area,”  Bellor  observed. 


immigration  law  changes.  Disputing 
the  accuracy  of  labels  when  applied  to 
such  projects,  she  said  a  grant  to  the 
“liberal”  Women’s  Legal  Defense 
Fund  was  for  a  program  to  help  bat¬ 
tered  women. 

“The  evidence  is:  First  of  all,  media 
corporation  funds  are  financially  sup¬ 
porting  the  work  of  an  overwhelming 
ratio  of  liberal  organizations  versus 
conservative  organizations,  and,  sec¬ 
ond,  these  organizations  are  getting  a 
lot  more  play  than  conservative  orga¬ 
nizations,”  Bozell  asserted. 

“That’s  ludicrous,”  said  New  York 
Times  spokeswoman  Nancy  Nielsen 
when  asked  about  assertions  linking 
grants  to  news  reports.  “Our  report¬ 
ers  are  professionsals  and  are  not 
swayed  by  such  extraneous  informa¬ 
tion.” 

Bozell  said  a  computer  check 
showed  in  two  years  the  Lawyers 
Committee  was  written  about  or  men¬ 
tioned  in  the  Los  Angeles  Times 
seven  times.  New  York  Times  14 
(Continued  on  page  40) 


EDITOR  &  PUBLISHER  for  June  3,  1989 


11 


An  unusual  power 

Judge  gives  the  Boston  Globe  permission  to  quiz  court  officials 
to  try  to  discover  how  a  trial  tape  recording  was  destroyed 


By  Mark  Fitzgerald  “The  same  statute  seals  records  of  the  tape  was  evidence  in  a  federal 

D  /-It.  u-  u  u  defendants  found  not  guilty.  So  court  case,  and  could  not  be 

The  Boston  Globe —  which  has  because  this  guy  was  found  innocent  —  destroyed, 

fought  a  number  of  legal  Rattles  over  whatever  the  circumstances  —  we  Then,  too,  the  attorney  general  had 
the  years  to  open  up  the  state  s  couldn’t  get  at  it,”  said  D’Alcomo  of  represented  to  the  court  that  the  tape 

courts  has  been  given  the  some-  Bingham,  Dana  &  Gould.  would  be  available  after  appeals, 

what  unusual  power  by  a  federal  happened,  the  Globe  a  short  Finally,  D’Alcomo  said  there  are 

judge  to  discover  what  happened  to  a  before  this  had  launched  a  big  indications  that  the  state  district  court 

destroyed  tnal  tape  recording.  lawsuit  in  U.S.  District  Court  for  the  tapes  were  erased  in  a  more  or  less 

Beginning  in  early  June,  the  Globe  First  Circuit  challenging  the  entire  random  order, 

will  be  permitted  to  question  court  Massachusetts  system  of  handling  “They  just  stuck  them  in  a  drawer 

officials  under  oath  about  how  a  trial  access  to  court  records.  and  as  they  ran  out  of  tape,  grabbed 

tape  came  to  be  erased.  The  paper  Arguing  that  a  blanket  seal  of  court  one,”  she  said, 

sued  to  listen  to  the  tape  back  in  late  records  is  unconstitutional,  the  Globe  In  granting  the  Globe  its  request  for 
1987  and  the  tape  apparently  was  added  this  case  to  its  lawsuit.  discovery  after  the  fact,  the  judge  has 

erased  last  November  —  about  two  In  April  1988,  the  Globe  won.  given  the  newspaper  a  power  not 

months  before  the  Globe  won  its  case.  “So  we  said,  ‘Give  us  the  tape  specifically  contained  in  any  federal 

Globe  attorney  Joanne  D’Alcomo  recording,’  ”  D’Alcomo  said.  law,  D’Alcomo  said, 

said  this  unusual  power  to  conduct  However,  she  continued,  the  Mas-  “There’s  no  specific  federal  law 

discovery  after  the  end  of  a  trial  stops  sachusetts  attorney  general  success-  which  governs  this.  What  it  is,  is  the 

short  of  involving  the  newspaper  in  fully  argued  that  the  release  should  be  judge  using  the  power  inherent  in  the 

law-enforcement  investigations.  stayed  until  after  an  appeal.  The  court,”  she  said. 

■  The  Globe  has  served  the  two  court 

clerks  with  subpoenas  to  give  deposi- 

In  granting  the  Globe  its  request  for  discovery  after  t'ons,  she  noted. 
the  fact,  the  iudge  has  given  the  newspaper  a  power 
not  specifically  contained  in  any  federal  law,  moot,  she  stated. 

D’Alcomo  said.  “Essentially,  there’s  no  way  to 

check  out  his  tape  without  the  tape 
recording.  We  will  never  know 
whether  it’s  true,”  D’Alcomo  said. 

“I  don’t  think  so.  It’s  part  of  the  Globe  would  not  suffer,  the  attorney 

litigation  process,  but  it  certainly  is  general  said,  because  it  could  get  the 

unusual  —  there’s  no  doubt  about  tape  after  appeals  were  exhausted, 
that,”  D’Alcomo  said  in  a  telephone  This  January,  the  Globe  won  again 
interview.  in  federal  appellate  court. 

From  the  beginning  the  case  has  However,  when  lawyer  D’Alcomo 
been  unusual.  called  to  arrange  for  release  of  the 

In  1987,  reporter  Diego  Ribade-  tape  recording,  she  got  quite  a  shock, 
neira  received  a  tip  that  a  judge  in  the  “1  called  one  clerk  and  he  told  me 
state  district  court  in  Roxbury  had  to  call  another,  who  called  back  and 

reversed  his  own  conviction  of  a  said,  ‘It’s  erased.’  It  was  like, 

police  officer  in  a  drug  case.  Accord-  ‘You’ve  got  to  be  kidding  me,’  ”  she 

ing  to  attorney  D’Alcomo,  the  judge  recalled. 

changed  his  decision  from  guilty  to  As  D’Alcomo  has  checked  further 
innocent  after  hearing  a  plea  from  the  into  the  matter,  it  has  become,  in  the 

policeman’s  lawyer  that  the  man  words  of  Alice  in  Wonderland,  “curi- 

would  lose  his  job  upon  conviction.  ouser  and  curiouser.” 

Massachusetts  law  requires  that  First,  erasing  the  tape  violates  the 
trials  on  the  district  court  level  be  Massachusetts  statute,  which 
tape-recorded.  requires  that  courts  hold  onto  them 

However,  when  reporter  Ribade-  for  30  months.  It  appears  the  tape  was 
neira  asked  to  listen  to  the  tape  of  this  erased  a  little  less  than  a  year  after  the 
police  officer’s  case,  he  was  told  the  trial. 

same  state  law  forbade  its  release.  That  is  in  addition  to  the  fact  that 


Keating  will  not 
run  for  governor 

Newspaper  executive  William  J. 
Keating  will  not  be  a  candidate  for  the 
Republican  nomination  for  governor 
of  Ohio,  says  Robert  T.  Bennett, 
Republics  state  chairman. 

Bennett  had  said  in  April  that 
Keating  was  a  possible  candidate. 

Keating,  chairman  of  the  Cincin¬ 
nati  Enquirer  and  a  former  congress¬ 
man,  is  chief  executive  officer  of  the 
Detroit  Newspaper  Agency,  the  com¬ 
pany  created  by  a  joint  operating 
agreement  between  the  Detroit  News 
and  the  Detroit  Free  Press. 

Bennett  quoted  Keating  as  saying 
he  had  considered  the  race  but 
“decided  not  to  pursue  it.” 

—  AP 
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Sun-Times  fires  gossip 
coiumnist  over  Oprah  rumor 


By  Mark  Fitzgerald 

The  Chicago  Sun-Times  dropped 
free-lancer  Ann  Gerber  after  the  gos¬ 
sip  columnist  published  an  apparently 
baseless  item  about  tv  talk-show  host 
Oprah  Winfrey  and  her  beau,  Stead¬ 
man  Graham. 

In  a  two-sentence  statement,  Sun- 
Times  vice  president  and  executive 
editor  Kenneth  D.  Towers  said  the 
“On  the  Town”  column  was  discon¬ 
tinued  May  24  “because  of  basic  dif¬ 
ferences  between  Ms.  Gerber  and 
himself  regarding  the  journalistic 
standards  used  in  producing  her  col¬ 
umn.” 

Gerber  stirred  up  a  local 
controversy  —  and  an  emotional 
nationally  televised  statement  from 
Winfrey  —  with  this  item:  “Can  it  be 
true  that  the  lover  of  one  of  our  richest 
women  was  found  in  bed  with  her 
hairdresser  when  she  returned  early 
from  a  trip  abroad?  The  battle  that 
ensued  brought  her  screaming  out 
onto  Lake  Shore  Drive,  shocking  her 
staid  neighbors.” 


In  a  subsequent  column,  Gerber 
wrote,  “Rumors  that  tv  talk-show 
star  Oprah  Winfrey  and  the  hunk 
Steadman  Graham  had  a  major  rift 
(one  version  has  Oprah  shooting  him) 
just  aren’t  true,  friends  insist.” 

A  few  days  later  in  a  televised  inter¬ 
view,  Gerber  said  that  some  facts  had 
been  changed  in  the  original  blind 
item  in  order  to  disguise  the  parties 
better.  She  also  said  she  did  not 
believe  the  item,  but  it  was  so  wide¬ 
spread  it  needed  to  be  published. 

The  item  was  picked  up  by  such 
“tabloid”  tv  shows  as  Entertainment 
Tonight. 

Winfrey  responded  to  it  on  her  own 
show  with  a  vigorous  denial  of  “this 
vicious,  malicious  lie,”  although 
without  relating  the  story  itself. 

Chicago’s  more  established  gossip 
columnists,  such  as  Irv  Kupcinet  and 
Michael  Sneed  of  the  Sun-Times,  dis¬ 
tanced  themselves  from  the  item. 

“Here’s  something  that’s  not  a 


rumor,”  Sneed  wrote.  “This  column 
never  printed  one  iota  about  the 
recent  Oprah  flap.  I  may  be  a  ‘female’ 
and  I  may  be  a  ‘columnist.’  But  my 
pen  doesn’t  carry  that  kind  of  ink.” 

Chicago  Tribune  columnist  Mike 
Royko  portrayed  Gerber  as  gullible. 

He  wrote  that  he  was  once 
approached  by  Gerber  and  asked 
where  he  was  moving.  Royko  con¬ 
cocted  the  unlikely  story  that  he  was 
moving  into  a  three-room  flat  in 
nearby  Cicero,  where  he  would  write 
his  column  while  operating  a  shot- 
and-a-beer  tavern  in  the  basement. 

Gerber  ran  the  wholly  ficticious 
story  without  checking  it  out,  Royko 
wrote. 

In  a  May  24  press  conference  at  her 
Skokie,  Ill.,  home,  Gerber  defended 
her  credibility  and  said  the  Sun-Times 
had  simply  bowed  to  the  pressure  of  a 
local  superstar. 

She  said  Sun-Times  editors  had 
approved  changing  the  facts  — which 
facts  are  not  clear  —  of  the  blind 
item.  In  a  prepared  statement,  the 
newspaper  denied  that. 


Gerber  said  she  spoke  out  in  hopes 
that  the  Sun-Times  “would  show 
some  backbone  and  stand  up  for  its 
reporters.” 

Gerber  also  suggested  she  was  con¬ 
sidering  a  lawsuit  over  the  matter, 
saying  she  would  “defend  my  con¬ 
tractual  relationship”  with  the  news¬ 
paper. 

Gerber  also  argued  that  the  rumor 
was  so  widespread  throughout  Chi¬ 
cago  that  it  became  newsworthy. 

Throughout  the  affair,  Chicago’s 
print  and  broadcast  media  handled 
the  story  in  a  distinctly  different  man¬ 
ner.  Neither  the  Sun-Times  nor  the 
Chicago  Tribune  ran  news  stories 
about  the  furor,  although  the  Daily 
Herald  of  Arlington  Heights  did  run  a 
small  item. 

However,  local  tv  stations  gave 
considerable  play  to  the  story,  which 
on  one  night  led  the  broadcasts  of  two 
outlets.  Gerber’s  press  conference 
was  also  covered  at  some  length. 


Book  review 


How  one  mother 
changed  publishing 

Succeeding  Against  the  Odds. 
John  H.  Johnson  with  Lerone  Ben¬ 
nett,  Jr.  (New  York:  Warner  Books.) 
372  pages. 


Behind  many  good  men  may  be  a 
woman,  but  behind  some  very  suc¬ 
cessful  publishers  is  a  mother. 

John  H.  Johnson,  publisher  of 
Ebony  and  Jet,  is  a  successful 
publisher.  He  is  cited  on  the  “Forbes 
4(X)”  list  of  wealthiest  Americans. 

And  he  owes  much  of  it  to  his 
mother.  When  Johnson,  a  24-year-old 
insurance  worker  back  in  1942,  got 
the  idea  for  a  new  black  magazine,  it 
was  his  mother  who  pulled  him 
through. 

His  menial  job  at  an  insurance  com¬ 
pany  included  running  off  mailings  to 
20,()00  black  Americans  on  the  com¬ 
pany’s  Speedaumat.  This  mailing  list, 
he  realized,  could  be  used  to 
approach  possible  readers  for  a  new 
magazine.  The  company’s  president 
gave  Johnson  consent  to  run  off  a 
solicitation  letter. 

Johnson  still  needed  $500  to  buy 
stamps.  That  is  where  his  mother  Ger¬ 
trude  Johnson  Williams  came  in.  She 
agreed  to  sign  collateral  on  her  new 
furniture  for  a  loan,  but  only  after  she 
had  prayed  about  it  for  a  week,  and 
another  three  or  four  days  of  prayer 
with  Johnson  joining  in. 

For  years,  until  her  death  in  1977, 
he  treated  her  perhaps  as  no  other 
mother  has  been  treated.  They  saw 
each  other  or  talked  almost  every 
day.  He  once  climbed  a  telephone 
pole  in  Haiti  to  make  his  regular  tele¬ 
phone  call  to  her.  Johnson  provided 
her  with  an  office,  a  car,  a  chauffeur,  a 
maid  —  and  flowers  twice  a  week. 

The  book  is  a  charming  Horatio 
Alger-style  narrative  with  useful 
axioms  for  publishing  success.  One 
nugget  would  discount  that  market¬ 
able  news  is  what  an  editor  says  it  is. 
“Ask  not  what  you  want  but  what  the 
customer  or  the  potential  customer 
wants,”  counsels  media  man  John¬ 
son,  and,  he  adds,  base  the  decision 
“not,  mind  you,  on  what  they  say 
they  want  but  on  what  they  really 
want.” 

In  the  1940s,  blacks,  he  decided, 
wanted  most  of  all  respect,  and  that  is 
what  he  promised  in  his  mailings  for  a 
new  magazine. 

—  Hiley  Ward 


Chicago’s  more  established  gossip  columnists, 
such  as  Irv  Kupcinet  and  Michael  Sneed  of  the  Sun- 
Times,  distanced  themselves  from  the  item. 
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UPl  fires  reporter  for  writing  book  about  UPi 

Wire  service  contends  his  refusai  to  give  the  company 
prepubiication  review  was  a  vioiation  of  the  union  contract 


By  George  Garneau 

United  Press  International,  after 
nominating  Greg  Gordon  for  eight 
Pulitzer  Prizes  for  his  reporting,  fired 
him  for  writing  a  book  about  UPI  and 
refusing  to  give  the  company  pre¬ 
publication  review. 

Gordon,  an  18-year  veteran  who 
was  assigned  by  UPI  to  cover  its  tur¬ 
bulent  ownership  changes,  has 
worked  during  off-hours  for  three 
years  on  the  book,  co-authored  by 
Ron  Cohen,  former  UPI  managing 
editor  and  current  Gannett  News  Ser¬ 
vice  executive  editor.  Titled  Down  to 
the  Wire,  the  story  of  recent  UPI  his¬ 
tory  is  scheduled  for  release  in 
early  1990  by  the  McGraw-Hill  Book 
Co. 


employee. 

UPI  spokesman  and  senior  vice 
president  Dwight  Geduldig  said  Gor¬ 
don’s  firing  was  not  a  matter  of  free 
speech  but  of  enforcing  the  union  con¬ 
tract. 

He  called  it  “standard  procedure” 
for  management  to  authorize  outside 
work  in  advance  and  said  at  least  five 
other  times  the  company,  union  and 
authors  agreed  on  outside  writing 
arrangements. 

“This  is  the  first  time  to  anybody’s 
knowledge  when  an  employee  has 
refused  to  shire  the  contents  or  the 
purpose  or  anything  about  the  book 
with  management,”  he  declared. 

The  Wire  Service  Guild  contract 
allows  outside  writing,  saying,“It  is 
mutually  understood  that  such  work. 


Gordon  said  he  told  UPI  executives  “that  it  was 
shocking  that  a  wire  service  that  fought  for  years  to 
defend  the  First  Amendment  would  follow  such  a 
course  and  it  appeared  such  a  move  was  aimed  at 
censoring  our  book.” 


“In  view  or  your  refusal  to  give 
asssurance  that  the  book  is  going  to  be 
in  the  best  interests  of  Uft  and  not 
create  a  conflict  of  interest  for  you 
and  this  company,  I  have  no  choice 
but  to  advise  you  of  your  termination 
effective  June  3,  1989,”  UPI  execu¬ 
tive  editor  A1  Rossiter  Jr.  told  Gordon 
in  a  May  26  letter. 

“I  am  outraged  but  I  am  not  sur¬ 
prised,”  Gordon  said  in  an  interview. 
“If  there  are  any  efforts  to  harass  or 
intimidate  the  authors  of  this  book, 
that  will  not  stop  the  publication  of 
our  book  nor  will  it  affect  its  contents 
in  any  way.” 

Gordon  said  he  told  UPI  executives 
“that  it  was  shocking  that  a  wire  ser¬ 
vice  that  fought  for  years  to  defend 
the  First  Amendment  would  follow 
such  a  course  and  it  appeared  such  a 
move  was  aimed  at  censoring  our 
book.” 

Gordon  vowed,  through  union 
grievance  procedures  or  in  civil  court, 
to  fight  the  firing,  believed  to  be  the 
first  in  UPI  history  over  a  book  by  an 


which  is  normally  beneficial  to  both 
the  employer  and  the  employee, 
should  not  interfere  with  the  employ¬ 
ee’s  job  performance,  should  not  cre¬ 
ate  a  clear  conflict  of  interest  for  the 
employee  or  the  employer,  and 
should  not  falsely  claim  to  be  a  UPI 
product.” 

“I  don’t  see  any  way  the  language 
in  the  contract  can  apply  to  this 
book,”  Gordon  asserted. 

Asked  where  was  the  conflict, 
Geduldig  said,  “If  the  book  is  not  in 
the  best  interest  of  the  company,  it  is 
in  conflict  with  what  the  company  is 
all  about.” 

He  said  UPI  management  would 
determine  what  is  “derogatory,”  and 
“if  it’s  derogatory  there  would  have 
to  be  some  arrangement  between  the 
company  and  the  authors  about  the 
book.” 

Gordon  said  he  was  first  notified 
about  the  company’s  interest  in  the 
book  on  May  II,  but  he  declined  to 
turn  over  or  make  statements  about 
the  unfinished  manuscript. 


In  a  May  19  letter,  UPI  managing 
editor  Bill  Ferguson  told  Gordon: 
“Since  we  cannot  determine  whether 
the  nature  of  the  project  is  beneficial 
to  UPI;  since  we  cannot  determine 
whether  your  project  may  be  creating 
a  clear  conflict  of  interest  for  the 
employee  or  the  employer;  and, 
finally,  since  you  will  not  allow  us  to 
review  your  manuscript  at  this  time, 
UPI  must  request  that  you  make  suit¬ 
able  arrangements  to  provide  me 
with:  a  copy  of  the  manuscript,  a  writ¬ 
ten  declaration  that  it  contains  noth¬ 
ing  derogatory  about  UPI,  its  man¬ 
agement  or  its  ownership,  and  infor¬ 
mation  stating  whether  the  book  is  a 
collaborative  effort,  and  the  names  of 
your  co-authors,  if  any.”  A  May  26 
deadline  was  set. 

Still  refusing  to  characterize  or 
hand  over  the  manuscript,  Gordon 
offered  to  resign  in  exchange  for  “a 
fair  severance  package;” 

Gordon,  who  figured  his  18  years 
entitled  him  to  43  weeks’  severance, 
said  he  was  offered  four  weeks. 

“I  said  that  is  an  insult  and  I’d 
rather  be  fired.” 

The  next  day  he  was. 

Gordon,  who  headed  UPI’s  investi¬ 
gative  team  until  it  was  disbanded  by 
current  managers  and  recently  cov¬ 
ered  the  Justice  Department,  said 
some  200  former  and  current  execu¬ 
tives  and  staff  had  been  inter¬ 
viewed,  and  the  book  was  widely 
known. 

“It’s  an  awkward  situation  and  I 
understand  it,  but  that  doesn’t  mean 
this  company  has  the  authority  to 
strip  my  rights  under  the  union  con¬ 
tract,”  he  said. 

Cohen,  who  worked  25  years  with 
UPI,  said  it  was  “strange  that  a  First 
Amendment  company  goes  after  peo¬ 
ple  that  are  exercising  their  First 
Amendment  rights.” 

Declining  to  disclose  the  authors’ 
cash  advance,  he  called  the  book  “a 
labor  of  love  and  not  to  get  rich.  The 
affection  we  had  and  have  was  so 
great  we  felt  it  was  an  important  chap¬ 
ter  in  UPI’s  history  and  ought  to  be 
told.” 

Geduldig  knew  of  no  attempt  to 
halt  the  book,  but  did  not  rule  it 
out. 
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Ingersoll  to  introduce  St.  Louis  TMC  product 

It  will  Include  a  16-page  classified  broadsheet  section 
wrapped  around  preprinted  inserts  with  no  editoriai 


By  Staci  D.  Kramer 

The  battle  of  St.  Louis  between 
Ralph  Ingersoll  II  and  Pulitzer  Pub¬ 
lishing  Company’s  St.  Louis  Post- 
Dispatch  is  heating  up. 

On  July  2,  Ingersoll’s  Suburban 
Newspapers  of  Greater  St.  Louis  will 
launch  the  Sunday  Journal  Classi¬ 
fieds,  a  total  market  coverage  product 
that  will  be  distributed  by  newspaper 
carriers  but  will  contain  no  editorial. 

It  will  include  a  16-page  classified 
broadsheet  section  wrapped  around 
preprinted  inserts  from  department 
and  discount  stores  and  other  adver¬ 
tisers,  according  to  a  copyrighted 
story  in  the  June  issue  of  the  St.  Louis 
Journalism  Review. 

The  Sunday  Journal  Classifieds  are 
scheduled  to  be  delivered  by  carriers 
to  425,000  homes  in  St.  Louis  city  and 
county.  It  can  best  be  compared  with 
direct-mail  advertising  packets 
already  received  by  a  large  number  of 
households  across  the  country.  The 

(Kramer  is  a  contributing  writer  for 
the  St.  Louis  Journalism  Review.) 


product  is  targeted  for  a  Saturday 
afternoon  delivery. 

The  new  Sunday  Journal  product  is 
another  challenge  to  the  Post-Dis¬ 
patch,  the  Pulitzer  flagship  which  will 
face  new  weekend  competition  in 
September  with  the  launch  of  the  St. 
Louis  Sun. 

Both  the  Sunday  Journal  Classi¬ 
fieds  and  the  Sun  are  subsidiaries  of 
Ingersoll  Publications  Co. 

Ingersoll  also  operates  a  group  of 
Suburban  Journals  which  are  distrib¬ 
uted  in  the  counties  surrounding  St. 
Louis. 

Pulitzer’s  Sunday  Post-Dispatch 
has  an  average  audited  circulation  of 
560,618  for  the  period  ending  March 
31. 

The  new  Ingersoll  advertising  vehi¬ 
cle  has  already  bagged  one  major 
Post-Dispatch  advertiser.  Sears  Roe¬ 
buck  and  Co.  has  signed  an  agreement 
promising  the  Journal  exclusive  St. 
Louis  distribution  of  Sears’  preprints, 
according  to  Suburban  Newspapers’ 
president  Thomas  Marschel. 

The  Post-Dispatch  has  not  given  up 
on  Sears,  however. 


“We’ll  know  more  next  week,” 
said  Post-Dispatch  publisher  Nicho¬ 
las  Penniman  IV.  “We’re  in  touch 
with  Sears  almost  daily.  Sears  tends 
to  change  their  mind  frequently  about 
advertising.” 

Sears  regional  media  manager 
Frank  Celarek  was  not  available  for 
comment.  Sears  spokesperson  Kathy 
Gucfa  confirmed  the  agreement,  but 
declined  to  discuss  the  details. 

Reportedly,  Sears  has  been  offered 
a  rate  that  is  25%  to  30%  lower  than 
the  current  Post-Dispatch  rate  of  $30- 
$32  per  thousand.  Rates  vary  accord¬ 
ing  to  frequency  and  other  factors. 

“This  is  purely  a  rate  deal,”  said 
Penniman.  “They’ve  busted  their 
rate  card  again.” 

According  to  Marschel,  Sears  will 
continue  its  Sunday  program  in  the 
Alton  (Ill.)  Telegraph,  the  St. 
Charles,  Mo.,  Granite  City  and  Col¬ 
linsville,  111.  Journals,  and  the  Bell- 
ville  (Ill.)  News-Democrat.  The 
News-Democrat  is  a  subsidiary  of 
Capital  Cities  Communications  Inc./ 
ABC.  The  others  are  Ingersoll  news- 
(Continued  on  page  39) 


New  York  Post  owner  fires  editor 

Poiiticai  columnist  named  as  her  repiacement 


Jane  Amsterdam  was  dismissed 
May  30  as  editor  of  the  New  York  Post 
by  owner  and  publisher  Peter  Kali- 
kow. 

Post  political  columnist  Jerry 
Nachman,  a  former  radio  and  televi¬ 
sion  news  reporter,  was  appointed  the 
next  day  to  replace  Amsterdam  as 
editor. 

Nachman  has  no  managerial 
experience  in  newspapers,  but  he  was 
news  director  of  WNBC-TV  in  New 
York  City,  where  he  helped  guide  the 
station  to  the  lead  in  the  news  ratings. 

Nachman  is  the  son-in-law  of  Stan¬ 
ton  Cook,  chairman  of  the  Tribune 
Co.  of  Chicago.  The  Tribune  Co.  is 
parent  company  of  the  New  York 
Daily  News,  a  main  tabloid  rival  of  the 
Post. 

Amsterdam’s  departure  after  only 
about  a  year  on  the  job  comes  just 
W'ieks  after  Peter  Price  quit  as 


In  happier  times,  (from  left)  New 
York  Post  owner  Peter  Kolikow, 
publisher  Peter  Price  and  editor  Jane 
Amsterdam  ore  pictured  lost  year. 
Price  left  the  Post  in  April  and  Amster¬ 
dam  was  fired  by  Kalikow  this  week. 


publisher  in  April.  Kalikow  assumed 
the  title  of  publisher  upon  Price’s 
departure  and  named  Valerie  Salem- 
bier,  formerly  of  TV  Guide  and  USA 
Today,  as  the  newspaper’s  president. 

In  a  statement  issued  through  his 
publicist,  Howard  Rubenstein,  Kali¬ 
kow  did  not  cite  a  reason  for  Amster¬ 
dam’s  dismissal  but  instead  praised 
her. 

“She  has  worked  hard  and  intelli¬ 
gently  and  she  leaves  the  Post  with 
many  achievements,”  he  said. 

The  statement  also  said  the  Post 
had  “dramatically  increased  its 
revenues  and  circulation  and  most 
importantly  its  credibility”  during 
Amsterdam’s  tenure. 

However,  the  ABC  FAS-FAX 
report  for  the  six  months  ended 
March  31, 1989,  showed  the  Post  had 
declined  in  weekday  circulation  by 
(Continued  on  page  39) 
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Dow  Jones  celebrates  its  1 00th 


By  Debra  Gersh 

When  it  began  as  a  small  news 
agency  in  1882,  the  company  might 
have  been  called  Dow  Jones  &  Berg- 
stresser  if  the  third  partner  had  not 
been  convinced  to  become  a  silent 
partner  —  identified  instead  as 
“Company.” 

In  1883,  Charles  H.  Dow,  Edward 
D.  Jones  and  Charles  M.  Bergstres- 
ser’s  Dow  Jones  &  Company  began 
publishing  the  two-page  Customer’s 
Afternoon  Letter,  handwritten  news 
bulletins  delivered  by  runners  to  cus¬ 
tomers  on  Wall  Street. 

Roughly  six  years  later,  the  bulle¬ 
tins  evolved  into  the  Wall  Street  Jour¬ 
nal,  which  published  its  first  issue  — 
all  four  pages  of  it  —  on  July  8, 1889. 

The  front  page  of  that  first  issue  of 
the  Journal,  then  published  in  the 
afternoon,  was  gray  with  news  of  rail¬ 
roads  and  the  markets.  It  also  carried 
nearly  two  full  columns  of 
advertising  —  a  practice  that  con¬ 
tinued  into  the  early  1940s. 

When  a  morning  edition  was  intro¬ 
duced  in  1898,  a  year’s  subscription  to 
the  Wall  Street  Journal  was  $8,  com¬ 
pared  with  $129  today. 

In  1902  Dow  Jones  &  Company  was 
purchased  by  financial  journalist  and 
publisher  Clarence  W.  Barron  for 


Journal  copy  desks  of  the  1 940s  (top) 
and  of  the  1980s  (bottom). 


$130,000,  continuing  its  coverage  of 
the  rapidly  changing  business  face  of 
early  20th  century  America. 

With  circulation  nearing  50,000,  the 
Journal  announced  its  new  Pacific 
Coast  edition,  which  would  begin 
publication  Oct.  21, 1929  in  San  Fran¬ 
cisco.  Just  over  a  week  later,  the 
stock  market  crashed. 

Although  at  first  there  was  little 
idea  of  how  severe  the  repercussions 
of  Black  Monday  would  be,  as  the 
Depression  worsened,  times  grew 
tough  for  the  newspaper  that  served 
as  a  barometer  of  business.  Circula¬ 
tion  fell  to  28,000  and  black  ink  was 
apparent  only  on  the  printed  pages; 
the  ledgers  showed  red. 

It  was  during  the  1930s  that  the 
Wall  Street  Journal  began  to  make 
some  significant  changes  under  the 
leadership  of  president  Kenneth  C. 
Hogate  and  managing  editor  William 
H.  Grimes.  More  attention  was  given 
to  political  and  international  news, 
while  the  afternoon  edition  was  dis¬ 
continued  and  Page  One  was  rede¬ 
signed,  with  the  still-featured 
“What’s  News”  column  appearing 
for  the  first  time  in  1934. 

Among  the  many  things  he  accom¬ 
plished  at  the  helm  of  the  Journal,  in 
1941  newly  appointed  managing  edi¬ 
tor  Bernard  “Barney”  Kilgore,  who 
would  go  on  to  become  Dow  Jones 
chairman,  decided  that  the  paper 
should  have  a  full  staff  working  on 


Sundays.  So  on  Dec.  7,  1941,  for  the 
first  time  in  its  history,  the  Wall  Street 
Journal  had  a  full  composing  room 
and  copy  desk  working  when  the 
news  came  in  of  the  Japanese  attack 
on  Pearl  Harbor  and  the  ensuing  war. 
The  occassion  was  marked  by  the 
Journal’s  first  and  only  pagewide  ban¬ 
ner  headline,  three  decks  deep. 

Circulation  hit  100,000  in  1947,  the 
year  current  Dow  Jones  chairman 
Warren  H.  Phillips  was  first  hired  by 
the  Wall  Street  Journal  as  a  copy 
reader.  In  1966  circulation  hit  one 
million,  doubling  to  two  million  in 
1981.  Today  the  Journal,  which  began 
publishing  in  three  sections  last 
October,  leads  the  nation  in  daily 
newspaper  circulation  with 
1,931,410,  according  to  the  latest 
Audit  Bureau  of  Circulations’  FAS- 
FAX  report. 

The  first  Southwest  edition  of  the 
paper  was  published  in  Dallas  in  1948, 
with  its  fourth  regional  edition,  in  the 
Midwest,  published  in  Chicago  in 
1951.  The  first  edition  of  the  newspa¬ 
per  published  outside  the  United 
States,  the  Asian  Wall  Street  Journal 
began  in  Hong  Kong  in  1976,  with  the 
Wall  Street  Journal/Europe  following 
in  1983. 

From  the  Electro-Typesetter  — 
which  converted  stories  from  perfo¬ 
rated  tape  into  electrical  impulses 
sent  via  telephone  lines,  then  back 
into  tape  that  was  read  into  a  typeset- 


Dow  Jones  &  Co.  corporate  headquarters  in  New  York  City,  1893-1931  (left) 
and  today  (right). 
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THE  WAIL  ^TREEH  JOURNAL 


The  Wall  Street  Journal's  first  front 
page,  July  8,  1 889. 


ting  machine  —  to  production  of  the 
first  page  of  a  newspaper  transmitted 
via  satellite,  the  Journal  today  sends 
entire  editions  via  a  satellite  network 
owned  and  maintained  by  Dow  Jones. 

One  of  the  oldest  jokes  among 
photojournalists  is  to  say  they  got  a 
job  as  photo  editor  of  the  Wall  Street 
Journal,  a  paper  known  for  its  use  of 
illustrations. 

To  create  art  for  the  paper,  a  pro¬ 
cess  that  can  take  as  long  as  five  hours 
for  a  basic  half  column-portrait,  illus¬ 
trators  trace  a  photostat  taken  from  a 
photograph  onto  bond  paper  and  then 
mount  the  tracing  onto  a  board.  The 


image  is  filled  in  with  lines  and  dots  by 
artists  using  medium  fine-point  black 
technical  pens. 

But  the  Wall  Street  Journal  is  not 
the  only  successful  venture  of  Dow 
Jones  &  Company,  whose  1988 
revenue  exceeded  $1.6  billion.  The 
company  also  operates  in  whole  or  as 
a  partner:  the  Dow  Jones  News  Ser¬ 
vice,  called  the  Broadtape;  Dow 
Jones  News/Retrieval;  Telerate  Inc.; 
the  Professional  Investor  Report;  the 
Capital  Markets  Report;  AP-Dow 
Jones,  a  joint  venture  with  the  Asso¬ 
ciated  Press,  DowPhone;  a  television 
unit;  “The  Wall  Street  Journal  Report 
on  Television”;  “The  Wall  Street 
Journal  Report”  and  “The  Dow 
Jones  Report”  on  radio;  Ottaway 
Newspapers  Inc.,  which  publishes  23 
daily  community  newspapers;  Bar¬ 
ron’s  magazine;  American  Demo¬ 
graphics  magazine;  the  Far  Eastern 
Economic  Review,  the  Asian  Wall 
Street  Journal  Weekly,  published  in 
New  York;  the  National  Business 
Employment  Weekly. 

In  addition,  Dow  Jones  has  invest¬ 
ments  in  newsprint  mills  in  the  United 
States  and  Canada;  Groupe  Expan¬ 
sion,  a  French  business  publisher 
with  whom  it  also  has  an  interest  in 
Cinco  Dias,  a  Spanish  daily  business 
newspaper;  Amer'ca  Economica  a 
South  American  t  itsiness  monthly; 
MediaTex  Communications, 
publisher  of  Texas  Monthly  maga¬ 
zine;  and  Press-Enterprise  Co.,  a 
daily  newspaper  publisher  in  River¬ 
side,  Calif. 


One  of  the  Journal's  trademarks  is 
using  illustrations  rather  than  photo¬ 
graphs,  in  the  style  such  as  theM  pic¬ 
tures  of  Warren  H.  Phillips  (left)  and 
Peter  Kann  (right). 


“A  Report  to  the  Wall  Street  Jour¬ 
nal’s  Readers,”  from  Dow  Jones  & 
Co.  chairman  Phillips  and  Journal 
publisher  Peter  R.  Kann  appeared  in 
the  newspaper  Jan.  9.  The  column 
told  readers,  in  part,  “The  Journal  of 
the  ’90s  and  beyond  will  be  governed 
by  two  traditions.  They  can  be  stated 
as  two  pledges  to  readers.  One  is  to 
adhere  to  old  values:  accuracy,  inde¬ 
pendence,  fairness.  The  other  is  to  be 
quick  to  give  readers  the  benefit  of  the 
new:  to  adapt  to  changing  reader 
needs,  to  be  responsive  to  changes  in 
our  economy  and  society  and  to  adopt 
new  technologies  and  new  ideas  that 
will  help  serve  readers  better  .  .  . 

“The  latest  in  a  long  series  of 
moves  to  improve  service  to  readers 
was  made  this  past  fall.  Journal  edi- 
(Continued  on  page  46) 


What’s  planned  for  the  Dow  Jones’  celebration 


To  celebrate  its  centennial  year,  the 
Wall  Street  Journal  has  planned  the 
following  series  of  events,  slated  to 
start  in  June  and  continue  beyond  the 
July  8  anniversary  of  its  first  edition 
100  years  ago: 

June  21,  Creative  Leaders  Award 
Dinner:  At  a  dinner  at  the  Rainbow 
Room  in  New  York  City,  the  Journal 
plans  to  salute  47  of  advertising’s  top 
creative  leaders,  who  will  be  honored 
for  their  creative  contributions  in 
advertising  and  participating  in  an 
ongoing  campaign  called  “The  Wall 
Street  Journal’s  Creative  Leaders 
Program.” 

June  22,  Future  Forum:  ABC  News 
anchor  Peter  Jennings  is  scheduled  to 
moderate  a  panel  of  national  and 
international  business  and  political 
leaders  —  including  former  President 
of  France  Valery  Giscard  d’Estaing, 
Vice  Minister  of  Finance  for  Interna¬ 
tional  Affairs  of  Japan  Toyoo  Gyoh- 
ten.  Ford  Motor  Company  chairman 


Donald  Petersen  and  Steve  Jobs, 
chairman  of  Next  Inc.  The  panelists 
will  cover  a  range  of  issues  affecting 
America’s  leadership  role  and  com¬ 
petitive  challenges  in  the  future. 

June  22,  Winter  Garden  Gala:  The 
Journal  plans  to  host  a  gala  event  this 
evening  for  American  business  lead¬ 
ers.  The  paper  says  it  will  be  a  party 
“full  of  surprises”  and  is  scheduled  to 
feature  performances  by  Lionel 
Hampton,  Chuck  Berry  and  Buster 
Poindexter.  In  addition,  50  subscrib¬ 
ers  have  been  randomly  selected  from 
each  state,  as  well  as  one  from  Europe 
and  one  from  Asia,  to  attend  both  the 
Winter  Garden  Gala  and  the  Future 
Forum. 

June  12-July  8,  Centennial  Photo 
Exhibition:  A  photo  exhibition  high¬ 
lighting  100  years  of  change  in  Ameri¬ 
can  business  and  the  Journal’s 
changing  role  in  covering  the  news. 
The  exhibit  will  be  on  display  in  the 
lobby  of  One  World  Financial  Center 


in  New  York  City. 

June  23,  The  Wall  Street  Journal 
Centennial  Edition:  A  special  three- 
section  edition  of  the  newspaper  is 
scheduled  for  publication,  featuring  a 
look  back  at  business  and  the  people 
who  shaped  it  over  the  last  100  years, 
as  well  as  a  look  to  the  future. 

Centennial  Editorial  1989:  Three 
types  of  centennial  stories  are  being 
run  in  the  paper  during  the  year: 
“Centennial  Journal:  100  Years  in 
Business”  reports  daily  on  milestone 
business  events  of  the  past  century; 
“American  Entrepreneurs”  on  Tues¬ 
days  profiles  people  who  have  had  a 
significant  influence  on  business 
since  1889.  The  Journal  is  also  run¬ 
ning  feature  stories  on  future  business 
issues. 

July  8,  Natkmwide  Employee  Pic¬ 
nics:  The  Journal  plans  to  host 
employee  picnics  on  the  anniversary 
of  the  date  of  first  publication  in  39 
(Continued  on  page  46) 
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Ethics  controversy 


A  news  clerk’s  dilemma 


By  Andrew  Radolf 

A  24-year-old  news  clerk  at  the 
New  York  Times  found  himself  at  the 
center  of  an  ethics  controversy  after 
he  wrote  a  story  in  April  for  the 
newspaper  about  events  in  which  he 
had  l^en  involved. 

Although  the  story  he  wrote  was 
accurate,  the.Times  felt  compelled  to 
run  an  Editor’s  Note  explaining  to 
readers  that  the  newspaper  “does  not 
knowingly  allow  participants  in  an 
event  to  write  news  articles  about  it.” 

The  Times’  policy  is  “not  ever  to 
assign  a  participant  in  an  event  to 
write  about  it,”  senior  editor  William 
G.  Connolly  told  E&P. 


“I  had  been  there  18 
months;  not  once  did  an 
editor  sit  down  and 
explain  conflict  of 
Interest,”  he  said. 


Jonathan  Franklin  resigned  from 
the  Times’  clerical  writing  program  in 
May.  He  said  this  summer  he  will  be 
working  at  a  camp  run  by  Quakers  in 
Vermont  and  is  presently  writing  free¬ 
lance  articles  for  the  Village  Voice. 

Franklin  said  he  had  been  planning 
to  leave  the  Times  since  last  winter 
and  had  informed  the  newspaper  of 
his  plans  well  in  advance  of  his  doing  a 
story  about  Brown  University.  He 
said  he  had  not  been  dismissed  over 
the  incident. 

Connolly  agreed  that  the  Times  did 
not  dismiss  him. 

The  story  in  question  appeared 
April  16.  It  was  about  the  Brown  Uni¬ 
versity  administration’s  displeasure 
with  the  investigative  articles 
appearing  in  the  student  publication 
Issues  Monthly. 

The  administration  accused  the 
magazine  of  illegally  obtaining 
information  —  including  looking 
through  the  trash  and  breaking  into 
campus  buildings  in  search  of  confi¬ 
dential  documents  —  and  one  of  its 
deans  had  asked  the  student  govern¬ 
ment  to  deny  funding  to  the  publica¬ 
tion.  The  request  was  denied. 

The  article  also  stated  that  the  uni¬ 


versity  administration  had  not  pro¬ 
duced  any  evidence  to  support  its 
charges. 

Franklin  is  a  former  Brown  student 
who  left  the  university  in  December 
1988.  When  he  learned  from  friends  at 
Brown  about  the  Issues  controversy, 
Franklin  said  he  approached  Times 
education  editor  Duayne  Draffen 
about  doing  a  story. 

Franklin  said  he  told  Draffen  that 
he  was  “good  friends”  with  some  of 
the  people  involved  with  Issues 
Monthly  and  was  given  the  go-ahead 
by  the  editor  who  said  he’d  “be  the 
judge”  of  any  problems  that  arose. 

“I  don’t  know  about  ‘good  friends.’ 
He  said  he  knew  some  of  the  people 
and  would  that  be  a  problem,”  Draf¬ 
fen  said.  “As  I  recall,  I  said,  ‘Prob¬ 
ably  not,  but  let’s  see  the  story  and 
take  it  from  there.’  1  didn’t  know  he’d 
been  connected  with  the  publication 
itself  or  going  through  the  trash.” 

Draffen  said  he  did  not  question 
Franklin  more  closely  about  whom  he 
knew  or  how  he  knew  them  because 
“the  story  was  just  an  idea  at  that 
point.” 

“His  warning  to  the  first  editor 
[Draffen]  was  glancing.  It  was  almost 
minimal,”  said  Times  senior  editor 
Connolly.  “The  issue  never  arose 
again.  Franklin  never  raised  it.” 

Franklin  went  up  to  Brown  for  a 
day-and-a-half  and  returned  to  write 
his  story.  Draffen  decided  the  story 
wasn’t  right  for  the  education  pages 
and  sent  it  to  the  media  business  page, 
which  in  turn  sent  it  to  the  national 
desk,  which  decided  to  use  it. 

Franklin  said  he  had  “no  contact” 
with  the  national  desk  and  the  editors 
there  did  not  know  what  he  had  told 
Draffen. 

A  little  more  than  a  week  after 
Franklin’s  story  ran  in  the  Times,  the 
Brown  Daily  Herald  ran  an  opinion 
piece  by  its  former  managing  editor, 
Jonathan  Levine,  pointing  out  that 
there  was  something  else  Franklin 
had  not  told  the  Times.  It  was  Frank¬ 
lin,  a  former  Herald  columnist, 
Levine  wrote,  “who  began  the  gar¬ 
bage  picking  in  1987.” 

Levine  wrote  that  although  Frank¬ 
lin’s  editors  at  the  Times  knew  he  was 
friends  with  some  former  Issues  edi¬ 
tors,  they  had  not  been  told  by  Frank¬ 


lin  “that  his  past  activities  might  actu¬ 
ally  be  at  the  root  of  the  story.” 

Levine’s  article  took  the  New  York 
Times  to  task  for  allowing  Franklin  to 
write  the  story  in  the  first  place,  given 
what  they  did  know  about  his  Brown 
connections. 

“Readers  have  the  right  to  expect 
that  an  article  in  the  Times’  main 
news  section  is  written  by  an  objec¬ 
tive  observer,  not  someone  who 
knows  the  principals  and  was  in  fact 
actually  a  major  part  of  the  story,”  he 
wrote. 

Levine  remarked  to  E&P  that 
although  he  had  no  doubt  that  Frank¬ 
lin’s  full  involvement  with  the  Issues 
situation  “had  to  be  acknowledged,” 


Franklin  said  he  told 
Draffen  that  he  was 
“good  friends”  with 
some  of  the  people 
involved . . .  and  was 
given  the  go-ahead  by 
the  editor . . . 


he  felt  uncomfortable  about  doing  it. 
“What  right  did  I  have  to  snitch  on 
him?  I  really  like  and  respect  him.” 

When  Franklin  was  writing  for  the 
Herald,  he  was  admired  for  his  col¬ 
umns,  Levine  added. 

Levine  told  E&P  he  had  gone  over 
his  article  with  Franklin  and  he  did 
not  object  to  it. 

In  response  to  Levine’s  article, 
Connolly  sent  a  letter  to  the  Herald 
stating  the  Times  “takes  very  seri¬ 
ously  conflicts  of  interest”  and  found 
it  “dismaying  to  read”  Levine’s  April 
25  article  “asserting  that  the  Times 
pays  little  attention  to  such 
matters  .... 

“No  editor  at  the  Times  was  aware 
of  Mr.  Franklin’s  involvement  in  the 
dispute  when  the  newspaper  pub¬ 
lished  a  brief  account  of  the  matter  on 
April  16,”  Connolly  stated.  “The  cir¬ 
cumstances  surrounding  the  contro¬ 
versy  became  clear  only  on  April  26, 
after  Mr.  Levine’s  article  appeared.” 

Connolly  had  sent  the  Herald  two 
(Continued  on  page  40) 
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When  a  new  technology  dawned, 
Kruger  was  already  awake. 


When  flexography  first  arose,  Kruger  was 
up  first  with  K-Hex  newsprint  — featuring 
special  surface  characteristics  that  make  the 
most  of  flexographic  capabilities. 
Since  then,  you  could  say  we've  been  on 
a  roll.  Because  today,  many  newspapers 
that  publish  on  flexographic  presses  are 
depending  on  K-Mex  newsprint  for  proven 
performance.  INow  K-f  lex  is  helping  them 


realize  returns  on  investments  in  flexo¬ 
graphy— by  meeting  the  unique  demands 
of  a  new  technology  ancf^maximizing  its 
potential. 

When  opportunity  knocks,  Kruger  is  first 
to  answer  with  the  ingenuity  to  innovate. 

If  you  haven't  heard  the  K-flex  success  story, 
perhaps  you've' been  reading  yesterday's 
papers. 


Call  your  Kriiqer  sdU^s 
rcprescntdtivc  for  «ill 
lh<*  facts  on  K  f  lex. 

Or  contact  Kruqer  Pulp 
fie  Papc'r  Sales  Inc ., 

*189  5th  Ave.,  MeSv  York. 
rt.Y.  I00I7 


(212)  697-9700. 


C  Kruger 

We're  making  news  in  newsprint  technology. 


/ 


Good  newspaper  ad  design 

Newspaper  Advertising  Bureau  survey  teiis  how  to  achieve  it 


By  Debra  Gersh 

Although  there  are  no  absolute 
rules  to  good  newspaper  ad  design,  a 
recent  survey  of  advertising  profes¬ 
sionals  by  the  Newspaper  Advertis¬ 
ing  Bureau  has  identified  a  number  of 
distinguishing  features  that  are  asso¬ 
ciated  with  good  ad  design. 

Among  the  conclusions  of  the 
study,  “The  Look  of  Winning  News¬ 
paper  Ads,”  were  that  illustrations 
should  be  more  prominent,  the  use  of 
color  should  be  expanded  and  the  pur¬ 
pose  of  the  ad  must  guide  its  design. 

The  panel  of  retail  ad  executives 
was  asked  to  rate  sample  ads  from 
Sunday  editions  of  large  papers  in 
seven  major  markets  in  terms  of  how 
they  serve  the  purpose  of  enhancing 
image,  building  traffic  and  promoting 
sales.  In  addition,  44  different  specific 
design  features  were  identified  and 


Ann  McFeatters  on 

^  WHITE  HOUSE 

from 
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212-580-8559 

Fax:  212-769-4384 
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coded.  The  1,009  ads  chosen  for  the 
study  were  divided  into  10  portfolios. 
Each  portfolio  was  rated  by  six 
experts. 

The  study  was  conceived  by  AD 
Bureau  senior  vice  president  Alfred 
Eisenpreis  and  directed  by  Carolyn 
A.  Eldred  of  the  NAB’s  research 
department.  Polaris  Research  col¬ 
lected  ad  ratings  from  the  panel,  and 
Trewhella,  Cohen  &  Arbuckle  (TCA) 
and  Cooper  Services  coded  the  ads’ 
sample  characteristics.  TCA  also  cal¬ 
culated  the  data. 

“While  it  is  possible  to  create  an  ad 
that  the  experts  think  excels  at  pro¬ 
moting  image,  traffic  and  sales,  the 
highly  rated  multipurpose  ad  is  not 
the  norm,”  according  to  the  report. 
“Some  specialization  seems  to  be  in 
order.” 

For  example,  only  5%  of  the  a^s 
were  rated  “good”  for  all  three  pur¬ 
poses. 

“The  treatment  of  illustrations  is 
one  of  the  most  important  features 
distinguishing  highly  rated  ads,”  the 
study  stated.  “For  retail  product 
categories,  illustrations  that  occupy 
at  least  half  the  ad  are  characteristic 
of  highly  rated  ads  —  whether  the 
purpose  is  to  promote  image,  traffic 
or  sales.  Yet  just  52%  of  ads  for  retail 
products  —  and  49%  of  ads 
overall  —  use  illustrations  that  take 
up  half  or  more  of  the  page’s  ad 
space,”  the  study  found.  “While  only 
4%  of  ads  contain  an  illustration  that 
fills  up  the  entire  ad,  this  treatment  is 
associated  with  high  image  ratings.” 

The  study  found  that  among  the 
techniques  that  can  enhance  an  ad’s 
image  ratings  were: 

•  “A  single  illustration  or,  for  a 
retail  product,  a  major  illustration 
accompanied  by  one  or  more  minor 
illustrations  .  .  . 

•  “People  shown  in  photos  .  .  . 

•  “The  product  shown  in  use  or 
action  or  the  results  of  the  product  use 
shown,  if  a  retail  product  .  .  . 

•  “Some  depiction  of  product  use, 
benefits,  or  results  in  ads  for  services 
or  other  intangibles  ...” 

The  study  also  reported  that 
“Color  is  associated  with  high  ratings 
for  building  image  and  sales  in  ads  for 
retail  product  categories.  ROP  color 
tends  to  enhance  sales  ratings,  while 
color  in  special  sections  like  the 


magazine  enhances  image  ratings.” 

While  use  of  color  “remains  infre¬ 
quent,”  the  report  found  that  “Ads 
using  color  include  more  illustrations 
than  black-and-white  ads  or  color  ads 
in  special  sections;  they  less  often 
feature  people  in  photos,  a  single 
advertised  item,  or  body  copy  alone. 
Non-ROP  color  ads  (especially  those 
in  the  Sunday  magazine)  are  more 
likely  to  show  people  in  photographs 
and  to  mention  the  brand,  rather  than 
the  store,  in  the  headline  or  sub¬ 
head.” 

Of  the  sampled  ads,  87%  were 
black  and  white,  4%  were  ROP  color 
and  9%  used  color  in  special  sections, 
such  as  the  magazine.  In  ROP  sec¬ 
tions,  spot  color  was  more  common, 
appearing  in  63%  of  the  ads,  while  full 
color  was  predominant  in  magazine 
sections,  making  up  88%  of  all 
“other”  color. 

The  size  of  an  ad  “is  a  very  impor¬ 
tant  factor”  in  high  ratings  for  traffic 
and  sales,  the  report  continued.  “Ads 
of  at  least  half  a  broadsheet  page  were 
hardly  ever  rated  ‘poor’  for  their 
potential  to  build  traffic  or  sales. 

“The  frequency  of  high  image  rat¬ 
ings  also  increases  with  size  ...  Yet 
size  is  less  important  for  image 
ratings  —  and  other  layout  features 
more  important  —  than  for  either 
traffic  or  sales  ratings,”  according  to 
the  study.  “Apparently  by  seizing  the 
opportunity  to  make  a  more  complete 
presentation  of  selling  points,  larger 
ads  earn  higher  ratings  from  the 
experts.” 

The  treatment  of  headlines  and  sub¬ 
heads  was  found  to  be  important  for 
both  sales  and  image,  although  each 
type  of  ad  has  different  requirements, 
the  Bureau  reported. 

“For  the  sales  objective,  and  par¬ 
ticularly  in  ads  for  non-store  product 
categories  like  travel,  real  estate,  and 
services,  the  ratings  suggest  the 
importance  of  including; 

•  “Both  a  headline  and  a  sub¬ 
head  ... 

•  “A  ‘high  attention’  head  of  large 
type  (at  least  72  point),  all  caps,  or 
several  lines  .  .  . 

•  “A  head  or  sub-head  that  applies 
specifically  to  the  type  of  product 
advertised  .  .  . 

•  “Possible  mention  of  the  store  or 

(Continued  on  page  46) 
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¥m  Face  Real  Issaes. 
SII  Has  Sdid  Answers 


You  ^  saying  I  can  have  ihe  fault  tolerance 
of  a  Tandenf  system  and  still  use  PCs? 


M-VtittiMU-f  •tktrMA.  ms; 
Hiiitiri  t«irt  Frm  SaliirM  iipi 
ti  VtCTM  nM  CMV*Jllt 


CMACAS.  ucrwMia  (HP)  - 
*cisi9n  and  frMd  19  aohcMcn  and 
l»fd»r  tilh  Cdloibia.t 

A  iMijer  far  tht  fMiftnof 
Iht  (tel.  H  stayings  had  preiptM) 
ahicfi  nns  reports  utd  at  least  one 
groups  and  huun  rights  orgeniriticn 
The  soldiers  had  cleivd  the  fish  j 
but  nearby  eiMagers  end  teo  Siir»i>e  j 
eerc  aetkehed  lAile  on  a  Sunday  piCR 
An  autopsy  shoaed  that  esny  of  tb 


duertur 


QSo  when  does  aU  this 
•happen? 

A  It’s  all  hai^ni^  now!  See 
x\«our  PC  int^ration  i»oducts 
at  A^A/TEC  *89  in  New  Orieans. 

Ote  call  Sn  ri^t  now  to  schedule  your 
own  demonstratk)]! 

QHok  can  I  get 
•ansuxrslaeghf^^ 


A  Xl^e  Sn  now 

Im  offers  you  choice 

liiM  “,ppr^fP^  int^ration 
HHAifl^^^oducts  that  give  you 
*  access  to  Tandem* 

&ult  tolerance  and  the  deadline- 
I»oven  ^)eed  (tf  our  femmis  Coyote* 
EdiUn- -  all  without  giving  up 
standard  PC  platfcHms. 


The  court  president.  Gan  Oen<el 
»  overturn  a  toeer  eihlary  court's 
:lt(ery'pohce  border  test  force  < 
hw  IS  peliceeeo  and  soldiers  had 
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Research  company  makes  a  pitch 

Belden  exec  tells  newspaper  publishers  how  to  better  reach 
readers;  stresses  the  importance  of  strong  local  news  coverage 


By  M.L.  Stein 

Boosting  newspaper  readership 
and  subscriber  retention  depend  on 
how  relevant  the  reader  finds  the 
paper’s  content,  a  leading  expert  told 
publishers. 

Editors  and  publishers  must  grasp 
the  idea  that  readers  may  have  values 
and  belief  systems  different  from  their 
own,  Tom  Holbein,  president  of  Bel¬ 
den  Associates,  said  in  an  address  to 
the  recent  Pacific  Northwest  News¬ 
paper  Association  (PNNA)  in  Port¬ 
land. 

Holbein  said  that  studies  by  his 
Dallas-based  research  firm  disclosed 
that,  nationally,  about  20%  of  adults 
living  in  households  subscribing  to  a 
daily  newspaper  do  not  read  the  paper 
on  an  average  weekday. 

“The  paper  may  be  delivered  every 
day  but  this  group  gets  around  to 
reading  it  only  two  or  three  days  a 
week,”  he  continued. 

“They  are  already  your  customers. 
Minor  improvement  in  their  brand 
loyalty  to  the  newspaper  would 
translate  into  large  improvements  in 
the  average  daily  audience  —  and  we 
suspect  .  .  .  would  help  improve  sub¬ 
scriber  retention  as  well.” 

Holbein  advised  publishers  that  if 
they  expect  their  newspapers  to 
thrive  and  grow,  readers’  needs  must 
be  “at  the  top  of  the  list.” 

Relevance  and  value  from  the  read¬ 
er’s  point  of  view  as  defined  by  his  or 
her  lifestyle,  attitude  and  motiva¬ 
tional  force  are  the  factors  to  be  con¬ 
sidered,  he  explained. 

Holbein  warned  against  an 
ingrained  tendency  “to  see  the  world 
as  we  do.  And  if  they  don’t,  they 
should.  But  they  [readers]  may  think 
very  differently  from  you.” 

Holbein  said  that  one  of  the  tough¬ 
est  jobs  of  a  researcher  is  to  convince 
newspaper  management  that  most  of 
the  paper’s  readers  and  the  general 
population  in  that  market  do  not  con¬ 
sider  the  paper  to  be  an  indispensable 
part  of  their  lives. 

“Editors  and  others  immersed  in 
the  daily  gathering  and  reporting  of 
news  naturally  assign  a  high  impor¬ 
tance  to  it,”  he  noted.  “They  cannot 


believe  that  others  in  their  community 
do  not  do  the  same.” 

Yet  that  is  what  readers  and  non¬ 
readers  have  told  Belden  investiga¬ 
tors,  Holbein  reported. 

One  study,  he  said,  revealed  that 
only  12%  of  total  adult  respondents 
considered  the  newspaper  “very 
important  to  me”  and  just  22%  of 
newspaper  readers  thought  so. 

Twenty-seven  percent  of  the  for¬ 
mer  and  40%  of  the  latter  group 
deemed  the  newspaper  “somewhat 
important”  to  them. 


The  lesson  in  this,  according  to 
Holbein,  is  that  while  editors  are 
spending  time  and  energy  debating 
how  much  coverage  a  story  should  get 
and  where  to  play  it,  “readers  are 
likely  to  be  wondering  why  the  story 
is  in  the  paper  at  all  .  .  .  For  them,  the 
story  simply  does  not  connect  with 
their  everyday  lives  —  whether  they 
read  it  or  not  will  make  very  little 
difference  to  them.” 

The  research  also  has  provided 
clues  to  the  kind  of  stories  readers 
prefer,  Holbein  stated. 

Local  news,  he  said,  was  “by  far” 
the  most  important  content  to  read¬ 
ers.  Other  major  preferences  included 
comics,  editorial  pages,  sports  and 
classified  advertising. 

Among  readers’  criticisms  of  news¬ 
papers,  he  continued,  were  biased  or 
slanted  news,  bad  news,  inaccurate 
reporting,  irrelevant  content  and  not 
enough  local  news. 

“The  importance  of  local  news  can¬ 
not  be  overemphasized  for  any  news¬ 
paper  as  our  results  show  over  and 
over,”  Holbein  said,  “but  the  readers 
want  more  than  traditional  coverage 
of  the  city  council,  zoning,  schools 
and  crime.” 

“They  are  really  asking  for  some¬ 


thing  called  micronews,  content  with 
which  the  reader  can  identify 
closely  —  information  which  has  a 
personal  and  useful  effect  on  their 
lives,”  he  said. 

Micronews,  Holbein  said,  means 
explanation,  analysis,  details,  per¬ 
sonal  relevance  —  “about  me,  about 
my  family,  about  my  concerns.” 

Such  news,  he  contended,  can  be  a 
means  of  attracting  less-motivated 
readers,  particularly  adults  under  35, 
to  try  the  newspaper  more  frequently. 

In  this  category  are  semiliterate 


readers  whose  loyalty  to  a  newspaper 
will  depend  on  how  easy  it  is  to  read, 
Holbein  said,  adding  that  national 
research  has  shown  that  one  of  five 
Americans  is  not  sufficiently  literate 
to  perform  everyday  tasks. 

The  Belden  president  suggested 
that  editors  and  publishers  seek  ways 
to  make  their  papers  easier  to  digest. 

This  also  will  help  the  literate 
reader  find  information  quickly,  he 
asserted. 

The  Portland  meeting  was  the  first 
of  the  recently  merged  Allied  Daily 
Newspapers  and  PNNA.  The  new 
organization  now  has  member  news¬ 
papers  in  Washington,  Oregon, 
Idaho,  Alaska,  Montana  and  Utah. 


Gannett  Foundation 
awards  188  grants 

The  Gannett  Foundation  has 
approved  188  grants  totaling  $902,483 
in  46  communities  served  by  Gannett 
Co.  Inc.  interests.  To  date  in  1989,  the 
foundation  has  approved  more  than 
$3.82  million  in  grants. 


Holbein  said  that  one  of  the  toughest  jobs  of  a 
researcher  is  to  convince  newspaper  management 
that  most  of  the  paper’s  readers  and  the  general 
population  in  that  market  do  not  consider  the  paper 
to  be  an  indispensable  part  of  their  lives. 
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LEGAL  BRIEFS 


Mass,  paper  appeal 
nixed  by  High  Court 

The  Supreme  Court  has  rejected  an 
appeal  by  a  Massachusetts  newspa- 
per  barred  from  seeing  a  court  docu¬ 
ment  during  a  much-publicized  mur¬ 
der  prosecution. 

The  justices,  without  comment,  let 
stand  a  state  court  decision  that 
keeping  the  document  secret  did  not 
violate  the  public’s  constitutional 
right  of  access  in  criminal  trials. 
There  was  no  recorded  dissent. 

Raymond  Green,  a  supervisor  at 
the  Belchertown  State  School  in  rural 
western  Massachusetts,  was  mur¬ 
dered  on  the  school  campus  Aug.  4, 
1986.  There  was  no  arrest  in  the  case 
for  11  months. 

Kenneth  Phoenix,  a  school 
employee,  was  arrested  July  3,  1987, 
on  murder  charges.  State  police 
searched  Phoenix’s  Belchertown 
home  that  same  day. 

After  Phoenix  was  arraigned  in 
court,  but  before  he  was  formally 
indicted,  a  reporter  for  the  Tran¬ 
script-Telegram  in  Holyoke,  Mass., 
asked  to  see  the  search  warrant  and 
supporting  police  affidavit. 

A  state  judge  agreed  to  release  the 
warrant  that  was  issued  allowing 
police  to  search  Phoenix’s  home,  but 
she  impounded  the  16-page  affidavit, 
in  which  police  offered  justification 
for  the  search. 

A  state  appeals  court  upheld  that 
order  after  the  Transcript-Telegram 
appealed,  and  the  Massachusetts 
Supreme  Judicial  Court  ruled  last 
Dec.  22  that  the  judge  had  acted  prop¬ 
erly. 

—  AP 

R.l.  high  court  says 
reprint  not  iibeious 

The  Rhode  Island  Supreme  Court, 
overturning  a  $2-million  jury  verdict, 
has  ruled  that  the  reprinting  of  a  news¬ 
paper  article  was  not  libelous  even 
though  the  article  was  no  longer  true 
when  it  was  republished. 

The  1972  article  by  syndicated  col¬ 
umnist  Jack  Anderson,  which 
reported  that  the  president  of  a  labor 
union  was  under  federal  investiga¬ 
tion,  was  distributed  by  a  rival  union 
during  a  1975-76  battle  over  which 
union  would  represent  state  workers 
in  Cranston  and  Newport. 

Although  Kenneth  T.  Lyons,  presi¬ 
dent  of  the  National  Association  of 
Government  Employees,  was  under 
investigation  for  alleged  mob  ties 


when  Anderson’s  story  originally  was 
published,  the  investigation  ended  a 
few  months  later  with  no  charges 
brought  against  Lyons. 

The  jury  concluded  that  Council  94 
of  the  American  Federation  of  State, 
County  and  Municipal  Employees 
had  libeled  Lyons  and  NAGE  by 
reprinting  Anderson’s  article  without 
showing  that  Lyons  had  been  cleared. 

The  jury  assessed  $2  million  in 
compensatory  and  punitive  damages. 

Chief  Justice  Thomas  F.  Fay,  who 


wrote  the  high  court’s  unanimous 
opinion,  noted  that  both  reprints 
included  the  date  of  the  origin^  arti¬ 
cle  in  type  “larger  than  the  text 
print.” 

The  fact  that  the  reprints  were  pub¬ 
lished  during  a  “heated  labor-election 
campaign  [when]  the  important  con¬ 
stitutional  concerns  regarding  free 
speech  are  greatest”  also  weighed  in 
the  court’s  finding  that  they  were  not 
libelous.  Fay  wrote. 


—  AP 
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•  One-year  trial  periods  available 

•  One-to-a-market  exclusivity 

•  No  updating  responsibility  for  your  staff 

•  Complete  service  and  support 

•  90%  sponsor  continuation  rate 

For  more  information,  newspaper  references  and  a 
noobligation  quote,  please  call  or  write: 

Richard  Friedman,  President 

Weatherline,  Inc. 

Weatherline  Building 
12119  St.  Charies  Rock  Road 
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Editing  from  the  basement 

The  Donalds  run  one  of  the  nation’s  largest  sports  newspaper 
operations  from  the  basement  of  their  Michigan  home 


By  Jim  Haughton 

Larry  Donald,  who  started  in  the 
newspaper  business  as  a  17-year-old 
high  school  junior  on  the  Deshler 
(Ohio)  Flag,  became  one  of  the  coun¬ 
try’s  major  sports  newspaper 
publishers  last  December  when  LN 
Publications  acquired  Eastern 
Basketball. 

The  purchase  gave  the  Rochester, 
Mich.,  company  its  fifth  sports  news¬ 
paper,  with  a  combined  circulation  of 
285,000.  Eastern  Basketball’s  10,000 
circulation  fits  neatly  with  Donald’s 
flagship  paper.  Basketball  Times,  and 
its  influential  30,000  circulation  in  the 
tight  college  and  pro  court  commu¬ 
nity.  Baseball  Bulletin  with  10,000 
circulation  is  published  six  times 
annually,  while  Basketball  Times  has 
12  issues  and  Eastern  Basketball,  11. 

The  Donald  firm  also  produces  con- 
trolled-circulation  Inside  Coaching 
(150,000)  and  Today’s  Coach  (85,000) 
for  Converse  and  MacGregor  sport¬ 
ing  goods  firms.  Both  papers  are 
directed  to  high  school  and  college 
coaches.  Donald  also  publishes  a 
four-page  outside  section  of  Basket¬ 
ball  Times  for  members  of  the  U.S. 
Basketball  Writers  Association.  Mal¬ 
colm  Moran  of  the  New  York  Times, 
the  current  president,  writes  a  column 
directed  to  court  writers. 

All  the  publications  are  edited  from 
the  basement  office  of  the  Donald 
home.  More  than  60%  of  the  copy  is 
sent  via  computer.  Mrs.  Nanci 
Donald,  the  editor’s  wife,  supervises 
the  business  operation  and  is  also  a 
stockholder.  “No  Nanci,  no  com¬ 
pany,”  explains  her  husband. 

This  publishing  growth  in  a  very 
specialized  market  has  come  in  10 
years  since  Donald  left  his  post  in 
1979  as  managing  editor  of  Football 
News  and  Basketball  Weekly  in 
nearby  Detroit  to  become  a  publish¬ 
ing  entrepreneur. 

“The  biggest  plus  in  owning  all  of 
these  publications  is  that  I’m  the  best 
and  nicest  boss  I’ve  ever  had.  People 
ask  me  about  getting  into  business  for 
themselves,  and  I  advise  not  to  do  it 

(Haughton  is  a  free-lance  writer.) 


Larry  Donald 

unless  they  are  obsessed  with  the 
idea.  There’s  a  lot  of  hard  work  and 
pressure  along  the  way  —  for  most 
journalists,  they  don’t  know  about 
real  pressure  until  they  learn  about 
money  pressures,  and  of  course  there 
are  no  guarantees,”  Donald  said. 

Donald  had  left  the  Fostoria  (Ohio) 
Review  Times  as  sports  editor  in  1971 
to  move  to  Detroit.  His  first  publish¬ 
ing  effort  was  Baseball  Bulletin,  pur¬ 
chased  from  Irwin  Cohen  for  about 
$50,000.  He  moved  back  into  the 
basketball  world,  where  he  had 
established  a  reputation  as  a  keen  edi¬ 
tor  and  observer  with  Basketball 
Weekly,  when  he  purchased  Basket¬ 
ball  Times  in  1980  from  Ed  Bomze 
and  the  Standpoint  Publishing  Co.  of 
New  York. 

The  43-year-old  Donald  has  a  full¬ 
time  editorial  staff  of  two,  including 
himself,  and  three  part-time  editorial 
associates. 

“There  ^re  approximately  40  writ¬ 
ers  around  the  country  who  contrib¬ 
ute  to  Basketball  Times.  Mike  Sheri¬ 
dan,  our  managing  editor  who  also 
produces  Baseball  Bulletin,  probably 
has  15  writers.  From  this  vast  collec¬ 
tion  we  usually  get  any  help  needed 
for  Today’s  Coach  or  Inside  Coach¬ 


ing,”  the  editor  said. 

Donald,  who  last  year  completed 
the  first  two-year  term  as  president  of 
the  basketball  writers’  group,  said 
several  of  the  court  writers  have  been 
with  him  from  the  first  issue  of 
Basketball  Times.  They  include 
Smith  Barrier,  a  former  Greensboro, 
N.C.,  sports  editor,  and  Bob  Logan  of 
the  Chicago  Tribune.  He  has  added 
such  writers  as  Dick  (Hoops)  Weiss  of 
the  Philadelphia  Daily  News,  Bob 
Ryan,  Boston  Globe,  Keith  Drum  of 
UPI,  and  John  Feinstein,  former 
Washington  Post  writer  and  the 
author  of  two  best-selling  books  on 
college  basketball. 

Some  issues  of  Basketball  Times 
run  as  high  as  64  pages  and  Donald 
usually  writes  the  cover  story.  He  is 
on  a  first-name  basis  with  hundreds  of 
college  and  pro  coaches,  and  reports 
may  come  from  Indiana,  North  Car¬ 
olina,  California  or  Philadelphia. 
Sheridan  also  does  some  cover  sto¬ 
ries. 

The  paper’s  expert  on  boys’  high 
school  basketball  is  Dave  Krider, 
sports  editor  of  the  LaPorte  (Ind.) 
Herald-Argus.  Donald  first  met 
Krider  at  a  Notre  Dame  basketball 
game  when  Dave  wanted  to  write  a 
column  on  high  school  basketball  for 
Basketball  Weekly.  Donald  hesitated 
for  a  time,  agreed  to  give  it  a  try,  and  it 
has  developed  into  a  big  feature. 

Krider,  who  also  writes  a  weekly 
ratings  column  for  USA  Today  and 
has  become  a  national  authority  on 
high  school  sports,  was  featured 
recently  in  the  New  York  Times. 

Donald  said  one  of  the  reasons  he 
has  survived  financially  is  because  of 
the  lessons  he  learned  from  Roger 
Stanton,  editor  and  publisher  of  Foot¬ 
ball  News  and  Basketball  Weekly. 
Donald  and  Stanton  compete  in  the 
same  basketball  arena,  but  as  friendly 
rivals  who  often  meet  for  lunch. 

In  the  newsrooms  and  press  boxes 
across  the  land,  ambitious  editors  and 
writers  who  have  witnessed  the  suc¬ 
cess  of  Donald,  Stanton  and  others  in 
the  sports  publishing  field  think  pro¬ 
ducing  such  publications  can  be  a 
delightful  lark.  Aspiring  publishers 
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must  know  printing,  circulation,  sub¬ 
scriptions,  advertising,  personnel, 
banking  requirements  —  and  survi¬ 
vorship.  Donald  estimates  the  fatality 
rate  for  specialty  publications  at  more 
than  a  hundred  to  one. 

“Most  of  these  publications  begin 
for  the  wrong  reason.  Usually  it  is 
taken  on  more  as  adventure  than  a 
well-thought-out  business  venture. 
Someone  dreams  of  sitting  in  the 
press  box  and  being  known  as  the 
publisher  of  his  own  newspaper.  It  all 
sounds  very  romantic,  and  the 
assumption  that  because  there  is  such 
an  interest  in  sports,  it  will  be  easy  to 
build  circulation. 

“Well,  in  the  words  of  coach-phi¬ 
losopher  Abe  Lemons,  ‘If  it  were  so 
easy,  there  would  be  a  lot  more  guys 
doing  it,’  ”  Donald  pointed  out. 

Gross  revenue  for  the  papers  is 
over  $400,000  and  Donald  estimates 
that  one-sixth  of  the  revenue  for  his 
Basketball  Times  comes  from  adver¬ 
tising,  the  remainder  from  circula¬ 
tion.  Few  newspapers  or  magazines 
are  successful  with  this  financial 
ratio,  but  Donald  is  succeeding 
because  he  appeals  to  a  solid  consti¬ 
tuency  that  includes  coaches,  athletic 
administrators,  the  sports  media  and 
fans. 

The  Donald  papers  do  not  accept 


tipsheet  advertising  for  gambling  ser¬ 
vices,  a  lucrative  source  of  income  for 
a  number  of  basketball  publications. 

“What  I  try  to  do  is  concentrate  on 
quality,  full-paid  subscriptions. 
We’ve  been  able  to  grow  on  a  solid  if 
not  spectacular  basis,”  he  said.  The 
editor-publisher  envisions  a  com¬ 
bined  circulation  of  75,000  for  his  two 
basketball  papers. 

The  biggest  challenge  publishers 
face,  Donald  believes,  is  from  the 
U.S.  Post  Office  and  its  increasing 
rates. 

“In  the  past  five  years  alone,  the 
cost  of  mailing  a  publication  has  risen 
60%.  At  some  point  you  go  past  what 
the  customer,  even  the  loyal  cus¬ 
tomer,  can  pay  for  a  subscription.  If 
you  are  going  to  be  in  the  publishing 
business  today,  somewhere  in  your 
formula  it  is  better  to  have  fewer  but 
better  issues.  That’s  almost  a  man¬ 
date  from  the  Post  Office.” 

Publishers  of  specialty  newspa¬ 
pers,  Donald  explained,  often  have  a 
difficult  time  convincing  advertising 
agencies,  which  are  not  impressed 
with  the  circulation  and  demo¬ 
graphics  of  publications  in  the  40,000- 
to-50,000  range. 

“We  have  been  able  to  convince 
some  major  companies  within  the 
basketball  industry  to  look  upon  us 


not  so  much  as  an  advertising  medium 
but  more  of  a  promotion  vehicle,”  he 
commented. 

Donald  is  an  editor  who  is  equally 
at  home  in  the  back  shop  with  printers 
or  on  press  row  of  a  college  arena.  He 
is  an  expert  on  printing  and  layouts. 
He  received  a  journalism  degree  from 
Bowling  Green  University,  where  he 
was  managing  editor  of  the  yearbook, 
and  also  worked  summers  on  the  copy 
desks  of  Dayton  papers. 

Larry  Donald  said  he  will  know  he 
is  successful  when  he  goes  to  the 
NCAA’s  Final  Four  basketball  tour¬ 
ney  and  no  one  asks  him  how  Basket¬ 
ball  Times  is  doing. 

“They  don’t  ask  that  about  Sports 
Illustrated  or  The  Sporting  News," 
he  observed  with  a  smile. 

New  paper  to  cover 
“near-north  Dallas” 

A  new  newspaper,  Northside  Peo¬ 
ple,  is  slated  to  publish  its  first  issue 
Aug.  17  covering  the  “near-north 
Dallas”  area. 

The  publication,  owned  by  McCar- 
tin  Publishing  Company  of  Dallas, 
will  be  delivered  every  Thursday  to 
some  60,000  families  in  select  high- 
income  ZIP  codes. 
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Newspapers  and  homes 

Survey  finds  newspapers  to  be  the  most  frequently 
mentioned  sources  of  information  for  new  home  buyers 


By  Debra  G^rsh 

Newspapers  were  the  most  fre¬ 
quently  mentioned  source  of  informa¬ 
tion  for  new-home  buyers  in  focus 
groups  from  two  cities. 

The  study,  “How  Home  Buyers 
Seek  Information:  Findings  From 
Two  Focus  Groups,”  the  Newspaper 
Advertising  Bureau’s  Research  Note 
Number  23,  was  designed  and  exe¬ 
cuted  by  Charles  Lehman  and  Dor¬ 
othy  Shea,  who  also  prepared  the 
report.  It  documented  flndings  from 
two  focus  groups  comprised  of  recent 
home  buyers  in  the  Washington, 
D.C.,  and  Philadelphia  metro  areas. 
As  noted  in  the  report,  “the  findings 
are  not  statistically  project- 
able  .  .  .  the  findings  should  be 
viewed  as  exploratory  and  directional 
in  nature.” 

“Whether  they  are  actively  looking 
to  buy  a  home  or  just  monitoring 
activity  in  the  marketplace,  these 
recent  home  buyers  use  a  variety  of 
sources  to  obtain  information,”  the 
report  stated.  “Real  estate  agents,  of 
course,  were  mentioned  frequently  in 
that  regard.  ‘Networking’  with 


friends  or  relatives  living  in  targeted 
areas  was  also  a  fairly  universal 
activity.  And,  in  many  cases,  people 
reported  simply  getting  into  a  car  and 
driving  around. 

“As  far  as  the  media  are  con¬ 
cerned,  newspapers  were  the  most 
frequently  mentioned  source  of  infor¬ 
mation,  followed,  in  Washington,  by 
homes  magazines.  A  few  participants 
mentioned  tv  showcase  shows,  but 
the  primary  purpose  of  watching 
these  shows  appeared  to  be  entertain¬ 
ment  rather  than  information-gather¬ 
ing.  In  Philadelphia,  two  real  estate 
radio  personalities  were  mentioned  as 
real  estate  information  providers,” 
according  to  the  report. 

Newspapers  in  general  were  seen 
as  good  sources  of  real  estate  infor¬ 
mation  in  both  areas,  particularly  for 
monitoring  real  estate  prices  in  cer¬ 
tain  locations.  The  newspaper  was 
also  used  by  those  more  actively 
involved  in  real  estate  activities  for 
financial  information  such  as  interest 
rates,  new  construction  and  home 
improvement  tips. 

“Perceived  limitations  to  daily  and 
Sunday  newspapers  tended  to  be  mar¬ 


ket-specific,”  according  to  the 
report,  which  noted  that  respondents 
in  Washington  tended  to  be  more 
investment-minded  in  their  purchase, 
while  those  in  Philadelphia  were  more 
oriented  toward  establishing  a  home. 

“In  Washington,  home  buyers 
expressed  concern  about  perhaps 
missing  out  on  a  good  deal  because  so 
much  property  is  not  advertised,”  the 
report  stated.  “Another  (perhaps 
more  important)  problem  for 
Washington  home  buyers  when  using 
the  newspaper  is  lack  of  familiarity 
with  the  geographic  areas  listed.  .  .  . 

“In  Philadelphia,  the  main  issues 
that  emerged  were,  first,  that  the  large 
metro  daily  did  not  carry  the  volume 
of  listings  for  the  suburban  areas 
found  in  some  smaller  daily  and 
weekly  papers,  and,  second,  that  the 
organization  of  the  classified  section 
made  it  difficult  to  use.” 

The  report  noted  that  the  smaller 
dailies  and  weeklies  could  be  difficult 
to  obtain,  particularly  if  the  area 
targeted  were  not  where  the  focus 
group  member  was  located. 

Group  members  from  both  areas 
agreed  that  as  much  information  in  an 
ad  as  possible  “makes  it  easier  to  use 
and  less  of  a  risk  or  ‘waste  of  time’  to 
check  out,”  and  abbreviations,  once 
deciphered,  were  not  considered  an 
obstacle. 

“Not  surprisingly,  the  area  where 
the  home  is  located  was  the  most  fre¬ 
quently  named  item  of  information 
that  buyers  look  for  in  a  classified 
ad,”  according  to  the  report,  “and,  to 
those  familiar  with  the  area,  a  street 
name  was  desirable.  The  more  spe¬ 
cific,  the  better.  Of  course,  the  fea¬ 
tures  and  amenities  of  the  property 
were  considered  crucial  information 
as  well.” 

Group  comments  suggested  that 
people’s  “understanding  is  ihat  dis¬ 
play  ads  are  only  for  new  property, 
while  the  in-column  ads  are  only  for 
resales.  These  perceptions  may  point 
up  a  need  to  educate  newspaper  read¬ 
ers  about  the  presence  of  new  prop¬ 
erty  ads  in  the  column  listings  (and  of 
resales  in  the  display  ads).” 

In  addition,  while  pictures  and 
maps  in  display  ads  were  seen  as 
valuable  —  especially  by  those  unfa- 
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miliar  with  an  area  —  drawings  or 
poor  photographs  “may  actually 
detract  from  attention  to  the  ad,”  the 
report  continued. 

Although  the  value  of  homes  maga¬ 
zines  for  in-depth  information  was 
seen  as  an  asset,  they  did  not  play  an 
important  role  in  the  buying  process, 
primarily  because  of  their  lack  of 
timeliness  and  organization,  as  well 
as  high  cost  of  homes  shown  (for  the 
Philadelphia  group). 

“Home  buyers  in  both  locations 
responded  favorably  to  the  idea  of  the 
newspaper  distributing  its  own  real 
estate  magazine  or  supplement,”  the 
NAB  report  stated.  “(Comments  sug¬ 
gested  that  a  real  estate  magazine  dis¬ 
tributed  through  the  newspaper 
would  be  considered  a  credible  infor¬ 
mation  source,  and  home  buyers  felt 
it  would  be  more  up-to-date  than  the 
homes  magazines.  It  would  also  be 
easier  to  obtain.” 

“Our  analysis  suggests  certain 
steps  that  newspapers  could  take  to 
evaluate  their  competitive  position 
relative  to  homes  magazines  and 
other  sources  of  real  estate  informa¬ 
tion,”  the  report  noted.  Among  the 
suggestions,  which  should,  according 

lAPA  votes  to  hold 
meeting  in  Managua 

The  board  of  directors  of  the  Inter 
American  Press  Association  has 
voted  to  hold  next  year’s  midyear 
meeting  in  Managua,  Nicaragua. 
Under  consideration  as  alternative 
locations  are:  Manaus,  Amazonas, 
Brazil,  and  San  Juan,  Puerto  Rico. 

Upcoming  General  Assembly  sites, 
which  had  already  been  selected  are: 
Monterrey,  Mexico,  Oct.  9-12,  1989; 
Kansas  City,  Mo.,  Oct.  15-18,  1990; 
and  Sao  Paulo,  Brazil,  October  1991. 

Family  film  festival 
will  help  buy  books 

AMC  Theaters  of  Central  Florida 
and  the  Orlando  Sentinel  will  present 
a  family  film  festival  June  3-Sept.  16 
to  benefit  the  Sentinel's  Reading 
Roundup  program,  which  provides 
free  books  to  fifth-graders  in  six  cen¬ 
tral  Florida  counties. 

For  $1 ,  children  and  adults  can  pur¬ 
chase  tickets  to  the  films,  which  will 
be  shown  Saturdays  at  10  a.m.  at  six 
participating  theaters.  Films  slated  to 
be  shown  include  “The  Wizard  of 
Oz,”  “Big,”  “The  Sound  of  Music,” 
“Land  Before  Time,”  “Lord  of  the 
Rings”  and  “Muppets  Take  Manhat¬ 
tan.”  Proceeds  from  the  ticket  sales 
will  be  used  for  book  purchases. 


to  the  report,  probably  be  taken  on  a 
market-by-market  basis: 

•  “Evaluate  the  real  estate  mar¬ 
ketplace  in  your  city/town  ...  to  set 
the  stage  for  examining  competitive 
position. 

•  “Review  the  classified  advertis¬ 
ing  section,  looking  closely  at  its  orga- 
nization,  timeliness  and 
representativeness  .  .  .  Also,  be  sure 
to  inform  your  readers  that  they  can 
find  listings  for  new  properties  in  the 
in-column  ads,  and  vice  versa. 

•  “Study  the  competition,  both 
homes  magazines  and  local 
weeklies  .  .  . 

•  “Consider  the  possibility  of 
competing  directly  with  homes  maga¬ 
zines  through  a  newspaper-distrib¬ 
uted  insert  magazine. 

•  “Work  with  real  estate  firms  to 
improve  the  quality  of  their  advertis¬ 
ing  in  the  daily  newspaper  (and  the 
level  of  response  they  can  expect 
from  a  newspaper  ad).  Real  estate 
firms  should  be  encouraged  to  use 
fewer  abbreviations,  to  include  more 
‘hard’  information  in  their  ads,  and  to 
place  their  ads  in  easy-to-find  loca¬ 
tions.  Realtor  box  ads  in  the  in-col- 
umn  listings  should  be  positioned  so 
that  only  those  properties  in  close 
geographical  proximity  (same  town¬ 
ship  or  neighborhood)  appear 
together.  Box  ads  should  be  placed  as 
close  as  possible  to  other  ads  for  the 
same  geographic  area.” 


Publication  started 
by  Medill  students 

Northwestern  University’s  Medill 
School  of  Journalism  graduate  stu¬ 
dents  have  begun  publication  of  The 
Monitor,  which  will  keep  tabs  on 
public  affairs  and  provide  in-depth 
and  analytical  coverage  of  city  issues. 

The  Monitor  is  published  solely  by 
graduate  students  and  is  funded  by  the 
Gannett  Urban  Journalism  Center. 
The  publication  hopes  eventually  to 
be  supported  financially  by  advertise¬ 
ments. 

Globe  offers  tips 
to  kids  about  books 

As  part  of  its  continuing  activities 
during  the  Year  of  the  Young  Reader, 
the  Boston  Globe  recently  published  a 
tip  sheet  for  youngsters  on  how  to 
pick  good  books. 

“Just  for  Kids,  How  to  pick  a  book 
that’s  right  for  you,”  was  developed 
by  Stephanie  Loer,  children’s  book 
editor  of  the  Globe.  The  8'/2X  11-inch 
sheet,  which  offers  nine  suggestions 
on  selecting  books,  was  designed  by 
the  Globe’s  Susan  Crowell  and  con¬ 
tains  original  artwork  by  Globe  staffer 
John  M.  Carrozza. 
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The  101st  Congress  could  decide  this  year  whether  to  allow  oil 
exploration  and  development  on  the  Coastal  Plain  of  the  Arctic  National 
Wildlife  Refuge  in  Alaska.  Help  America  explore  this  timely  issue.  Call 
for  information:  Joe  Lastelic,  202.682.8125;  or  Ardie  Merbs,  907272.1481. 
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Universal  Press  Syndicate 
salutes  Bill  Watterson 
(Calvin  and  Hobbes) 

1988  winner  of  / 

/The  Reuben  Award  for 
Outstanding  Cartoonist 
of  the  Year 

and  Best  Humor  Strip, 
and... 

Gary  Larson  (The  Far  Side) 
1988  winner  of  Best 

Syndicated  Panel. 


/'  ^ 


Congratulations  to  two  stellar  repeat  performances. 

( 

Bill  Watterson,  1 986  winner  Gary  Larson,  1 985  winner 

of  the  Cartoonist  of  the  Year  Award,  i  of  the  Best  Syndicated  Panel  Award 


■  M#  atterson  and  Larson  join  Universal's 
^  Wlf  encore  winners  Pat  Oliphant 
-  (Outstanding  Cartoonist  of  the  Year,  1 968  and 
1972)  and  Jim  Unger  (Herman.  Best 
*  Syndicated  Panel,  1982  and  1987),  and  Lynn 
Johnston  (For  Better  or  For  Worse!,  .the  first 
and  only  woman  to  win  The  Reuben  Award 
for  Outstandirjj^  Cartoonist  of  the  Year  (1985). 


The  National  Cartoonist  Society  Awards  were 
presented  at  the  43rd  Anniversary  ceremony 
in  Toronto,  May  20,  1989.  The  society 
includes  talents  from  newspaper  strips  and 
panels,  animation,  magazines  and  editorial 
cartoons,  among  others. 


j 
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NEWSPEOPLE  IN  THE  NEWS 


Jean  Sharley  Taylor,  associate 
editor  of  the  Los  Angeles  Times  who 
directed  the  paper’s  feature  sections 
the  last  14  years,  has  retired. 

Until  a  replacement  is  named,  the 
feature  departments  will  report  to 
John  Brownell,  assistant  managing 
editor. 

Taylor  joined  the  Times  in  1971  as 
women’s  editor  and  later  edited  the 
View  section.  She  was  named  associ¬ 
ate  editor  in  1975  and  has  presided 
over  creation  of  various  sections, 
including  the  Book  Revie^v  and  the 
Los  Angeles  Times  Magazine. 

The  past  two  years,  Taylor  has 
been  the  moving  force  behind  crea¬ 
tion  of  the  paper’s  computerized 
reading  lab  and  a  member  of  the  liter¬ 
acy  committee  of  the  American  Soci¬ 
ety  of  Newspaper  Editors. 

Before  moving  to  Los  Angeles,  she 
had  been  associate  editor  of  the 
Arizona  Republic,  Phoenix,  and  ear¬ 
lier  was  a  reporter  at  the  Detroit  Free 
Press. 

*  *  * 

Erwin  Potts,  president  of 
McClatchy  Newspapers  Inc.,  has 
been  named  chief  executive  officer 
and  James  B.  McClatchy, 
publisher,  chairman  of  the  board. 

The  appointments  by  the  board  of 
directors  fill  positions  held  by  C.K. 
McClatchy  until  his  death  on  April 
16. 

Potts,  a  member  of  the  board  since 
1976,  became  the  company’s  presi¬ 
dent  and  chief  operating  officer  in 
July  1987.  He  joined  the  company 
after  17  years  with  Knight  Newspa¬ 
pers  (now  Knight-Ridder),  the  first  12 
years  as  a  reporter  and  editor  primar¬ 
ily  at  the  Miami  Herald  and  then  in 
general  assignment. 

McClatchy  has  served  as  a  director 
of  the  company  since  1976  and  was  a 
board  member  previously  in  1943-65. 
He  was  chairman  from  1980  until  his 
appointment  as  publisher  in  1987. 


Jeff  Rivers,  director  of  recruit¬ 
ment,  training  and  placement  for  the 
Institute  of  Journalism  Education  of 
the  University  of  California,  Berke¬ 
ley,  has  joined  the  Hartford  Courant 
as  associate  editor  for  recruitment 
and  staff  development. 

He  was  with  the  institute  the  past 
two  years  and  previous  experience 
included  three  years  with  Time  Inc., 
where  he  organized  community  rela¬ 
tions  events  and  later  was  a  training 
specialist  for  Home  Box  Office,  a 
Time  Inc.  subsidiary. 

A  1977  graduate  of  Hampton  Uni¬ 
versity,  Rivers  has  been  an  assistant 
editor  for  Ebony  magazine,  a  Mem¬ 
phis  Commercial  Appeal  reporter  and 
an  English  teacher  for  the  Philadel¬ 
phia  school  system. 

*  «  * 

Rexanna  K.  Lester,  acting  man¬ 
aging  editor  of  Morris  News  Service 
in  Atlanta  since  November  1988,  has 
been  promoted  to  managing  editor. 

Lester  was  named  news  editor  of 
the  Morris  Communications  Corp.- 
owned  news  service  in  May  1988, 
moving  from  the  Florida  Times- 
Union  and  Jacksonville  Journal,  also 
owned  by  MCC.  In  Jacksonville,  she 
had  been  a  copy  editor  and  public 
affairs  representative. 

*  *  * 

Donna  Whitaker  Rogers,  a  copy 
editor  on  the  morning  cycle  of  the 
Fort  Worth  Star-Telegram,  has  been 
promoted  to  business  copy  slot  per¬ 
son.  She  is  responsible  for  overseeing 
the  copy-editing  operations  of  the 
a.m.  paper’s  business  sections  seven 
days  a  week,  including  the  Monday 
tabloid  Tarrant  Business. 

Rogers  started  at  the  Star-Telegram 
in  February,  moving  from  the  Tusca¬ 
loosa  (Ala.)  News.  She  also  has 
worked  as  a  copy  editor  at  the  Austin 
American-Statesman,  The  State  in 
Columbia,  S.C.,  and  the  Courier- 
Journal,  Louisville. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Samuel  M.  Yount  has  been 
appointed  vice  president  of  marketing 
and  human  services  for  Worrell 
Enterprises  Inc.,  Charlottesville,  Va. 

Yount,  currently  president  of 
National  Research  Corporation,  also 
located  in  Charlottesville,  will  retain 
that  position. 

He  attended  Bowling  Green  State 
(Ohio)  University  and  the  University 
of  Southern  California,  majoring  in 
business  administration  and  mass 
communications,  and  has  been  on 
Worrell’s  board  of  directors  for  two 


Joe  Demma  has  been  named  New 
York  Newsday's  deputy  metro  editor 
in  charge  of  the  paper’s  Brooklyn  and 
Queens  bureaus. 

Demma,  who  first  joined  Newsday, 
Long  Island,  as  a  copyboy,  has  cov¬ 
ered  police,  courts  and  local  govern¬ 
ment  and  served  as  East  End  bureau 
chief,  Suffolk  County  editor  and 
headed  the  newspaper’s  investiga¬ 
tions  team. 

Demma  will  be  joined  by  Ernie 
Sotomayor,  former  associate  editor 
of  the  Dallas  Times  Herald,  who  has 
been  named  assistant  metro  editor. 
*  *  * 

Margaret  Camlin,  a  reporter  for 
the  Winchester  (Va.)  5/ar  since  Janu¬ 
ary  1988,  has  joined  the  New  River 
bureau  of  the  Roanoke  (Va.)  Times  & 
World-News. 

Beth  Macy,  a  former  feature 
writer  for  the  Savannah  (Ga.)  News- 
Press,  will  become  a  writer  for  the 
features  department  of  the  Times  & 
World-News,  and  Chuck  Milteer, 
sports  copy  editor  in  Roanoke  the 
past  two  years,  is  the  new  assistant 
features  editor.  He  formerly  was  a 
sports  copy  editor  with  the  Newport 
News  (Va.)  Daily  Press. 

Ed  Shamy  recently  joined  the  Roa¬ 
noke  staff  as  a  columnist  from  the 
same  position  at  the  Easton  (Pa.) 
Express.  *  *  * 

Carole  Brennan,  zone  chief  of  the 
Worcester  (Mass.)  Telegram  & 
Gazette,  has  been  appointed  editor  of 
the  weekly  Idyllwild  (Calif.)  Town 
Crier.  She  spent  five  years  as  a 
reporter  with  the  Telegram  &  Gazette 
before  the  assignment  as  zone  chief. 

Peter  E.  Thieriot,  president  of 
the  Newspaper  Division  of  the  San 
Francisco  Chronicle ,  announced 
Brennan’s  appointment  after  the 
weekly  was  purchased  recently. 
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Charles  L.  Overby,  vice  presi¬ 
dent/news  for  Gannett  Co.  Inc.,  has 
been  named  senior  vice  president  for 
the  Gannett  Foundation  effective  July 
1. 

Overby  initially  will  supervise 
preparations  for  the  charitable  found¬ 
ation’s  move  to  Arlington,  Va.,  and 
work  out  of  a  Washington,  D.C.,  area 
office  handling  new  staff  hiring, 
transition  of  foundation  operations, 
and  other  special  projects. 

After  the  move,  Overby  will  over¬ 
see  departments  of  grants  administra¬ 
tion,  communications,  and  special 
projects. 

Foundation  president  Eugene  C. 
Dorsey,  in  announcing  the  appoint¬ 
ment,  said  the  senior  vice  president 
position  is  “a  new  post  consistent 
with  the  enlarged  staff  expected  at  the 
foundation’s  new  headquarters.” 

*  *  * 

William  L.  Pollak,  circulation 
director  of  the  New  York  Times  since 
April  1988,  has  been  appointed  vice 
president  of  circulation. 

Poliak  joined  the  circulation 
department  in  1983,  and  has  held  vari¬ 
ous  positions  including  marketing 
research  manager.  Northeast  sales 
manager  and  metropolitan  sales 
director. 

He  had  joined  the  Times  staff  in 
1981  as  a  summer  intern  in  the  adver¬ 
tising  department  and  became  a  full¬ 
time  employee  the  next  year  and  was 
promoted  to  marketing  planning  man¬ 
ager.  He  holds  a  bachelor’s  degree 
from  Harvard  College  and  an  M.B.A. 
from  Harvard  Business  School. 

*  *  * 

Robert  McGiffert  will  be  acting 
dean  of  the  University  of  Montana 
School  of  Journalism  for  the  next 
school  year,  replacing  the  journalism 
dean,  Charles  Hood,  who  will  be  in 
Japan  as  a  visiting  scholar  at  Kuma¬ 
moto  University. 

Professor  McGiffert,  a  former  city 
editor  of  the  Easton  (Pa.)  Express, 
has  been  on  UM’s  journalism  faculty 
since  1966  and  spent  12  summers 
working  as  an  editor  on  the  foreign 
desk  of  the  Washington  Post  and  two 
as  a  copy  editor  at  the  International 
Herald  Tribune  in  Paris.  This  summer 
will  be  his  fourth  at  the  Baltimore 
Evening  Sun  as  a  writing  coach. 

*  «  « 

Lois  Reed  Monday  joined  the  New 
York  Times  as  an  editor  cn  the  sports 
copy  desk.  Previously  she  was  an 
assistant  Virginia  editor  and  an  assis¬ 
tant  financial  editor  at  the  Washing¬ 
ton  Post. 

Munday  also  has  held  editing  posts 
at  the  Dallas  Times  Herald  and  the 
Fort  Worth  Star-Telegram. 


P.  Scott  McKibben  was  named 
director  of  retail  advertising  for  the 
Dallas  Times  Herald  with  responsi¬ 
bility  for  all  major  department  stores 
and  other  retail  accounts,  zone,  direct 
mail  and  special  retail  advertising  sec¬ 
tions. 

Prior  to  joining  the  Times  Herald, 
he  served  as  retail  advertising  man¬ 
ager  with  Philadelphia  Newspapers 
Inc.,  publisher  of  the  Philadelphia 
Inquirer  and  Philadelphia  Daily 
News.  Earlier  in  his  career,  McKib¬ 
ben  was  a  senior  vice  president  of 
Woodward  Communications  and  sub¬ 
sequently  publisher  of  the  Dubuque 
Telegraph  Herald. 

*  *  * 

At  the  Monterey  (Calif.)  Herald, 
city  editor  Lewis  Leader  recently 
was  promoted  to  the  new  position  of 
associate  editor.  Also,  Joe  Liver- 
nois,  a  reporter  at  the  Herald,  was 
promoted  to  Leader’s  former  post. 

The  changes  followed  managing 
editor  Patricu  Griffith’s  move  to 
Washington  bureau  chief  of  the  Her¬ 
ald  and  its  sister  papers,  the  Toledo 
Blade  and  the  Pittsburgh  Post- 
Gazette. 

Herald  editor  Reginald  Henry  has 
some  of  the  managing  editor’s  duties 
and  Leader  is  principally  responsible 
for  the  editor!^  page  and  takes  over 
the  paper  in  Henry’s  absence. 

Leader,  a  1970  graduate  of  the  Uni¬ 
versity  of  California  at  Berkeley,  has 
been  city  editor  since  1984.  He  first 
joined  the  paper  in  1972  as  a  sports- 
writer  and  reporter  and  in  1979  left  to 
become  a  San  Francisco  Examiner 
reporter. 

Livernois,  with  the  Herald  five 
years,  earlier  was  with  the  Imperial 
Valley  Press,  and  was  editor  of  the 
now-defunct  weekly  North  County 
News,  Prunedale,  Calif.,  and  a 
reporter  for  the  Carmel  Pine  Cone. 

*  *  « 

Scott  B.  Hunter,  most  recently 
general  manager  of  the  Aiken  (S.C.) 
Standard,  has  been  named  publisher 
and  editor. 

He  succeeds  Samuel  A.  Cothran, 
whose  career  in  journalism  spanned 
nearly  50  years,  with  21  years  of  that 
as  editor  and  publisher  of  the  Stan¬ 
dard.  He  earlier  was  managing  editor 
of  the  Charleston  (S.C.)  News  & 
Courier. 

Hunter,  a  graduate  of  the  Univer¬ 
sity  of  South  Carolina  and  the  Univer¬ 
sity  of  North  Carolina,  also  has 
served  as  sports  editor,  news  editor 
and  managing  editor  of  the  Standard. 

John  F.  Boyette  III  has  been 
named  managing  editor  of  the  news¬ 
paper.  He  had  served  as  a  sports- 
writer  and  sports  editor  before  the 
promotion. 


Paul  D.  Samuel,  for  the  past  five 
years  real  estate  editor  of  the  Balti¬ 
more  Daily  Record,  has  been  pro¬ 
moted  to  editor  of  the  101 -year-old 
daily  court  and  commercial  newspa¬ 
per. 

A  former  government  and  urban 
affairs  reporter  for  the  Baltimore  Eve¬ 
ning  Sun,  he  also  served  previously  as 
press  secretary  to  then-Baltimore 
mayor — now  Maryland  governor — 
William  Donald  Schaefer. 

*  *  « 

Catherine  McMahon,  former 
deputy  editor  of  the  Fort  Worth  Star- 
Telegram,  has  been  named  managing 
editor  of  the  paper’s  Arlington  opera¬ 
tions  with  responsibility  for  the  zoned 
editorial  product  in  Arlington,  the 
Arlington  section  of  the  Star-Tele¬ 
gram  and  the  Arlington  Citizen-Jour¬ 
nal,  a  twice-weekly  newspaper 
published  by  the  Star-Telegram. 


Donald  C.  Allison,  San  Diego 
real  estate  developer  and  financier, 
has  been  elected  a  member  of  The 
Copley  Press  Inc.  board  of  directors. 
He  most  recently  conceived  and 
developed  “Coast  Walk,”  a  SlO-mil- 
lion  oceanfront  commercial  project  in 
downtown  La  Jolla,  Calif. 
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OBITUARIES 


John  Woodward  Beekman,  68, 
former  wire  editor  for  the  Fayetteville 
(N.C.)  Observer  died  May  8.  He  had 
been  with  the  newspaper  26  years 
when  he  retired  in  1986  and  also  had 
worked  for  newspapers  in  Rome, 
N.Y.,  and  Augusta,  Ga. 

«  *  « 

George  A.  Cornish,  87,  a  former 
executive  editor  of  the  late  New  York 
Herald  Tribune  and  retired  editor  in 
chief  of  the  Encyclopedia  Americana, 
died  May  14  of  congestive  heart  fail¬ 
ure  in  St.  Petersburg. 

A  graduate  of  the  University  of  Ala¬ 
bama,  he  began  his  career  at  the  Bir¬ 
mingham  (Ala.)  Age-Herald  and 
joined  the  Herald  Tribune  in  1923, 
where  he  held  several  posts  includ¬ 
ing  Sunday  editor,  managing  editor 
and  executive  editor. 

He  left  the  paper  six  years  before  it 
folded  to  join  Grolier  Inc.,  where 
he  was  editor  in  chief  of  the  Ency¬ 
clopedia  International  and  then 
joined  Encyclopedia  Americana  in 
1%5,  retiring  five  years  later. 

*  «  « 

Dona  Guimaraes,  editor  of  the 
Home  Design  and  Entertaining  sec¬ 
tions  of  The  New  York  Times  Maga- 


MEESE— ISSUES,  IDEAS, 
POLICY,  AND  POLITICS 


Ed  Meese  has  been  a  lightning  rod  for 
most  of  his  political  career,  a  man 
liberals  love  to  hate.  Certainly  few  are 
neutral  about  Ed  Meese  or  his  ideas. 

And  now,  in  a  new  weekly  column, 

“Capital  Commentary,”  the  former  personal 
advisor  to  President  Reagan  and  one  of 
those  who  over  the  past  20  years  helped 
shape  the  conservative  revolution,  brings 
his  insights  and  experience  to  the  nation's 
editorial  pages. 

The  column  is  available  weekly  from 
Heritage  Features  Syndicate  by  mail  or  AP 
DataFeatures  wire. 

For  more  information  or  a  free  trial 
subscription  write  Andy  Seamans,  Heritage 
Features  Syndicate,  214  Massachusetts 
Ave.,  N.E.,  Washington,  D.C.  20002,  or 
phone  (202)  543-0440. 
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line,  died  May  8  of  lung  cancer  at 
New  York  Hospital,  New  York. 

She  was  executive  editor  of  Made¬ 
moiselle  magazine  before  joining  the 
Times  as  editor  of  The  Home  Section 
in  1979  and  previously  had  been  a 
fashion  editor  and  reporter  at  Made¬ 
moiselle,  Charm  and  Women’s  Wear 
Daily. 

A  graduate  of  the  University  of 
Michigan  in  1946,  she  received  a  mas¬ 
ter’s  degree  in  English  from  the  uni¬ 
versity  the  next  year.  She  lectured  on 
the  history  of  fashion  and  design  at 
the  Smithsonian  Institution,  the  Los 
Angeles  Museum  of  Art  and  Cooper- 
Hewitt  Museum  in  New  York. 

*  «  « 

Sally  Kirkland,  77,  fashion  edi¬ 
tor  of  Life  magazine  in  1947-69  who 
made  the  weekly  magazine  influential 
in  international  fashion,  died  May  1  of 
emphysema  at  St.  Vincent’s  Hospi¬ 
tal,  New  York  City. 

After  graduating  from  Vassar  Col¬ 
lege  in  1934,  she  worked  in  the  college 
shop  at  Lord  &  Taylor,  New  York, 
and  in  1939  became  an  assistant  editor 
of  Vogue  magazine  and  left  after  eight 
years  to  join  Life  as  fashion  editor. 

Kirkland  received  the  Order  of  the 
Star  of  Solidarity  in  1954  from  the 
Italian  Government  in  recognition  of 
her  reports  on  Italian  fashions. 

*  *  * 

John  F.  McLeod,  7 1 ,  an  author  and 
a  former  travel  editor  of  the  Washing¬ 
ton  Daily  News  and  retired  Amtrak 
official,  died  of  cancer  May  5. 

He  joined  the  Daily  News  in  1946 
and  was  picture  editor  before  moving 
to  travel  editor.  He  held  the  latter  post 
at  the  time  the  Daily  News  was  pur¬ 
chased  by  the  Washington  Evening 
Star. 

McLeod  joined  Amtrak  as  senior 
editor  and  retired  in  1986  and  then 
served  as  a  consultant  to  the  Travel 
Industry  Association  of  America.  He 
was  a  founder  of  the  Society  of 
American  Travel  Writers  and  its 
president  in  1958. 

A  journalism  graduate  of  Indiana 
University,  he  worked  in  news  orga¬ 
nizations  in  the  South  and  Midwest 
before  World  War  II  and  then  was 
with  the  Army  in  the  South  Pacific 
theater  and  a  combat  correspondent 
with  Yank  magazine. 

*  *  * 

Frank  Mastro,  85,  boxing  writer 
for  the  Chicago  Tribune  from  1930  to 
1%9  who  was  known  for  his  straight¬ 
forward  journalism,  straw  skimmer, 
big  cigar  and  cheerful  laugh,  died 
April  27  in  his  sleep. 


A  Chicago  native,  Mastro  started 
boxing  as  a  featherweight  to  help  sup¬ 
port  his  mother  and  children  still  at 
home  but  a  ring  doctor  urged  him  to 
become  a  writer. 

Mastro  first  worked  in  public  rela¬ 
tions  for  a  dogtrack  and  before  joining 
the  Tribune  in  1930  wrote  a  columnn 
for  the  Chicago  Evening  Post. 

*  *  * 

Michael  J.  O’Neill,  69,  who 
worked  in  advertising  and  promotion 
for  the  Philadelphia  Inquirer  and  later 
in  his  career  was  advertising  director 
of  TV  Guide  and  advertising  manager 
ioT  Look  Magazine  and  vice  president 
and  publisher  ol Field  &  Stream,  died 
in  New  York  Hospital,  New  York 
City,  on  April  22  following  a  brief 
illness. 

He  was  a  senior  vice  president  for 
advertising  at  CBS  Magazines  when 
he  retired  in  1986  and  stayed  on  as  a 
consultant  to  the  magazines.  His 
executive  career  also  included  being  a 
vice  president  of  Young  &  Rubicam, 
the  advertising  agency. 

*  «  « 

A.  A.  (Abe)  Schecter,  81,  a  former 
Associated  ftess  editor  in  New  York 
and  later  NBC-TV’s  first  news  direc¬ 
tor,  and  his  wife,  Fritzi,  82,  were 
killed  May  24  in  a  car  accident  in 
Southampton,  L.I. 

Police  said  Mrs.  Schechter  was 
driving  the  car  which  ran  off  a  high¬ 
way  and  hit  a  tree. 

Schecter,  a  reporter  for  the  Provi¬ 
dence  Journal  and  the  New  York 
World  before  moving  to  the  Asso¬ 
ciated  Press  in  New  York,  was  hired 
by  NBC  in  1932  to  organize  and  run 
the  news  department.  During  World 
War  II,  Schecter  was  on  Gen.  Dou¬ 
glas  MacArthur’s  staff,  and  in  1945-50 
was  a  vice  president  of  the  Mutual 
Broadcasting  System. 

He  returned  to  NBC  in  1951  to  help 
develop  the  “Today’’  show  and  was 
its  first  executive  producer.  He 
started  his  own  public  relations  com¬ 
pany,  A. A.  Schechter  Inc.,  in  1952. 

Id  «  He 

Roy  P.  Stewart,  83,  who  held  a 
variety  of  editorial  positions  at  the 
Daily  Oklahoman,  Oklahoma  City, 
during  a  long  career,  died  May  7  after 
an  extended  illness. 

He  wrote  the  “Country  Boy”  col¬ 
umn  and  had  served  as  an  assistant 
Sunday  editor,  city  editor,  Washing¬ 
ton  correspondent,  feature  writer  and 
editorial  writer. 

In  retirement,  he  was  executive 
director  of  the  State  Advisory  Coun¬ 
cil  on  Vocational  Education  in  1970- 
85. 
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Ownership  changes 


The  Johnson  Newspaper  Corpora¬ 
tion  of  Watertown,  N.Y.,  will  acquire 
the  Catskill  Daily  Mail,  a  4,900-circu¬ 
lation  six-day  afternoon  paper,  from 
publisher  Gunther  Hafner,  Harry 
Conland  of  Storrs,  Conn.,  and  their 
wives. 

The  sale,  which  is  expected  to  be 
completed  by  early  summer,  also 
includes  the  Greene  County  News,  a 
2,600-circulation  paid  weekly,  and 
the  Pennypincher,  which  is  distrib¬ 
uted  free  to  4,500  households  every 
other  week. 

Lee  Dirks  &  Associates,  newspa¬ 
per  brokers  based  in  Birmingham, 
Mich.,  represented  the  Catskill  Daily 
Mail  in  the  transaction. 

m  4i 

The  4,100-circulation  Ohio  County 
(Ky.)  Messenger  in  Beaver  Dam  has 
been  sold  by  C.B.  Embry  Jr.  to  the 
Andy  Anderson  Corp.  of  Hartford, 
Ky. 

Webster  and  Associates  of  Rock¬ 
wall,  Texas,  represented  the  seller  in 
the  transaction. 

<K  *  * 

Republic  Newspapers  Inc.  of  Far- 
ragut,  Tenn.,  has  purchased  the 
1,500-circulation  weekly  Jessamine 
Journal  of  Nicholasville,  Ky.  The 
paper  was  owned  and  operated  for  the 
last  33  years  by  Ed  Easterly  III. 

Because  of  previous  contractual 
obligations  on  the  part  of  the  seller, 
full  transfer  of  the  assets  will  not 
occur  until  April  1, 1990.  In  the  mean¬ 
time,  Easterly  plans  to  continue  oper¬ 
ating  the  paper  much  as  he  has  in  the 
past,  with  no  staff  changes  antici¬ 
pated. 

>li  <l> 

Edward  and  Laura  Rapp  have  sold 
the  weekly  Kent  (Conn.)  Weathervane 
to  Housatonic  Valley  ^Wishing  Co. 
of  New  Milford,  Conn.,  which  is 
owned  by  the  Home  News  Corp., 
publisher  of  the  Central  New  Jersey 
Home  News,  New  Brunswick,  N.J. 

*  *  * 

The  Princeton  (N.J.)  Packet  Inc. 
has  acquired  The  Beacon,  which 
serves  the  Lambert ville-New  Hope 


Earnings  up 
for  Linotype 

Linotype  Co.  reported  sales  for 
1988  increased  18%,  to  approximately 
610  million  DM. 

Its  net  income  for  the  year 
exceeded  50DM  million,  compared 
with  41.5  million  DM  for  1987. 
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area.  Joseph  N.  Hazen,  former  Bea¬ 
con  editor  and  publisher,  will  con¬ 
tinue  as  the  paper’s  managing  editor. 
The  Beacon  is  the  twelfth  community 
newspaper  to  be  acquired  by  the 
Princeton  Packet  Inc. 

*  *  * 

The  New  Jersey-based  Publication 
Corporation  has  acquired  the  Pike 
County  (Pa.)  Dispatch,  the  official 
newspaper  of  Pike  County,  Pa. 

*  *  * 

Edwards  Publications  of  Knox¬ 
ville,  Iowa,  has  purchased  the  Seneca 
(S.C.)  Journal-Tribune  and  the  Clem- 
son  (S.C.)  Messenger  from  publisher 
J.A.  Gallimore.  Steve  Edwards,  vice 
president  of  Edwards  Publications, 
will  be  publisher  of  the  two  newspa¬ 
pers,  which  bring  the  total  number  of 
publications  owned  by  the  company 
to  16. 

The  sale  was  handled  by  Bob  Thor- 
bum  of  Roswell,  Ga. 

*  *  * 

News  Communications  Inc.  of 
New  York  has  acquired  all  outstand¬ 
ing  stock  of  two  companies  which. 


together,  publish  and  distribute  the 
(Jueens  (N.Y.)  Tribune,  a  chain  of  six 
community  weekly  newspapers.  The 
sellers  were  Gary  Ackerman  and 
Michael  Schenkler,  who  will  remain 
as  president,  CEO  and  publisher,  pur¬ 
suant  to  a  five-year  employment  con¬ 
tract. 

The  purchase  price  was  approxi¬ 
mately  $2,820,000,  payable 
$1,300,000  in  cash  and  non-interest 
bearing  promissory  notes,  plus 
$1,520,000  in  shares  of  News  Com¬ 
munications  Inc.  common  stock  (rep¬ 
resenting  2,170,000  shares,  or 
approximately  6.25%  of  the  out¬ 
standing  stock,  when  issued). 

The  acquired  companies  reportedly 
had  revenues  of  approximately 
$1,700,000  in  1988  with  pre-tax  profits 
of  about  $200,000. 

*  *  * 

Park  Communications  Inc.  has 
acquired  the  Richmond  County  Daily 
Journal,  a  five-day  daily  paper  serv¬ 
ing  Rockingham,  N.C.,  and  the  paid 
weekly  News  Messenger  of  Hamlet, 
N.C.,  from  Neal  Cadieu  Jr.,  president 
of  the  Richmond  County  Journal. 


Get  Over  200 
Newspapers 
On  Your  Desk 
Every  Day. 

A/ o  one  would  really  want  over  200  newspapers  stacked  on  their  desk 
everyday,  but  wouldn't  it  be  great  to  have  access  to  all  those  newspapers  when 
you  need  information  from  a  local  source?  Get  access  to  all  those  papers  and 
more  with  DataTimes.  No  one  has  more  newspaper  databases  from  the  U.  S. 
and  around  the  world  than  DataTimes.  No  one.  So  your  reporters  can  look 
up  focts  and  figures  from  Seattle  to  Sydney,  Long  Island  to  London,  and 
Montreal  to  Moscow.  Do  some  investigative  reporting  and  call  DataTimes 
today  at  1/800/642-2525. 

DaUIHmes. 

14000  Quail  Sp>rings  Parkway  •  Suite  450  •  Oklahoma  Qty,  OK  73134 


‘Not  just  layout  ideas’ 


IVest  Coast  retail  chain  exec  offers  constructive  criticism  to 
newspapers;  says  they  must  do  more  to  service  the  advertiser 


By  M.L.  Stein 

Print  advertising  is  frequently  off 
the  mark  in  targeting  customers,  an 
executive  of  a  major  chain  of  stores 
told  publishers  recently. 

“Today’s  business  has  to  match  up 
with  the  customer,  yet  print  advertis¬ 
ing  is  woefully  imprecise  in  talking 
with  potential  customers  of  a  busi¬ 
ness,”  Norm  Myhr  of  Fred  Meyer 
Inc.  said  in  a  speech  at  the  recent 
Pacific  Northwest  Newspaper  Asso¬ 
ciation  meeting  in  Portland. 

“Much  of  what  you  see,”  he  con¬ 
tinued,  “is  the  12-gauge  equivalent  of 
advertising:  just  rear  back  and  fire. 
Maybe  you’ll  hit  someone.” 

Myhr,  the  company’s  vice  presi¬ 
dent  for  sales  promotion,  blamed  ad 
agencies,  newspapers  and  businesses 
themselves  for  missing  the  mark  in 
advertising. 

“Advertising  agencies  wield 
altogether  too  much  power,”  he 
asserted.  “Businesses  advertise  too 
much  to  the  agency’s  point  of  view 
and  not  enough  to  their  own  point  of 
view.” 

Often,  Myhr  contended,  agencies 
don’t  even  like  to  “take  care”  of  a 
retailer’s  newspaper,  leaving  it 
instead  to  the  ad  department  or  some¬ 
one  in  the  retail  firm. 

“It’s  difficult  to  find  people  who 
can  do  good  print  advertising,”  Myhr 
said,  “but  the  thing  we  hear  most 
often  is.  When  will  Fred  Meyer  begin 
doing  more  ROP  in  the  newspaper? 
You  people  have  the  freeways,  but  no 
cars  to  get  us  where  we  want  to  go.” 

The  speaker,  whose  company 
wields  a  $55-million  media  advertis¬ 
ing  budget,  challenged  newspapers  to 
offer  better  advertising  services,  “not 
just  layout  ideas.” 

Fred  Meyer,  he  said,  tries  to 
improve  advertising  targeting  by 
having  fixed  agenda  meetings  with 
top  managers  in  media. 

At  these  sessions,  the  past  year  is 
reviewed,  the  next  year  outlined, 
competitive  marketing  and  promo¬ 
tional  ideas  introduced  and  oppor¬ 
tunities  explored,  Myhr  elaborated. 

“Perhaps  the  most  important  thing 
is  that  it  elevates  a  day-to-day  rela¬ 


tionship  to  a  position  of  importance. 
For  at  least  one  day  a  year  both  par¬ 
ties  are  forced  to  focus  on  each 
other’s  business,”  he  added. 

Myhr  said  his  firm  has  better  luck 
with  the  broadcast  industry  than 
newspapers  in  terms  of  attendance  at 
the  conferences. 

The  broadcasters  send  station  man¬ 
agers  and  national  sales  managers  but 
only  few  publishers  show  up,  he 
reported. 

“And,  if  you  can  believe  this,  even 
[newspaper]  advertising  directors 
thought  that  this  type  of  meeting  was 
beneath  them,”  Myhr  said. 

“Think  about  annual  business 
reviews  initiated  by  your  firm,”  he 
told  publishers.  “This  is  a  chance  to 
meet  with  your  ad  customers’  top 
management  —  a  chance  to  show  the 
value  of  your  [newspaper].  A  chance 
to  show  that  you  are  not  merely  order 
takers.” 


Myhr  said  that  “order  taker”  is  a 
term  used  derisively  at  Fred  Meyer 
“for  those  in  the  media  who  assume 
that  we  have  to  advertise.  Therefore, 
there  is  no  sense  in  cutting  into  the 
profitability  of  a  sale  by  adding  any¬ 
thing.  I  swear  these  people  would 
have  their  phones  taken  out  if  they 
could  convince  us  to  mail  them  every¬ 
thing.” 

As  an  example  of  targeted  adver¬ 
tising,  Myhr  noted  that  Fred  Meyer’s 
primary  customer  is  a  suburban, 
middle-  or  upper-middle-class-values 
individual,  aged  25-45.  Its  secondary 
customer  is  the  working  woman,  fol¬ 
lowed  by  buyers  55  years  old  and  up. 

“You  must  be  able  to  tell  us  how 
your  paper  matches  up  with  that  pro¬ 
file,”  he  stated.  “You  need  to  show 
us  what  your  paper  is  doing  editorially 


that  matches  up  with  that  customer. 
What  is  your  paper  doing  to  attract 
more  of  those  customers?” 

Myhr  recalled  that,  when  Fred 
Meyer  stores  switched  to  Sunday 
advertising,  “Surprisingly  few  papers 
could  add  any  insight  to  this  younger, 
more  monied  group  of  people.” 

Newspapers  should  add  values  and 
lifestyle  profiles  to  their  research,  he 
suggested. 

“Often  there  is  too  much  emphasis 
on  the  quantitative  aspect  when,  in 
effect,  qualitative  can  produce  far 
better  results,”  he  observed. 

Myhr  said  Fred  Meyer  would  also 
like  to  see  newspapers: 

•  Convert  to  standardized  rate 
cards  and  invoice  discounts  for  cam¬ 
era-ready  ads,  plus  terms  of  2%  for  10 
days. 

•  Work  on  perfection  and  depen¬ 
dability  in  TMC  delivery. 

•  Find  a  way  to  get  into  controlled 


apartment  houses. 

•  Make  sure  that  local  stores  get 
tear  sheets  of  all  ROP  ads. 

In  concluding,  however,  Myhr 
gave  “overall  high  marks”  to  the 
newspapers  in  which  it  advertises. 

He  said  his  comments  were  mainly 
intended  to  “learn  what  opportunities 
may  be  available  to  us.” 

At  a  panel  discussion  following  the 
speech,  Oregonian  advertising  direc¬ 
tor  Robert  Schoenbacher  agreed  with 
Myhr’s  thesis,  stating,  “You  have  to 
marry  your  objectives  to  the  objec¬ 
tives  of  the  client.  Find  out  what  they¬ 
’re  trying  to  reach  and  how  they  want 
to  get  there.” 

Schoenbacher  said  some  newspa¬ 
pers  have  advertising  policies  more 
suited  to  the  1960s  and  ’70s  than  the 
(Continued  on  page  46) 


“It’S  difficult  to  find  people  who  can  do  good  print 
advertising,”  Myhr  said,  “but  the  thing  we  hear  most 
often  is.  When  wiii  Fred  Meyer  begin  doing  more  ROP 
in  the  newspaper?  You  peopie  have  the  freeways,  but 
no  cars  to  get  us  where  we  want  to  go.” 
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LEGAL  BRIEFS 


Judge  dismisses 
compiaint  by 
former  pubiisher 

An  administrative  law  judge  dis¬ 
missed  a  complaint  against  Cd  State 
University,  Los  Angeles,  by  Joan 
Zyda,  the  fired  publisher  of  its  cam¬ 
pus  newspaper. 

However,  the  decision  of  Judge 
Douglas  Gallop  of  the  state's  Public 
Employee  Relations  Board  (PERB) 
included  caustic  comments  about  the 
behavior  of  university  officials  and 
the  head  of  the  journalism  department 
in  their  dealings  with  Zyda. 

Gallop’s  main  reason  for  dismissing 
the  complaint  was  that  the  student 
paper,  the  University  Times,  “is 
neither  a  publication  of  an  employee 
organization,  nor  is  it  sponsored  by 
one.” 

Zyda,  a  former  reporter  for  the  Los 
Angeles  Herald  Examiner  and  Chi¬ 
cago  Tribune,  also  has  filed  a  federal 
court  suit  against  the  university  and 
officials,  charging  wrongful  termina¬ 
tion  on  First  Amendment  grounds  and 
sexual  discrimination  {E&P,  April  8). 

She  was  dismissed  after  the  Times 
ran  a  series  of  stories  and  editorials 
critical  of  the  school  in  the  aftermath 
of  a  1987  earthquake.  The  quake 
resulted  in  the  death  of  a  student  and 
caused  $22  million  in  damage  to  the 
campus. 

Zyda  also  accused  university  presi¬ 
dent  James  Rosser  of  refusing  to  give 
the  financially  troubled  Times  institu¬ 
tional  advertising  support  unless  he 
were  allowed  to  order  page  placement 
of  stories,  read  stories  before  publica¬ 
tion  and  otherwise  control  content. 

Based  on  evidence  from  both  sides. 
Judge  Gallop  said,  Rosser  was 
involved  in  Zyda’s  discharge. 

“  .  .  .  Rosser  was  not  merely  an 
interested  observer  in  these  events, 
but  a  vocal  opponent  of  Zyda,”  the 
judge  added. 

Gallop  said  further  that  Rosser  and 
other  university  officials  engaged  in 
“seething  criticism”  of  Zyda’s  con¬ 
duct  and  that,  according  to  the  rec¬ 
ord,  Keith  Henning,  chairman  of  the 
journalism  department,  “gave  in  to 
this  criticism.” 

Zyda  was  fired  by  Henning,  who 
has  denied  her  charges  of  censorship 
and  discrimination,  claiming  the  dis¬ 
missal  was  deemed  in  the  best  inter¬ 
ests  of  the  paper  and  the  university. 
The  former  publisher  also  has 
charged  that  she  received  less  salary 
than  her  two  male  predecessors  in  the 
post. 


Judge  Gallop  also  wrote:  “Hen¬ 
ning,  based  on  the  evidence  produced 
and  his  demeanor  as  a  witness, 
demonstrated  his  susceptibility  to 
pressure  from  his  superiors,  and  it  is 
clear  that  he  was  fully  aware  of  their 
strong  opposition  to  the  Times’  con¬ 
tent.” 

London  judge  fines 
papers  for  running 
spy’s  book  excerpts 

A  judge  in  London  has  fined  three 
newspapers  $83,500  each  for  con¬ 
tempt  of  court  for  publishing  material 
from  a  former  intelligence  agent’s 
memoirs  in  violation  of  a  court  injunc¬ 
tion. 

High  Court  Judge  Sir  Andrew  Mor- 
ritt  ruled  that  the  newspapers  pub¬ 
lished  excerpts  from  Spycatcher,  by 
retired  secret  service  man  Peter 
Wright,  knowing  that  publication 
could  prejudice  the  court  case  against 
the  book. 

The  government  fought  a  two-and- 
a-half-year  court  battle  to  suppress 
Spycatcher,  arguing  that  Wright  was 


bound  to  a  lifetime  vow  of  secrecy.  It 
lost  the  case  and  the  book  is  now 
legally  available  in  Britain,  but  the 
state  pursued  prosecution  of  The 
Independent,  the  Sunday  Times  and 
the  now-defunct  News. 

Independent  editor  Andreas  Whit- 
tam  Smith  said  the  ruling  meant  “that 
injunctions  can  now  be  manipulated 
as  a  sort  of  blanket  gag  on  the  press.” 

The  editors  said  they  were  worried 
because  the  ruling  meant  an  injunc¬ 
tion  obtained  against  one  newspaper 
automatically  applied  to  other  news¬ 
papers  even  if  they  had  not  had  time 
to  argue  the  case  for  publication 
before  a  judge. 

The  judge  said  Whittam  Smith 
clearly  knew  that  printing  part  of  the 
unpublished  text  of  Spycatcher  in 
April  1987  would  “inevitably  inter¬ 
fere  in  the  proper  administration  of 
justice.” 

The  Sunday  Times,  which  had 
bou^t  the  serialization  rights,  also 
published  in  the  knowledge  it  would 
“damage  or  destroy”  the  secrecy  of 
Wright’s  material,  Morritt  ruled. 

The  judge  said  Brian  Whittaker, 
former  editor  of  the  News  on  Sunday, 
(Continued  on  page  46) 


There’s  one  news  analysis  program  considered  “can’t  miss”  by  Washington  officials. 
The  McLau^lin  Group. 

Among  Its  chief  assets  are  the  wit  and  intellect  of  John  McLaughlin,  Eleanor  Clift, 
Fred  Barnes,  Morton  Kondracke,  Pat  Buchanan  and  Jack  Germond. 

They  provide  insightful,  often  prescient,  political  commentary  on  the  most  up-to- 
the-minute  developments.  Often  with  heated exchanges. 

So  tune  in  to  The  McLaughlin  Group  It’s  comprehensive,  contentious  and. . . 
contagious. 

Made  possible  by  a  grant  from  GE. 
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NEWS/TECH 


Two  dailies  each  make  $1 .6-million  facilities  expansion 


The  Rochester,  Minn.  Post-Bulle¬ 
tin  completed  an  addition  to  its  facili¬ 
ties  late  last  year,  the  first  expansion 
since  the  building  was  doubled  in  size 
in  1972.  The  $1. 6-million  investment 
increased  plant  size  by  36%,  giving 
the  paper  almost  72,000  square  feet. 

The  enlarged  facility  houses  a  new, 
$S-million  five-unit  Goss  Headliner 
Offset  press,  which  began  printing  the 
newspaper  in  March.  The  paper,  with 
a  circulation  that  has  risen  by  several 
hundred  to  almost  39,100,  had  been 
printed  on  eight  units  of  Scott  letter- 
press,  converted  to  direct  lithography 
in  1976. 

The  P-B  informed  readers  that  the 
new  presses  print  clearer  text,  allow 
greater  use  of  graphics  and  color 
photographs  with  superior  reproduc¬ 
tion  and  will  eventually  run  low-rub 
inks. 

The  expansion  has  created  more 
space  for  newsprint  storage.  When 
the  old  press  is  gone,  there  will  be 
further  space  alotted  to  distribution. 
The  addition’s  first  floor  also  features 
an  ink-mixing  room,  office  space  and 


an  air  recirculation  system  that  col¬ 
lects  and  filters  paper  dust  from  the 
pressroom.  Platemaking,  more 
offices  and  a  conference  room  are 
upstairs. 

Exterior  improvements  include  a 
new  loading  dock  and  a  courtyard 
overlooking  the  new  press. 

Troy  Daily  News  Inc.  will  also  ben¬ 
efit  from  a  $1. 6-million  investment  in 
an  18,000-square-foot  building  to 
house  press  and  postpress  opera¬ 
tions.  The  company  expects  comple¬ 
tion  of  the  plant  by  year’s  end. 

The  new  printing  and  distribution 
facility  will  go  up  in  an  industrial  park 
at  the  west  edge  of  Troy.  TDN  will 
relocate  its  four  Goss  Urbanite  press 
units  and  add  six  more  units  for 
“greater  printing  flexibility.”  All  edi¬ 
torial  and  business  functions  will 
remain  downtown. 

The  company  publishes  the  eve¬ 
ning  Troy  (Ohio)  Daily  News  and 
Miami  Valley  Sunday  News,  the  free 
Miami  Valley  Wednesday  News  and 
Miami  Valley  Weekend  ,  and  does 
commercial  contract  printing. 


A  front-page  Sunday  News  article 
in  April  said  TDN’s  own  publications 
require  about  30%  of  press  time,  run 
in  two  shifts.  General  manager  Tom 
Thokey  told  the  Sunday  News  the 
new  facility  will  allow  a  doubling  of 
commercial  work  and  “enable  us  to 
give  our  readers  an  even  more  color¬ 
ful  newspaper.” 

Quoting  publisher  and  editor  Joel 
Walker,  the  article  said  the  expansion 
will  permit  TDN  to  keep  up  with  com¬ 
pany  and  area  growth.  Circulations  of 
the  daily  and  Sunday  papers  have 
grown  by  several  hundred  in  the  last 
year,  to  11,196  and  13,061  ^  respectively. 

According  to  TDN,  the  expansion 
will  also  extend  to  personnel.  Full¬ 
time  staff  will  increase  by  12  and  as 
many  as  30  part-time  jobs  will  be 
added  over  the  next  three  years  to  the 
current  payroll  of  107  employees 
(other  than  carriers),  half  of  whom 
work  part  time. 

In  1981  TDN  opened  a  solar  build¬ 
ing  addition  to  house  its  news  depart¬ 
ment  and  conference  center. 


TECHNICAL  BRIEFS 


CTL  plans 
to  expand 
Minitel  services 

New  York-based  CTL  Communi¬ 
cations  Inc.  said  it  plans  to  bring  to 
other  cities  the  same  services  it  began 
in  Burlington,  Vt.,  over  New  England 
Telephone’s  INFO-LOOK  Gateway 
last  December. 

According  to  CTL,  it  was  the  first 
service  bureau  to  present  Minitel  ser¬ 
vices  and  graphics-format  Minitel  ser¬ 
vices  on  a  Regional  Bell  Operating 
Company  gateway,  and  was  the  first 
videotex  host  to  provide  internation¬ 
ally  oriented  services  on  an  RBOC 
gateway. 

In  addition  to  its  own  communica¬ 
tions  service,  CTL  offers  the  city’s 
modem-equipped  PC  owners  USA 
Today  and  the  Burlington  Free  Press. 

CTL  said  New  York  Telephone’s 
INFO-LOOK  Gateway  in  New  York 
City  would  be  among  the  new  gate¬ 
ways  used,  available  to  as  many  as 
300,000  customers.  It  completed  tests 
of  the  first  Minitel-format  services  on 
the  Bell  Atlantic  Gateway  Service 
from  C&P  Telephone  in  Washington, 
D.C. 


In  a  release  earlier  in  the  year,  CTL 
marketing  director  Holley  Atkinson 
said  that  “With  entertaining,  informa¬ 
tion-packed,  easy-to-use  color 
graphics  services  now  accessible  to 
the  general  public,  interactive  vid¬ 
eotex  can  finally  attract  a  wide  audi¬ 
ence.” 

Parent  company  CTL  Telematiqut 
is  the  largest  privately  held  service 
bureau  on  France’s  Minitel  network. 
It  has  also  adapted  its  technology  for 
use  in  similar  Canadian  projects. 


Berkowitz  named 
president  of 
RZ  Color  Systems 

Royal  Zenith  Corp.  vice  president 
and  general  counsel  Michael  C.  Ber¬ 
kowitz  has  assumed  the  further  posi¬ 
tion  of  president  of  RZ  Color  Sys¬ 
tems,  a  Moonachie,  N.J.-based  divi¬ 
sion  that  sells  and  services  electronic 
prepress  equipment,  including  RZ 
laser  color  scanners. 

Berkowitz  promoted  sales  execu¬ 
tive  Fred  Jenkin  to  the  post  of  execu¬ 
tive  vice  president-sales  at  RZ  Color 
Systems. 


Conn,  paper 
offers  PC-based 
almanac 


The  Middletown  (Conn.)  Press  has 
created  and  released  “The  Connecti¬ 
cut  Data  File,”  a  Macintosh  Hyper¬ 
Card-based  state  almanac  designed 
for  business  and  personal  libraries 
and  containing  more  than  10,000  facts 
about  Connecticut  in  more  than  100 
categories. 

The  almanac  covers  such  catego¬ 
ries  as  geography  and  geology,  high¬ 
ways  and  waterways,  politics  and 
people,  history  and  business,  educa¬ 
tion  and  media,  restaurants,  lodging 
and  recreation,  vital  statistics,  flora 
and  fauna  and  more  than  900  tele¬ 
phone  numbers.  Each  card  in  the  file 
can  be  printed  out. 

The  file  contains  two  volumes  on 
one  800k  disk  divided  into  sections  on 
things  to  do  and  things  to  know.  It 
runs  on  any  Macintosh  and  requires 
two  disk  drives  or  a  hard  disk.  Access 
is  b^’  point-and-click  or  global  search 
by  subject.  It  is  available  from  the 
Press  for  $16.95. 
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Kestenbaum  named 
information 
systems  head 

The  Record,  Bergen  Co.,  N.J., 
appointed  Melvyn  I.  Kestenbaum  as 
management  information  systems 
vice  president. 

He  is  responsible  for  the  depart¬ 
ment  that  supports  news,  business 
and  production  functions  with  vari¬ 
ous  hardware  and  software  systems 
and  the  technical  services  to  maintain 
those  systems.  He  will  also  be  in 
charge  of  equipping  the  paper  with  its 
internal  and  external  telecommunica¬ 
tions  capabilities. 

Prior  to  joining  the  Record  as  infor¬ 
mation  systems  department  director 
in  1985,  Kestenbaum  held  similar 
positions  with  several  major  corpora¬ 
tions,  most  recently  as  general  man¬ 
ager  and  vice  president  of  a  division  of 
McDonnell  Douglas  Corp. 

Du  Pont  expands 
its  dry 

overlay  system 

Du  Pont  announced  that  it  has 
added  a  white  specialty  color  for 
knock-out  type,  packaging  and  design 
applications  to  its  Ciomacheck  dry 
overlay  color  proofing  system,  which 
now  has  10  colors  for  fast  imposition 
proofing  (process  and  commercial 
colors  and  white). 

The  dry  system,  using  no  chemicals 
and  faster  than  wet  overlay  systems, 
can  be  used  for  positioning-registra¬ 
tion,  as  a  design  tool  or  visual  aid  and 
for  initial  and  final  customer 
approval. 

DISC  reports 
sales  of  22 
prepress  systems 

Dewar  Information  Systems  Corp. 
reported  sales  of  22  DISC  prepress 
systems  based  on  80286-  and  ’386- 
based  PCs  and  high-speed  networks. 
The  orders,  mostly  from  newspapers, 
came  from  publications  in  13  states. 

Sales  included  editorial,  classified, 
display  ad  and  graphics  systems.  Sev¬ 
eral  systems  upgraded  existing 
installations  and  some  included  edito¬ 
rial  and  classified  pagination. 

Among  the  recent  purchasers,  John 
P.  Scripps  Newspapers  will  receive 
display  ad  and  graphics  systems  for 
The  Sun  (Bremerton,  Wash.)  and  the 


San  Luis  Obispo  County  Telegram- 
Tribune,  Thousand  Oaks  News- 
Chronicle,  Ventura  Star-Free  Press 
and  Watsonville  Register-Pajaro- 
nian,  all  in  California. 

Triple-I  update 

Information  International  Inc. 
reported  third-quarter  fiscal  1989 
revenues  of  almost  $9  million,  com¬ 
pared  with  just  under  $8.5  million  for 
the  same  period  in  1988. 

A  6^  decline  in  per-share  earnings, 
to  13^,  was  attributed  to  competitive 
pricing  and  greater  investment  in  new 
product  introductions. 

Earnings  included  large  display  ad 
production  systems  for  Scripps  How¬ 
ard  Newspapers,  expansion  of  dis¬ 
play  ad  production  at  the  Greensboro 
(N.C.)  News  &  Record  and  numerous 
orders  for  3810  Laser  Pagesetters. 

Closely  following  the  March 
announcement  of  triple-I’s  acquisi¬ 
tion  of  DocuPro  Inc.,  supplier  of  Sun- 
based  commercial-corporate  pub¬ 
lishing  systems  (to  be  interfaced  with 
triple-I  image-processing  peripher¬ 
als),  the  company  announced  the 
acquisition  of  Qubix  Graphic  Systems 
Inc. 

Qubix  is  the  developer  of  Unix- 


based  Leonardo  precision  graphics 
software  and  supplier  of  the  Sun- 
based  Qubix  Designer  graphic  arts 
workstation  for  technical  illustration. 

Qubix  personnel  have  moved  to 
nearby  DocuPro  headquarters  in 
Mountain  View,  Calif.  Integration  of 
Qubix  as  a  triple-I  subsidiary  will  be 
overseen  by  planning  vice  president 
Donald  G.  Gerlich,  who  managed  the 
integration  of  DocuPro. 

Linotype  enters 
licensing  pacts 

Linotype  AG  has  announced 
licensing  of  its  Linotype  Library  of 
almost  2,000  typefaces  to  Sun  Micro¬ 
systems  for  inclusion  in  Sun’s  NeWS 
windowing  environment. 

The  Library  is  licensed  in  a  new 
format  to  all  licensees  of  Sun’s 
TypeScaler  automatic,  device-inde¬ 
pendent  WYSIWYG  font  scaling  pro¬ 
gram.  Linotype  will  market  the  fonts 
in  the  aftermarket. 

In  a  cross-licensing  agreement. 
Linotype  will  sublicense  TypeScaler 
worldwide  to  makers  of  workstations, 
printers,  typesetters,  peripherals  and 
application  software. 


Profit  From  Our  Experience 

In  the  79  years  experience  of  buying,  selling  and  reconditioning  web 
presses.  Inland  has  provided  expertise  and  service  to  a  wide  range  of 
companies,  from  the  very  small  weekly  publications  and  commercial 
shops  to  the  large  metropolitan  newspapers. 

We  have  an  excellent  selection  of  single  width  and  double  wide  offset 
presses  as  well  as  recent  vintage  double  width  letterpress  equipment. 

GOSS:  Community,  Suburban,  Urbanite,  Metroliner  and  Mark  V's 
HARRIS:  V-15A,  V-15D  and  V-25 
KING:  Color  King  and  News  King 

Contact  our  sales  team  to  learn  more  about  our  company 
and  the  fine  presses  we  sell. 


INLAND 

Newspaper  Machinery  Corporation 


Lenexa,  KS 


800-255-6746  •  913-492-9050  •  Fax:  913-492-6217  •  Telex:  42362 
An  Inland  Industries  Company 
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New  newsroom  systems  installed  at  two  j-schools 


The  University  of  South  Carolina’s 
College  of  Journalism  and  Mass  Com¬ 
munication  is  producing  The  Carolina 
Reporter,  its  weekly  laboratory  news¬ 
paper,  on  a  system  consisting  of  15 
Macintosh  computers. 

Copy  is  entered  on  1 1  Mac  SE  20s. 
Two  Macintosh  IIs  with  19"  mono¬ 
chrome  monitors  are  used  for  graph¬ 
ics  and  page  layout.  Another  terminal 
captures  wire  copy  and  a  Macintosh 
Plus  with  hard  disk  functions  as  a  file 
server,  to  which  all  others  are  linked 
on  a  local  area  network.  Output  is  to 
an  Apple  LaserWriter  II  NT. 

Commercial  applications  software 
was  purchased  from  mail-order  ven¬ 
dors.  Stories  written  on  Write  Now 
word  processing  software  are  passed 
on  an  Appleshare  network  to  copy 
desks  for  page  layout  using  Aldus 
Pagemaker.  Pages  are  pasted  up  from 
three  laser-printed  legal-sized  sheets. 

Informational  graphics  are  created 
by  copy  editors  with  MacDraw  II  and 
Adobe  Illustrator.  Custom  software 
to  capture  wire  copy  was  provided  by 
Lorenz  Management  Systems  Inc. 

In  addition  to  allowing  students  to 
learn  copy  editing,  layout  and  graph¬ 
ics  production,  the  newsroom's  sys¬ 
tem  is  linked  to  a  collegew'ide  net¬ 
work  of  more  than  60  Macintoshes  for 
the  electronic  exchange  of  files 
among  students  and  instructors. 

At  Ohio’s  University  of  Dayton, 
computer  equipment  from  NCR 


Goss®  parts  service  is  available 
24  hours  a  day,  365  days  a  year 
to  keep  your  presses  running 
on  Goss  originals. 


oj* 


Rockwell  International 

. .  .where  science  gets  down  to  business 


Corp.  will  replace  the  journalism 
laboratories’  Hendrix  editing  system 
(donated  by  Dayton  Newspapers 
Inc.),  destroyed  when  a  Dec.  1987  fire 
gutted  St.  Joseph  Hall,  which  housed 
the  Department  of  Communication. 

Upon  reopening  this  summer,  the 
newsroom  will  have  21  NCR  3390 
workstations  connected  to  a  file 
server  over  Novell  Ethernet.  Another 
six  workstations  will  be  set  up  in  a 
satellite  lab.  The  system  will  run 
WordPerfect  5.0  for  word  processing. 

In  addition  to  standard  graphic  arts 


equipment,  the  lab  will  add  a  network 
of  six  NCR  916-SX  computers  with 
color  graphics  monitors  to  run  Page¬ 
Maker.  Draw  and  paint  programs  will 
also  be  used.  Input  can  also  come 
from  a  Microtek  scanner.  Output  will 
be  to  a  Hewlett-Packard  LaserJet 
printer.  The  satellite  lab  will  get  its 
own  graphics  workstation. 

Department  administrators  and 
faculty  will  be  networked  on  NCR  710 
computers.  The  total  value  of  the 
replacement  system  was  put  at 
approximately  $265,(X)0. 


TECHNICAL  BRIEFS 


Goss  Customer  Parts 
Graphic  Systems  Division 
Rockwell  International  Corporation 
3240  South  Central  Avenue 
Chicago.  Illinois  60650 


Reuters  in  deal 
with  Nikkei 

Reuters  Japan  Limited  and  Nihon 
Keizai  Shimbun  (Nikkei)  reached  an 
agreement  for  the  distribution  of 
Nikkei  economic  and  financial  news 
in  English  on  the  Reuters  worldwide 
network. 

The  Nikkei  English  Language 
News  Service  will  begin  distribution 
to  Reuters  subscribers  later  this  year. 

Some  original  English-language 
reports  will  be  offered.  Most  stories 
will  be  translations  of  information 
appearing  in  the  Nihon  Keizai  Shim- 
bun  or  in  Nikkei’s  on-line  news  ser- 


Data  Sciences 
moves  offices 

Data  Sciences  Inc.,  which  provides 
circulation,  advertising  and  business 
systems  for  newspapers,  has  relo¬ 
cated  its  offices  to  2150  Industrial 
Parkway,  Silver  Spring,  Md.  20904 
(301/622-6770). 


Scitex,  Adobe 
offer  VIP 

Scitex  America  Corp.  and  Adobe 
Systems  Inc.  announced  the  Vision¬ 
ary  Interpreter  for  PostScript  (VIP)  as 
an  option  for  Visionary  design-layout 
systems  using  the  Visionary  Gate¬ 
way. 

In  addition  to  its  Macintosh  II,  Vi¬ 
sionary  utilizes  modified  QuarkXPress 
software,  with  optional  tabletop  input 
and  output  hardware.  A  Gateway 


configuration  at  a  Scitex.site  offers  an 
on-line  two-way  interface  with  a 
Response  system. 

PostScript  image  files  passed  to  a 
Gateway  site  can  be  translated  into 
high-resolution  Scitex  format  for  pro¬ 
cessing  on  a  Scitex  production  sys¬ 
tem. 


The  Ink  Company’s 
mobile  recycling 
unit  on  the  move 

The  Ink  Company  announced  that 
its  second  truck  trailer  mounted  with 
an  ink-reclaiming  unit  has  begun  oper¬ 
ation. 

The  MRS  II  Mobile  Reclamation 
System,  part  of  a  proposed  fleet  of 
such  vehicles  operated  as  an  indepen¬ 
dent  division  of  the  company,  was  put 
into  service  in  late  April  in  Florida. 

The  MRS  II  is  scheduled  to  make 
stops  in  Louisiana  and  Texas  before 
making  its  way  to  California.  The  sys¬ 
tem  will  operate  at  the  New  Orleans 
Times-Picayime  during  ANPA/TEC. 
The  Ink  Company  will  arrange  trans¬ 
portation  for  attendees. 

The  two  MRS  trailers’  centrifuging 
reclamation  units  can  process  more 
than  3,000  lbs.  of  waste  ink  daily. 
Reclamation  is  carried  out  on  site, 
with  reclaimed  ink  returned  to  the 
customer,  with  the  object  of  eliminat¬ 
ing  disposal  concerns  and  costs  and 
reducing  purchases  of  virgin  ink. 

The  system  was  designed  by  Lake- 
land-Fla. -based  Flexsys  Engineering, 
which  also  designs  and  manufactures' 
flexo  ink-handling  equipment.  Flex¬ 
sys  is  incorporating  modifications  in 
the  MRS  1  and  will  later  build  a  third 
mobile  unit. 
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papers. 

Marschel  contends  that  the  Post- 
Dispatch  is  vulnerable  on  Sundays 
because  half  of  its  Sunday  circulation 
is  based  on  single-copy  sales,  not 
home  delivery. 

Penniman  said  it  would  be  difficult 
to  break  down  accurately  the  percen¬ 
tage  of  single-copy  sales,  but  added, 
“When  somebody  buys  the 
paper  .  .  .  and  takes  it  home  to  read 
it,  it’s  a  lot  better  than  having  it 
thrown  on  the  lawn  where  nob^y 
picks  it  up.” 

Marschel  said  he  also  expects  St. 
Louis-based  Venture  discount  stores 
to  be  an  advertiser  in  the  first  Sunday 
Journal  Classifieds,  but  Venture  has 
yet  to  sign  an  agreement. 

Venture  currently  runs  its  weekly 
preprint  in  the  Post-Dispatch  on  Sun¬ 
day  and  in  the  Ingersoll  Suburban 
Journals  midweek. 

Assorted  retailers  in  the  market 
have  felt  it  necessary  to  run  their  pre¬ 
prints  in  both  the  Sunday  Post-Dis¬ 
patch  and  the  midweek  Suburban 
Journals  to  achieve  their  desired  mar¬ 
ket  penetration. 

One  retail  ad  executive  said  he  had 
been  trying  for  the  past  five  years  to 
get  the  Journals  to  offer  a  Sunday 
package,  although  he  is  not  sure  he 
would  advise  a  non-editorial  pro¬ 
duct. 

Mike  Moors,  director  of  advertis¬ 
ing  media  for  K  mart,  said  he  was 
unaware  of  the  new  product,  but  said 
“we  would  be  very  interested  in 
looking  at  an  alternative  vehicle.” 

In  1988,  K  mart  switched  most  of  its 
advertising  preprints  to  Sunday-only 
distribution.  However,  St.  Louis  has 
been  the  exception.  In  St.  Louis,  K 
mart  has  been  distributing  preprints  in 
Sunday’s  Post-Dispatch  and  on  Fri¬ 
day  in  the  Journals. 

Moors  said  K  mart  would  look  at 
the  new  Sunday  Journal  Classifieds  as 
“a  vehicle  that  fills  in  the  holes,  not 
that  replaces.  I  would  think  that  we 
would  [also]  want  to  be  in  paid  circu¬ 
lation.” 

Penniman  believes  that  the  Sunday 
Journal  Classifieds  might  be  an  effort 
to  set  up  a  weekend  distribution  sys¬ 
tem  for  the  Sun. 

“My  sense  of  the  economics  of  it 
[says]  Sears  won’t  make  it  go,”  Pen¬ 
niman  said.  “It’s  a  money  loser  right 
from  the  start.  There  are  laws  about 
going  into  a  market  to  compete  when 
you’re  certain  you’ll  lose  money.” 

He  would  not  say  whether  the  Post- 
Dispatch  would  challenge  the  new 


Journal  product  in  court. 

Sun  publisher  Tom  Tallarico 
expects  the  Journals  and  the  Sun  to 
interact,  but  said  details  have  yet  to 
be  worked  out. 

The  new  product  will  be  introduced 


Post 
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19,861  copies  to  535,407. 

The  statement  said  Kalikow  and 
Amsterdam  came  to  an  “amicable” 
parting.  She  met  with  Kalikow  on 
May  30  to  settle  the  payout  terms  for 
the  two  years  remaining  on  her  con¬ 
tract. 

Amsterdam  did  not  return  phone 
messages  left  with  her  office  and  on 
her  home  telephone-answering 
machine. 

Without  giving  specific  details, 
Rubenstein  said  Kalikow  felt  the  Post 
needed  a  change  in  editorial  direction. 

Kalikow  was  also  said  to  have  been 
concerned  about  the  failure  of  the 
Post’s  Sunday  edition  to  catch  on 
with  readers.  Amsterdam  had  been 
heavily  involved  in  the  issue’s  plan¬ 
ning. 

The  FAS-FAX  report  lists  the 
Post’s  Sunday  circulation  at  402,136. 
However,  Sunday  circulation  is 
reported  to  have  fallen  much  lower,  to 
around  200,000.  The  Post  announced 
in  mid-May  that  its  Sunday  edition 
was  being  scaled  back  on  June  4  to  a 
one-section  newspaper  costing  400. 

The  Sunday  scale-back  was 
announced  by  Salembier.  Press 
reports  said  Amsterdam  was  angered 
at  not  being  consulted  about  the  deci¬ 
sion. 

A  source  close  to  Amsterdam  said 
Kalikow  was  making  her  the  scape¬ 
goat  for  the  Sunday  edition’s  failure, 
which  he  described  as  “an  editorial 
success  but  a  commercial  failure. 
Maybe  he  thought  somebody’s  head 
had  to  roll.” 

The  source  also  said  that  Kalikow, 
himself  a  real  estate  developer,  and 
Amsterdam  had  a  dispute  when  she 
published  a  story  about  another  real 
estate  developer  that  the  publisher 
did  not  want  to  run. 

However,  a  Post  reporter,  who 
asked  for  anonymity,  said  the  news¬ 
paper  had  “knocked  many  of  Kali¬ 
kow’ s  friends”  including  real  estate 
associates  in  its  stories. 

Kalikow  was  unavailable  for  com¬ 
ment. 

Some  staffers  felt  Amsterdam  had 
isolated  herself  from  the  staff,  never 
developing  a  rapport. 

Amsterdam  helped  found  the  busi- 


primarily  through  ads  in  the  weekday 
Journals.  The  Sunday  ad  pack  will  be 
delivered  in  a  bri^t  white  bag  with 
red-and-blue  printing  and  the  slogan 
“It’s  in  the  bag!”  Logos  for  advertis¬ 
ers  will  also  appear  on  the  bag. 


ness  monthly,  Manhattan,  Inc.  but 
resigned  in  1987  in  a  dispute  with  its 
owner  over  editorial  independence. 
She  had  also  worked  at  the  Washing¬ 
ton  Post  as  an  editor. 

Rubenstein  said  that  Kalikow 
remains  firmly  committed  to  “saving 
the  Post.” 

E&P  to  host 
tennis  tourney 

On  June  27,  during  this  year’s 
meeting  of  the  Association  of  News¬ 
paper  Classified  Advertising  Manag¬ 
ers  in  Fort  Worth,  Texas,  Editor  & 
Publisher  will  be  hosting  a  tennis 
tournament  for  attendees,  their 
spouses  and  vendors  who  wish  to  par¬ 
ticipate. 

The  round-robin  format  is  designed 
for  players  of  all  skill  levels  and  no 
one  needs  a  partner  to  sign  up  with  for 
the  doubles  play. 

The  competition  will  be  held  at  a 
country  club  near  the  convention 
hotel  on  Tuesday  afternoon,  when  no 
conference  sessions  are  scheduled. 

The  $30  entry  fee  includes  trans¬ 
portation  to  the  club,  court-side 
refreshments,  tennis  balls  and  court 
fees.  In  addition,  all  those  who  play 
will  receive  a  special  E&P  tennis 
towel. 

To  register  for  the  tournament, 
send  the  entry  fee  along  with  your 
name,  business  address  and  tele¬ 
phone  number  to:  E&P  Tennis  Tour¬ 
nament,  c/o  ANCAM,  P.O.  Box  267, 
Danville,  Ill.  61834-0267.  Anyone 
with  questions  should  contact  Debra 
Gersh  at  E&P,  (212)  675-4380. 
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letters  —  one  dated  May  2  in  which 
he  also  criticized  Levine  for  not  trying 
to  seek  the  “views  of  the  Times”  for 
his  article  and  one  dated  May  8  in 
which  the  criticism  was  deleted. 

Levine  said  he  did  try  to  contact 
someone  about  the  Times  conflict  of 
interest  policy,  but  he  was  “dealing 
with  the  bureaucracy  of  a  large  news¬ 
paper”  and  “ended  up  with  the  wrong 
person.” 

Saying  that  the  Times  had  not  tried 
to  contact  him  before  sending  the  first 
letter,  Levine  stated,  “They  did  what 
they  accused  me  of  doing.” 

Connolly  said  he  decided  to  delete 
the  paragraph  rather  than  argue  over 
the  matter. 

Franklin  said  he  had  been  involved 
with  a  CIA  protest  group  in  1987  when 
he  decided  to  look  through  some 
administration  trash  placed  on  the 
sidewalk  to  “see  if  the  university 
was  spying”  on  the  protesters. 

When  the  Daily  Herald  editor 
decided  not  to  print  any  of  the  docu¬ 
ments,  Franklin  gave  them  to  a  friend 
who  was  a  journalism  major  for  “use 
at  his  discretion.”  The  friend  later 
revived  Issues  Monthly,  which  had 
been  dormant  for  about  a  year-and-a- 
half,  and  printed  the  documents, 
which  had  to  do  with  admissions  to 
medical  school  and  contributions  to 
the  university.  Interviews  on  the  sub¬ 
ject  with  administration  officials  ran 
alongside. 

Franklir  mentioned  Issues  Month¬ 
ly's  use  of  these  documents  in  his 
Times  story,  but  did  not  state  his  con¬ 
nection  with  their  publication. 

“Only  two  documents  ever  ended 
up  in  print,”  Franklin  said.  “It  really 
didn’t  spark  much  reaction  from 
Brown.” 

Franklin  said  he  went  through  the 
trash  repeatedly  in  search  of  informa¬ 
tion. 

“I  never  used  any  of  it.  I  was  just 
looking  for  stuff  on  the  CIA  protest¬ 
ers.” 

He  stressed  that  he  personally 
never  wrote  for  Issues  Monthly  and 
was  “not  at  all”  connected  with  the 
publication. 

However,  other  students  “con¬ 
tinued  the  practice  [of  looking 
through  trash]  on  their  own.  They  did 
it  specifically  for  Issues.” 

The  magazine  got  a  reputation  for 
being  an  investigative  journal,  he 
said,  and  “people  started  leaking  to 
them.” 

It  was  Franklin  who  alerted  the 
Times  about  what  Levine  had  written 
for  the  Daily  Herald. 


“I  thought  they  would  read  it  at 
some  point  and  I  thought  I  should 
explain  to  them  they  were  being  criti¬ 
cized.  I  didn’t  want  it  to  come  as  a 
surprise,”  Franklin  said,  adding  that 
he  wanted  to  “relay  to  them”  that  he 
was  aware  of  the  potential  for  conflict 
of  interest  and  had  discussed  it  with 
an  editor. 

“It  was  a  year-and-a-half  before, 
and  I  hadn’t  given  [the  documents]  to 
the  magazine.  I  gave  them  to  a 
friend,”  Franklin  said  of  why  he  did 
not  tell  the  Times  about  his  involve¬ 
ment.  “It  wasn’t  like  the  information 
that  I  gave  to  Issues  was  what  made 
Brown  mad.” 

What  angered  the  Brown  adminis¬ 
tration,  he  said,  was  a  student  se¬ 
cretly  tape-recording  his  on-campus 
job  interview  with  the  CIA  and  then 
writing  about  it  for  Issues. 

Franklin  also  felt  that  he  had 
alerted  the  Times  to  the  major  poten¬ 
tial  for  any  conflict  of  interest.  Being 
friends  with  the  “main  person  in  the 
story”  poses  greater  risk  of  conflict  of 
interest  “than  giving  someone  a  docu- 
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times  and  Washington  Post  50  times. 
The  Womens  Legal  Defense  Fund 
appeared  five  times  in  the  Los 
Angeles  Times,  16  times  in  the  New 
York  Times  and  25  times  in  the 
Washington  Post,  he  said. 

“I  don’t  think  the  reporters  on  the 
Times  would  be  particularly  aware  of 
what  the  Times  Company  Foundation 
supports,”  said  Fred  M.  Hechinger, 
president  of  the  New  York  Times 
Company  foundation.  “Moreover, 
the  Times  covers  news  about  con¬ 
servative  organizations  regardless  of 
whether  the  Times  Company  Founda¬ 
tion  supports  them  or  not.” 

Hechinger  rejected  MediaWatch’s 
ideological  classification.  Especially 
regarding  environmental  groups,  he 
noted,  “I  don’t  look  at  them  as  con¬ 
servative  or  liberal.  I  look  at  them  as 
causes  in  need  of  support.” 

While  the  foundation’s  main  thrust 
is  cultural  groups,  Hechinger  said, 
“We  support  a  great  many  organiza- 
tions  providing  support  for 
minorities  ...  I  would  hate  to  think 
that  conservatives  consider  that  a  lib¬ 
eral  cause  instead  of  a  cause  in  the 
nation’s  interest.” 

Two-year-old  MediaWatch,  pub¬ 
lished  monthly  by  the  Media 
Research  Center  in  Alexandria,  Va., 
supports  the  position  that  the  news 
media  propagate  liberal  views.  It  is 
90%  funded  by  individuals,  Bozell 


ment,”  he  said. 

After  he  told  the  Times  about 
Levine’s  article,  assistant  managing 
editor  Warren  Hoge  told  him  he  had 
committed  “a  serious  breach”  of 
Times  ethics  policies  and  “should 
have  passed  the  story  on  to  someone 
else,”  Franklin  said. 

“I  had  been  there  18  months;  not 
once  did  an  editor  sit  down  and 
explain  conflict  of  interest,”  he  said. 

However,  Franklin  agreed  with 
Hoge’s  judgment  that  he  should  have 
passed  on  the  story. 

“I  should  have  said,  ‘I’m  a  little  too 
close  to  the  sources.’  It  wasn’t  the 
Pentagon  Papers.  It  wasn’t  important 
enough  to  get  myself  or  the  Times  into 
a  controversy.” 

The  Times  is  now  “going  to  insure 
that  every  news  clerk  is  given  a  copy 
of  the  conflict-of-interest  policy,” 
Connolly  said. 

He  also  said  young  journalists 
“would  be  well  advised  to  keep  their 
editors  informed  of  what’s  going  on. 
You  can  rarely  make  a  mistake  to 
seek  the  counsel  of  your  editors.” 


said,  describing  a  typical  contributor 
as  a  conservative  businessman  who 
considers  the  media  generally  biased 
toward  liberal  positions. 

Unapologetic  for  his  group’s  overt 
conservative  bias,  Bozell  objected  to 
liberal  news  organizations  selling 
themselves  as  objective. 

He  conceded  some  grants  to  liberal 
organizations  may  not  further  liberal 
political  goals,  but  said,  “There’s  a 
clear-cut  answer  to  all  this:  It’s  a 
mind-set.” 


“Fling”  for  literacy 

One  activity  at  New  Britain, 
Conn.’s  trade  and  cultural  exposition 
was  a  Fling  for  Literacy,  in  which 
newspaper  carriers  and  others  took 
aim  at  a  huge  literacy-buster  target, 
attempting  to  hit  it  with  rolled-up 
newspapers.  Its  purpose  was  to  draw 
attention  to  the  problem  of  illiteracy. 

“Flingers,”  expo  attendees,  car¬ 
riers  and  others,  were  invited  to  make 
donations  to  the  Literacy  Volunteers 
of  America-Connecticut,  who  distrib¬ 
uted  information  about  literacy  pro¬ 
grams.  A  drawing  was  held  for  “fling¬ 
ers,”  giving  them  the  chance  to  win  a 
ride  in  a  hot  air  balloon. 

The  carriers  at  the  expo  also  parti¬ 
cipated  in  Newspaper  Games  ’89,  in 
which  130  carriers  from  five  Connec¬ 
ticut  and  one  Massachusetts  papers 
participated  in  a  target  toss,  timed 
tubing,  speed  bag  and  door  drop. 
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Mell  Lazarus  administration  has  started 

The  new  National  Cartoonists  Society  president  takes  over  during 
meeting  that  features  discussion  of  numerous  NCS  issues 


By  David  Astor 

“Momma’7“Miss  Peach”  car¬ 
toonist  Mell  Lazarus  took  over  as 
president  of  the  National  Cartoonists 
Society  at  last  month’s  annual  NCS 
meeting  in  Toronto. 

Lazarus  spoke  during  the  session, 
as  did  outgoing  president  Lynn  John¬ 
ston  and  various  cartoonists  in  the 
audience.  They  discussed  regionaliz¬ 
ing  the  NCS,  cartoonists’  rights,  the 
NCS  Reuben  Award  voting  process, 
shrinking  comic  sizes,  organization 
finances,  corporate  membership,  and 
charitable  activities. 

The  Creators  Syndicate-distributed 
Lazarus  began  his  remarks  by  saying: 
“Thanks  for  bringing  me  a  step  closer 
to  what  I’ve  always  wanted  to  be  —  a 
past  president  of  NCS!”  But  he  noted 
there  was  plenty  of  work  to  do  before 
he  attained  this  status  in  1991. 

One  thing  Lazarus  pledged  to  con¬ 
tinue  was  the  “nationalization”  of 
NCS,  which  used  to  be  very  New 
York  City-oriented.  But  this  has  been 
changing  in  recent  years,  as  illus¬ 
trated  by  the  fact  that  four  of  the  last 
seven  annual  Reuben  gatherings  have 
been  held  outside  of  N.Y.C. 

The  California-based  Lazarus  said 
he  would  like  to  see  five  to  seven 
regional  NCS  chapters  formed  during 
his  term. 

Lazarus  added  that  he  will  also  con¬ 
tinue  working  to  “broaden”  cartoon¬ 
ists’  rights,  an  area  that  encompasses 
issues  such  as  ownership  of  comics. 
The  “Momma”/“Miss  Peach”  cre¬ 
ator  is  the  former  head  of  the  NCS 
Syndicate  Relations  Committee, 
which  he  said  has  helped  a  number  of 
cartoonists  improve  their  contracts. 

The  new  leader  of  this  committee  is 
Ohio-based  Tom  Batiuk,  who  does 
“Crankshaft”  for  Creators  as  well  as 
“Funky  Winkerbean”  and  “John 
Darling”  for  North  America  Syndicate 
(NAS). 

Another  NCS  committee,  co¬ 
chaired  by  “The  Family  Circus”  cre¬ 
ator  Bil  Keane  of  King  Features  Syn¬ 
dicate  and  magazine  cartoonist 
Arnold  Roth,  will  take  a  look  at  the 
annual  Reuben  voting  process.  Cur¬ 
rently,  NCS  members  vote  for  an 
“Outstanding  Cartoonist  of  the 


AAell  Lazarus  at  the  National 
Cartoonists  Society's  Reuben 
Award  ceremony  (covered  in 
last  week's  E&P).  The  annual 
NCS  meeting  was  held  earlier 
in  the  day  at  Toronto's  Royal 
York  Hotel. 


Bunny  Hoest,  Leroy  Lockhorn,  and  John  Reiner. 
Hoest  and  Reiner  do  'The  Lockhorns,'  'Agatha 
Crumm,'  and  'What  A  Guy!'  for  King  Features 
Syndicate. 


Robb  Armstrong,  who  will  be  starting 
'Jumpstart'  for  United  Feature  Syndi¬ 
cate  this  September,  and  Sherry  Arm¬ 
strong. 


Kate  and  Pete  Maratta,  who  collabo¬ 
rate  on  'Counter  Culture'  for  United. 


Karen  and  Bruce  Beattie,  who  does 
'Snafu'  for  Newspaper  Enterprise  Asso¬ 
ciation  (NEA)  and  editorial  cartoons 
for  the  Daytona  Beach  (Fla.)  News- 
Journal  and  Copley  News  Service. 


King  Features  Syndicate/North  Amer¬ 
ica  Syndicate  (NAS)  vice  president/ 
marketing  and  sales  Lawrence  Olsen 
(left)  with  'Ernie'  creator  Bud  Grace  of 
King. 


Year”  —  the  Reuben  recipient  —  and  dicate,  noted  that  NCS  members 
11  category  award  winners  (see  last  don’t  get  to  see  the  work  of  all  the 


week’s  E&P  for  the  latest  recipients). 

Johnston,  who  does  “For  Better  or 
For  Worse”  for  Universal  Press  Syn- 


cartoonists  for  whom  they  might 
vote. 

Jack  Caprio,  assistant  to  “B.C.”/ 
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'Funky  Winkerbean'/ 

'John  Darling, '/'Crank¬ 
shaft'  creator  Tom  'Beetle  Bailey'/'Hi  and  'Garfield'/'U.S.  Acres' 

Batiuk  of  NAS  and  Cre-  Lois'  creator  Mort  creator  Jim  Davis  of  'Curtis'  creator  Ray  Bil- 'Berry's  World'  creator 
ators  Syndicate.  Walker  of  King.  United.  lingsley  of  King.  Jim  Berry  of  NEA. 


Los  Angeles  Times  Syndicate  art  direc¬ 
tor  Cathryn  Irvine  (left)  with  Creators 
vice  president  and  general  manager 
Anita  AAedeiros. 


Robin  and  Tim  Rosenthal,  who  is  syndi¬ 
cate  coordinator  for  Greater  Buffalo 
Press'  American  Color. 


Asterisk  Features  president  John 
Somerville  (left)  with  'Tales  of  Hans 
Christian  Andersen'  cartoonist  Werner 
Wejp-Olsen  of  Asterisk. 

“The  Wizard  of  Id”  creator  Johnny 
Hart  of  Creators  and  NAS,  said  one 
solution  might  be  a  monthly  publica¬ 
tion  containing  the  work  of  NCS  car¬ 
toonists. 


“Beetle  Bailey’7“Hi  and  Lois” 
creator  Mort  Walker  of  King  sug¬ 
gested  an  annual  updating  of  the 
National  Cartoonists  Society  Album, 
which  contains  the  work  and  bios  of 
NCS  members. 

One  attendee  posed  the  possibility 
of  a  panel  of  judges  —  rather  than 
NCS  members  —  choosing  Reuben 
and  category  winners,  as  is  done  with 
the  Pulitzer  Prizes. 

But  Walker  said  that  the  current 
system  is  good  in  the  sense  that  there 
are  no  outsiders  to  blame  if  people 
disagree  with  the  voting  results. 

Another  audience  member  drew 
laughter  upon  suggesting  that  a 
“worst  cartoonist”  be  chosen  each 
year  so  that  everyone  else  would 
“feel  like  a  winner.” 

As  for  shrinking  comics,  “Gasoline 
Alley”  cartoonist  Jim  Scancarelli  of 
Tribune  Media  Services  wondered  if 
there  were  more  the  NCS  could  do  to 
keep  strips  and  panels  at  an  adequate 
size. 

Walker  pointed  out  that  the  News¬ 
paper  Features  Council  has 
addressed  this  issue  (see  E&P, 
November  8,  1986),  and  noted  that 
the  NFC  is  now  funding  a  study  on 
how  shrinking  comics  affect  reader- 
ship  (see  E&P,  April  22).  The  results 
of  this  study  will  be  disseminated  to 
newspaper  editors,  he  said. 

“The  Neighborhood”  cartoonist 
Jerry  Van  Amerongen  of  King  sug¬ 
gested  that  papers  in  competitive 
markets  consider  running  comics  big¬ 
ger  to  see  what  kind  of  readership 
edge  it  gives  them. 

“Small  Society”/“Redeye”  car¬ 
toonist  Bill  Yates  of  King  warned  that 
papers  which  expand  the  size  of  their 
comics  would  have  to  drop  some  of 
them  unless  they  added  another  fun¬ 
nies  page,  and  King  comics  editor  Jay 
Kennedy  said  this  could  especially 
hurt  younger  cartoonists  trying  to 
break  in.  Van  Amerongen  empha¬ 
sized  that  more  comics  section  adver¬ 
tising  would  somehow  have  to  be 
found  to  prevent  this. 

Speaking  of  finances,  Johnston 


noted  that  dues  monies  alone  are  not 
enough  to  run  NCS  and  hold  events 
like  the  Reuben  weekend.  She 
explained  that  this  is  why  the  Toronto 
weekend  had  sponsors  such  as  Sprite, 
which  donated  $20,000  in  return  for 
the  positive  publicity  it  would  get 
from  being  associated  with  cartoon¬ 
ists. 

Johnston,  in  discussing  ways  to  get 
companies  to  help  fund  NCS  on  an 
ongoing  basis,  posed  the  idea  of  cor¬ 
porate  memberships.  She  noted,  for 
instance,  that  Lucasfllm  had  already 
joined  NCS  for  $1,000. 

Reaction  to  corporate  member- 
(Continued  on  page  44) 


THE 

GO-BETWEEN 
FOR  READERS 
WITH  TEENS. 


Dr.  Willard  Abraham's  FOR  TEENS 
is  one  of  the  most  popular  advice 
columns  in  more  than  50  papers 
around  the  country.  Six  times  a 
week  it  plugs  parents  in.  Helps 
teens  out.  And  makes  growing  up 
a  lot  easier.  It's  mt  generations 
talking-to  each  other. 

Calrtoll-free  800^5-4555  for  a 
free  sample.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package 
that  ties  up  readership  and 
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'Ask  Shagg'  creator  Peter  Guren  of 
United  (left)  with  sports  cartoonist  Drew 
Litton  of  the  Denver  Rocky  Mountain 
News  and  NEA. 

(Continued  from  page  43) 
ships  was  mixed,  with  perhaps  more 
of  the  cartoonist  attendees  against  it 
than  for  it.  Van  Amerongen  said  the 
NCS  might  instead  be  able  to  increase 
its  revenues  by  attracting  new  mem¬ 
bers  via  the  proposed  regional  chap¬ 
ters,  and  recommended  that  this  be 
tried  before  coming  to  a  final  decision 
on  corporate  memberships. 

Caprio  noted  that  there  are  thou¬ 
sands  of  cartoonists  around  the  U.S. 
who  could  potentially  join  NCS.  The 
organization  currently  has  400-plus 
members. 

Underlying  the  revenue-raising  dis¬ 
cussion  was  the  realization  that  the 
43-year-old  NCS  is  going  through  a 
difficult  transition  period.  Two  presi¬ 
dents  and  longtime  NCS  scribe  Marge 
Devine  —  who  handled  a  huge 
amount  of  organizational  work  — 
resigned  in  the  past  year  or  so  because 
of  ill  health.  And  now,  cartoonists 
told  E&P,  there  is  internal  debate 
over  just  how  casual  or  businesslike 
the  NCS  should  be. 

During  Johnston’s  presidential 
term,  the  NCS  mailing  list  was  com¬ 
puterized,  steps  were  taken  to  put  the 
organization’s  financial  house  in 
order,  and  so  on.  Roth  and  NCS  trea¬ 
surer  Larry  Katzman,  a  magazine 
cartoonist,  handled  much  of  the  finan¬ 
cial-related  work. 

Katzman  did  report  that  the  organi¬ 
zation’s  Milt  Gross  Fund,  which 
helps  cartoonists  in  need,  is  in 
“excellent  shape.’’  A  big  reason  for 
this,  he  observed,  is  that  late 
“Nancy”  creator  Ernie  Bushmiller 
left  the  fund  $300,000. 

Speaking  of  helping  people,  free¬ 
lance  cartoonist  Tom  Eaton  sug¬ 
gested  that  the  NCS  get  more 
involved  as  an  organization  in  sup¬ 
porting  various  social  causes.  He  said 
telethons  could  be  one  way  to  go 
about  this. 

Attendees  responded  that  many 
NCS  cartoonists  have  done  a  great 
deal  of  charitable  work  —  and  will 


I 


'Rose  Is  Rose'  creator  Pat  Brady  of 
United  and  Barbara  Ellis. 


Teri  Peitso-Holbrook  and  Bill  Hol¬ 
brook,  who  does  'On  the  Fastrack'  for 
King  and  'Safe  Havens'  for  the 
Washington  Post  Writers  Group. 


1/ 


Universal  Press  Syndi¬ 
cate  customer  service 
manager  Peggy  Duffy 
and  vice  president/ sales 
Robert  Duffy. 


'Herman'  creator  Jim 
Unger  of  Universal  (left) 
and  Universal  vice  presi- 
King/NAS  comics  editor  dent/editorial  director 


Jay  Kennedy. 


Lee  Salem. 


continue  to  do  so.  “We’re  the  most 
generous  group  in  the  world,”  com¬ 
mented  Lazarus. 

But  several  cartoonists  expressed 
misgivings  about  the  NCS  itself  sup¬ 
porting  causes  —  especially  contro¬ 
versial  ones  —  as  an  organization.  “If 
an  individual  cartoonist  wants  to  do 
it,  fine,  but  keep  it  separate  from  the 
identity  of  the  NCS,”  said  “Frank 
and  Ernest”/“King  Baloo”  creator 
Bob  Thaves  of  Newspaper  Enterprise 
Association  and  Unit^  Feature  Syndi¬ 
cate. 

Lazarus  appointed  Eaton  to  chair  a 
committee  dealing  with  the  matter. 

Besides  Lazpvus  (who  will  be  pro¬ 
filed  in  E&P  this  summer),  members 
of  the  new  NCS  board  include  News- 
day  editorial  cartoonist  and  “Kudzu” 
cartoonist  Doug  Marlette  of  Creators, 
first  vice  president;  the  aforemen¬ 
tioned  Caprio,  second  vice  president; 
free-lance  cartoonist  Frank  Springer, 
secretary;  the  aforementioned  Katz¬ 
man,  treasurer;  ad  cartoonist  Steven 
DuQuette,  membership  chairman; 
and  “Nancy”  cartoonist  Jerry  Scott 
of  United,  national  representative. 

Next  year’s  Reuben  weekend  is 
scheduled  for  Nashville.  Organizers 
of  that  event  include  free-lance  car¬ 
toonists  Tim  Oliphant  and  Bruce  Hig¬ 
don. 


Publications  update 

A  new  magazine  called  Canadian 
Cartoonist  has  begun. 

The  premiere  issue  features  several 
interviews  with  cartoonists,  including 
“For  Better  or  For  Worse”  creator 
Lynn  Johnston  of  Universal  Press 
Syndicate. 

The  quarterly’s  subscription 
address  is  P.O.  Box  725,  New  West¬ 
minster,  B.C.,  Canada  V3L  4Z3. 

In  other  magazine  news,  the  cur¬ 
rent  issue  of  Cartoonist  Profiles  fea¬ 
tures  a  number  of  syndication-related 
stories. 

They  include  articles  by  “Henry” 
cartoonist  Don  Trachte  of  King  Fea¬ 
tures  Syndicate,  “Safe  Havens”  and 
“On  the  Fastrack”  cartoonist  Bill 
Holbrook  of  the  Washington  Post 
Writers  Group  and  King,  and  Pulitzer 
Prize-winning  editorial  cartoonist  and 
“Dick  Tracy”  artist  Dick  Locher  of 
the  Chicago  Tribune  and  Tribune 
Media  Services  (TMS). 

There  is  also  an  interview  with  Cre¬ 
ators  Syndicate/North  America  Syndi¬ 
cate  cartoonist  Tom  Batiuk  about  his 
“Crankshaft”  comic’s  recent  adult 
illiteracy  series  and  his  “Funky 
Winkerbean”  strip’s  recent  Carnegie 
(Continued  on  next  page) 


EDITOR  &  PUBLISHER  for  June  3, 1989 


sox 

CHICAQg 
wm  I » 


New  graphic  features  are  offered 
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Logos  of  American  League  West  bose- 
bofl  teams  ore  among  the  KRTN  Images 
Library's  offerings. 

(Continued  from  previous  page) 
Hall  sequence. 

The  magazine  —  based  at  P.O.  Box 
325,  Fairfield,  Conn.  06430  —  also 
contains  advice  on  submitting  car¬ 
toons  to  syndicates  from  Walt  Disney 
staffer  and  former  Los  Angeles  Times 
Syndicate  comics  editor  David  Seid- 
man,  and  a  report  on  a  trip  Cartoonist 
Profiles  editor  Jud  Hurd  made  to 
observe  TMS  Southern  sales  rep¬ 
resentative  Jack  Prahl  as  he  visited 
various  Florida  newspapers.  A  side- 
bar  to  the  story  recounts  Hurd’s 
experiences  with  self-syndicating  his 
“Ticker  Toons”  cartoon. 

Finally,  there  is  a  pictorial  feature 
showing  various  stages  in  a  week’s 
work  of  “Steve  Canyon”  by  the  late 
Milton  Caniff. 

Also,  the  twice-monthly  Albany 
Journal  —  which  began  last  Decem¬ 
ber  as  a  free  collection  of  comics  and 
editorial  cartoons  —  now  contains 
text  material  as  well.  Included  are  Spy 
magazine  excerpts  distributed  by 
United  Feature  Syndicate  and  Hunter 
S.  Thompson  columns  from  Creators. 

The  Journal  is  based  at  27  Washing¬ 
ton  Ave.,  Albany,  N.Y.  12206. 

Select  serializations 

Several  book  serializations  are 
being  offered  by  the  Select  division  of 
North  America  Syndicate/King  Fea¬ 
tures  Syndicate. 

They  include  First  Father,  First 
Daughter  by  Maureen  Reagan  (five 
pails,  5,000  words);  and  His  Emi¬ 
nence  and  Hizzoner:  A  Candid 
Exchange  by  John  Cardinal  O’Con¬ 
nor  and  New  York  City  Mayor 
Edward  Koch  (five  parts,  6,000 
words). 

Also:  America  the  Vulnerable:  The 
Threat  of  Chemical  Biological  War¬ 
fare  by  Joseph  Douglass  Jr.  and  Neil 


Two  new  features  have  been  added 
to  the  material  offered  electronically 
by  the  Knight-Ridder  Tribune  News 
Graphics  Network. 

One  is  the  KRTN  Images  Library, 
which  contains  hundreds  of  graphics 
of  corporate  logos,  government  sym¬ 
bols,  world  flags,  military  aircraft, 
satellites,  motor  vehicles,  portraits, 
animals,  and  more.  Three-dimen¬ 
sional  maps  are  also  available. 

The  images  are  rendered  in  Mac- 
Draw  II  and  can  be  accessed  as 
needed  for  use  in  creating  graphics 
on-site. 

A  second  new  “electronic  bulletin 

Livingstone  (four  parts,  4,000  words); 
Kings  of  Cocaine  —  Inside  the 
Medellin  Cartel  by  Guy  Gugliotta  and 
Jeff  Leen  (five  parts,  6,000  words); 
Gilded  Leaf  by  Patrick  Reynolds  and 
Tom  Schachtman  (five  parts,  6,000 
words),  about  the  R.J.  Reynolds  fam¬ 
ily;  and  Chances  Are  by  Bernard 
Siskin  and  Jerome  Staller  with  David 
Rorvik  (three  parts,  3,000  words), 
which  discusses  statistics  such  as  the 
likeliuwss  of  being  the  victim  of  a  vio¬ 
lent  crime. 


board”  is  KRTN  Step-by-Step.  It 
contains  examples  of  how  profes¬ 
sional  artists  and  illustrators  render 
breaking  news  graphics  on  the  com¬ 
puter  using  the  MacDraw  II, 
IllustratorSS,  and  FreeHand  2.0  soft¬ 
ware  programs.  Step-by-Step,  which 
is  free  of  charge  to  KRTN  subscrib¬ 
ers,  also  addresses  topics  such  as 
three-dimensional  effects  and  color 
separations. 

KRTN,  represented  by  Tribune 
Media  Services,  has  over  150  clients 
worldwide. 


An  Asterisk  change 

Jeffrey  Lubeck  has  left  Asterisk 
Features  to  go  into  the  computer  con¬ 
sulting  business. 

Lubeck  joined  Asterisk  about  I'A 
years  ago  as  vice  president,  head  of 
marketing  and  sales,  and  50%  share¬ 
holder.  Previously,  he  worked  in 
sales  for  Universal  Press  Syndicate. 

The  sales  and  editorial  base  for 
Asterisk  is  now  Bo..  250,  Nanoose 
Bay,  B.C.,  Canada  VOR  2R0.  John 
Somerville  is  syndicate  president. 


“IN 

WASHINGTON” 

By  Ralph  de 
Toledano 


For  nearly  50  years,  Ralph  de 
Toledano  has  been  an  eyewitness  to 
history,  both  in  Washington  and  in 
other  world  capitals  and  out-of-the- 
way  places. 

Bom  in  the  International  Zone  of  Tangier — 
his  father  was  a  foreign  correspondent — 
Toledano  is  a  true  renaissance  man  of 
Journalism:  poet.  Jazz  critic,  author  of  18 
books,  photo  essayist,  former  Newsweek 
national  reports  editor  and  assistant  bureau 
chief,  and  since  1960  one  of  America's 
outstanding  political  columnists. 

Ralph  de  Toledano's  “In  Washington”  is 
available  by  mail  or  AP  DataFeature  wire, 
exclusively  from  Heritage  Features 
Syndicate. 

For  more  information  or  a  free  trial 
subscription  Just  write  or  phone  Andy 
Seamans,  Heritage  Features  Syndicate, 

214  Massachusetts  Ave.,  N.E., 

Washington,  D.C.  20002.  His  direct  line 
is  (202)  543-0440. 
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Celebration 

(Continued  from  page  17) 


cities  across  the  U.S.,  with  more  than 
7,000  employees  slated  to  attend. 

Speakers  Bureau  and  Smithsonian 
Institution  Lecture  Series:  During  the 
remainder  of  the  year,  a  Speakers 
Bureau  is  to  be  established  in  con¬ 
junction  with  a  lecture  series  this  fall 
featuring  Journal  reporters  and  edi¬ 
tors  hosted  by  the  Smithsonian  Insti¬ 
tution  in  Washington,  D.C. 

Consumer  Marketing  Research 
Poll:  A  survey  to  be  conducted  by 
Peter  Hart  Research  and  the  Roper 
Organization  will  analyze  consumer 
attitudes.  The  results  are  slated  to 
appear  in  a  series  in  the  Marketplace 
section. 


100th 

(Continued  from  page  17) 


tors  organized  the  contents  of  the 
paper  more  efficiently  in  a  new  three- 
section  format,  for  greater  reader 
convenience.  Coverage  was 
improved  in  several  areas  of  increas¬ 
ing  relevance  to  readers;  these 
included  competitive  marketing 
strategies,  new  technology  develop¬ 
ments  and  the  strategies  of  smaller, 
growing  enterprises  .  .  . 

“Other  planned  service  improve¬ 
ments  will  range  from  a  larger  type 
size  soon  on  stock-price  tables  to 
new,  more  geographically  focused 
advertising  editions  to  continued 
expansion  of  the  Journal’s  home- 
delivery  system  .  .  .  ,”  the  column 
continued. 

“The  Journal’s  intent,  as  it  starts  its 
second  century,  is  to  give  its  readers  a 
business  daily  as  dynamic  in  the 
future  as  it  has  been  in  the  past.” 

First  Poe  award  is 
presented  to  Drew 

The  New  Orleans  Times-Picayune 
and  Newhouse  Newspapers  have 
established  the  Edgar  A.  Poe  Award, 
which  will  be  given  annually  to  recog¬ 
nize  excellence  in  news  coverage  of 
subjects  and  events  of  national  or 
regional  importance. 

The  first  $2,500  Poe  award  was 
recently  presented  to  Christopher 
Drew  of  the  Chicago  Tribune  at  the 
White  House  Correspondents  Din¬ 
ner.  Drew,  who  is  based  in  Washing¬ 
ton,  was  cited  for  a  series  of  articles 
about  the  increasing  number  of  acci¬ 
dental  injuries  and  deaths  in  the  meat 
packing  industry. 


Ticker-tape  parade 
for  last-place  team 

The  Charlotte  (N.C.)  Observer 
sponsored  a  ticker-tape  parade  and 
rally  in  celebration  of  the  Charlotte 
Hornets’  first  season. 

The  NBA  team  finished  last  in  the 
Eastern  Division,  but  more  than 
30,000  people  lined  the  sidewalks  to 
honor  the  team  during  the  parade, 
which  featured  Hornets  players, 
staff,  the  team  mascot  Hugo  and  two 
area  high  school  marching  bands. 

The  parade  lasted  about  25  minutes 
and  was  immediately  followed  by  a 
rally  on  the  Observer’s  lawn  where 
each  player  received  a  full-color  por¬ 
trait  of  himself  from  Observer  artist 
A1  Phillips.  The  portraits  had  been 
published  in  the  paper  during  the 
course  of  the  season. 

In  addition,  team  supporters  were 
able  to  sign  a  billboard  reading  “We 
love  our  Hornets,”  which  was  then 
rotated  to  various  advertising  sites 
throughout  Charlotte. 

The  parade  and  rally  were  publi¬ 
cized  on  local  radio  stations  and  tele¬ 
vised  live  by  a  local  station.  The  rally 
ended  with  a  release  of  10,000  bal¬ 
loons  in  Hornets  colors,  sponsored  by 
Carrier  Heating  and  Cooling. 


Ideas 

(Continued  from  page  34) 


’80s. 

At  the  Oregonian,  he  noted,  “We 
have  a  can-do  policy.  We  said  that 
nobody  can  say  no  to  a  client.” 

Advertising  supervisors,  Schoen- 
bacher  said,  should  help  their  staff 
people  succeed. 

“It’s  the  duty  of  management  to 
work  with  people  to  allow  them  to 
succeed.  Nobody  comes  to  work  and 
says,  ‘I  want  to  screw  up  and  fail 
today,’  ”  he  declared.  “Make  them 
want  to  be  successful.” 


Legal 

(Continued  from  page  35) 


published  with  the  intention  of  doing 
“exactly  what  the  courts  had  said 
should  not  be  done.” 

On  the  day  after  the  House  of 
Lords,  sitting  as  Britain’s  highest 
court,  barred  publication,  the  paper’s 
banner  headline  said:  “We  defy  the 
House  of  Lords  —  a  law  made  to  be 
broken.” 

—  AP 


Ad  design 

(Continued  from  page  20) 


place  where  the  product  or  service 
can  be  obtained  in  the  head  or  sub¬ 
head  .  .  . 

The  Bureau  also  reported  that 
“Ads  rated  highly  for  image,  by  com¬ 
parison,  share  these  features: 

•  “In  ads  for  retail  products,  men¬ 
tion  of  the  brand,  but  not  the  store,  in 
the  head  or  subhead  .  .  . 

•  “In  non-store  ads,  a  head  or  sub¬ 
head  related  to  the  product. 

•  “In  ads  less  than  63  column 
inches  and  in  non-store  ads,  avoid¬ 
ance  of  ‘high  attention’  headlines. 

•  “Occasional  use  of  unconven¬ 
tional  headline  placement  ...” 

Further,  the  Bureau  reported  that 
“highly  rated  image  ads  are  charac¬ 
terized  by  a  distinctive  look  or  style,” 
including:  a  single  advertised  item; 
body  copy  only,  without  cut  lines; 
sparse  copy;  just  one  logo,  located 
toward  the  bottom  of  the  ad,  off  cen¬ 
ter;  liberal  use  of  white  space  or  back¬ 
ground;  and  possibly  an  understated 
copy  style. 

“Highly  rated  image  ads  avoid 
mention  of  price,  sale,  other  price 
incentives,  or  credit  cards,”  accord¬ 
ing  to  the  report.  “However,  highly 
rated  sales  ads  for  retail  products  ben¬ 
efit  from  mention  of  dollar  savings.” 

Product  categories  also  affected 
scores  on  image  or  traffic  and  sales. 
For  example,  the  report  stated, 
“High  ratings  for  image  were  partic¬ 
ularly  common  in  ads  for  clothing, 
accessories,  toiletries,  travel  and 
entertainment,  and  corporate  promo¬ 
tion.  Ads  for  groceries  and  sundries 
were  most  likely  to  get  high  ratings  for 
promoting  traffic  and  sales.” 

Students  produce 
Free  Press  section 

Journalism  students  from  18 
Detroit  high  schools  recently  pro¬ 
duced  a  20-page  special  section  for 
the  “Detroit  Friends”  edition  of  the 
Detroit  Free  Press. 

The  students  produce  school  news¬ 
papers  monthly,  and  they  are  printed 
in  special  editions  of  the  Free  Press 
that  are  distributed  to  their  schools. 

In  the  section,  called  “We  the  Stu¬ 
dents:  Our  Lives  and  Times,”  each 
high  school  provided  one  newspaper 
page  on  a  topic  from  a  list  that 
included  teen-age  health,  dating, 
ethnic  neighborhoods,  students  who 
excel  and  outstanding  teachers. 

Ford  Motor  Company  underwrote 
the  costs  of  production  and  distribu¬ 
tion. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


AUTOMOTIVE 

Daily  Newspapers:  AUTO  ROAD  TEST 
COLUMN  w/photo,  weekly.  Reasonable. 
(714)  761-3204  or  2770  W.  Lincoln, 
No.  49,  Anaheim,  CA  92801. 

HUMOR 

HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washin^on  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 

MISCELLANEOUS 

FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 

Classified  Advertising 
Editor  &  Publisher 

11  West  19th  St. 

New  York,  NY  10011 
(212)  675-4380 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

NATURE  &  OUTDOORS 

THE  NATURAL  WORLD 

Weekly  column.  Allows  readers  to 
become  intimate  with  nature.  Includes 
birdwatching,  wildflowers,  hiking, 
camping,  how-to's.  Enjoyed  by 
amateurs  and  professionals  alike.  Joel 
Cook,  c/o  The  Agency,  PO  Box  139, 
Kings  Park,  NY  11/54,  call  (516) 
544-0703.  Samples  available. 

PUZZLES 

PUZZLE  FEATURES  SYNDICATE 
45882  Emerson  St.,  Hemet,  CA  92344 
Phone;  (714)  927-5594 

The  finest  in  enjoyable  and  intriguing 
Daily  and  Sunday  Crossword  Puzzles 

SENIOR  HEALTH 

SPECIALIST  GERIATRIC  MEDICINE 
writes  America's  only  health  column 
addressing  all  the  medical  issues  of 
middle  life  and  better.  "Excellent  Read¬ 
er  Response”  says  Rochester,  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macinn:  -, 
M.D.,  PO  Box  307,  Edmonton,  Alberta, 
Canada  T5J  2J7  (403)  472-5555. 


_ FINANCING _ 

MEDIA  FINANCING  -  Acquisitions, 
equipment,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789. 


MISCELLANEOUS 

There's  a  story  in  this  and  a  service  for 
you.  The  National  Business  Associa¬ 
tion,  a  non-profit  organization,  is 
providing  big  business  benefits  such  as 
Credit  Union,  (Allege  Education  assis¬ 
tance  for  employees'  children.  Long 
Distance  Telephone  discounts  for  busi¬ 
ness  and  home  phones,  and  group 
health  insurance  at  low  family  rates  for 
small  businesses.  A  thousand  small 
businesses  per  week  are  joining  our 
association  for  good  sound  business 
and  philanthropic  reasons.  To  find  out 
why,  call  l-(800)  999-9345. _ 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Boiivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Ccnsulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &  CO. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Contact 

GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPER  BROKERS 


RICKEN8ACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

ARTS  AND  LITERARY  PUBLICATION 
5  years  old,  N.E.  Florida  Coast 
Expanding  Market.  Gross  $34K.  Sell 
$70K.  Box  3861,  Editor  &  Publisher. 


COME  TO  TEXAS:  Established  weeklies 
in  east,  west,  central  and  Rio  Grande 
Valley.  Publishers  want  to  retire.  From 
$10,000  down,  some  with  buildings 
and  owner  financing.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)  476-3950.  Write  or  call  for  list. 


High  growth  market.  County  seat.  Close 
to  metro  area.  $950,000  gross, 
$150,000  cash  flow.  Western  US. 

Jim  Webster  (214)  722-3030. 


MONTHLY,  COMMUNITY,  newspaper 
for  sale  in  sunny  Long  Beach,  CA. 

Call  (213)  597-9996. 


PROFITABLE  TEXAS  WEEKLY, 
$960,000  gross.  Priced  at  $950,000, 
including  building. 

MID  ATLANTIC  NEIGHBORHOOD 
WEEKLY.  With  over  $370,000  cash 
flow,  $980,000  gross.  $2,500,000. 

MARKET  LEADERS.  2  newspapers  and 
tourist  magazine.  Serves  poplar  Color¬ 
ado  ski  area.  $385,000  gross, 
$131,000  net.  $600,0()0  terms. 

Several  profitable  Texas  weeklies  in 
$400,000  gross  range. 

RICKENBACHER  MEDIA,  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


TWO  WEEKLY  GROUPS  in  upscale 
metro  New  York  City  market.  Competi¬ 
tive.  Excellent  future  growth.  Gross 
$2-million.  Cash  flow  $300,000. 
Asking  $2. 5-million.  Write  fully  to  Box 
3863,  Editor  &  Publisher. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


Consider  selling  your  newspaper  and 
have  a  circulation  of  over  4,000.  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


Small  Rural  Newspaper  or  agricultural 
publication  wanted.  Will  buy  outright  or 
make  deal  for  experienced  manage¬ 
ment.  We  are  interested  in  building  a 
national  rural  circulation.  Call  David 
Firebaugh  (800)  999-9345. 


WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PLANTS  FOR  SALE 


VERY  PROFITABLE  Fast  growing  web 
plant  in  southwest.  $2,400,000  gross, 
$400,000  net.  Priced  at  $2,500,000. 
Includes  $1,200,000  building  and  real 
estate. 

RICKENBACHER  MEDIA,  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


PUBLICATIONS  FOR  SALE 


TRADE  JOURNALS  and  speciality 
publications  available  throughout  U.S. 
Wide  range  of  gross  sales.  Profitable. 
Principals  only.  Write  Box  3830,  Editor 
&  Publisher. 


WEEKLY  ARTS/ENTERTAINMENT 
magazine  in  high  growth  area.  Great 
lifestyle!  Asking  $210,000  or  lx  gross. 
Owner  financing  for  right  buyer.  Excel¬ 
lent  potential.  Reply  to  Box  3869, 
Editor  &  Publisher. 


PUBUCATIONS  WANTED 


Our  client  seeks  to  purchase  your 
magazine/directory/newspaper.  It  can 
be  trade  or  consumer.  Must  have  profit¬ 
able  track  record  or  potential  with  gross 
of  $750,000  + .  Strongly  prefer  So.  CA. 
Please  send  brief  des.  with  sample 
issue  and  rate  card  to:  Allan  Bloom, 
Esq.,  Bloom  &  Ruttenburg,  2800  28th 
St.,  Suite  310,  Santa  Monica,  CA 
90210  or  call  me  at  (213)  452-5838. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  beneHtting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 

DAILY  &  WEEKLY  NEWSPAPERS. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


CONSULTANTS 


MEDIA  SALES  CONSULTATION 
Is  your  sales  force  running  short  of  its 
potential?  Do  you  have  heavy  turnover? 
Maybe  you've  used  short  term  hype 
rather  than  long  term  direction.  You 
may  need  our  help.  Write  today  for  the 
details;  W.F.  DOPP,  Marketing  and 
Communications,  1235  Hotel  Circle 
So.,  Suite  C,  San  Diego,  CA  92108. 


MARKETING  SERVICES 


•  ADVERTISE  your  Marketing  Services 
in  E&P  Classifieds!  Call  or  write  today! 
Classified  Advertising  Department 
Editor  &  Publisher 
11  W.  19th  St. 

New  York,  NY  10011 
(212)  675-4380. 


SERVICE  A  REPAIR 

WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


WORD  PROCESSING 

•  ADVERTISE  your  Word  Processing 
talents  in  the  weekly  journal  which 
attracts  95%  of  newspaper  editors. 
Editor  &  Publisher  Classified  Advertis¬ 
ing  can  help  you  expose  your  talents  to 
the  right  people. 

Call  today!  (212)  675-4380. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


HORIZONTAL  DPS  Companica  camera 
model  C-650-D.  Good  condition. 
$3,000.  Contact  Edward  Faile,  The 
Ruston  Daily  Leader,  PO  Box  520, 
Ruston,  LA  71273-0520,  (318) 
255-4353. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTERS 


TO  DONATE;  One  system  editorial/ 
classified.  Dual  LSI-4()  CPU's,  2-40M8 
disk  drives,  23  terms,  8400  driver, 
ASR.  Prefer  journalism  or  tech  schools. 
You  pick  up  or  pay  packing  and  freight 
charges.  Call  Dick  Smith  at  (219) 
294-1661,  weekdays. 


COMPUTER  SOFTWARE 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


108  Baldwin  CNTVR;  6/1  Muller  MLR 
227S  inserter  (818)  885-5995. 


6-24  Harris.  Great  condition.  Used 
daily.  IDAB  stream  aligner,  IDAB  440 
Counter-Stacker,  IDAB  90  degree  turn 
belt  conveyor.  All  priced  right.  Call 
Mr.  Long;  (715)  833-9208. 


CONVEYOR  FLAT  BELT  -  150  ft.  x  13 
in.  5  power  drives.  Various  lengths,  used 
6  months  during  construction  of  new 
mailroom.  Call  Tom  Trauth  (412) 
834-1151. 


For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free"  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 


For  sale  INSERTER 
NEWSPAPER  STUFFER 
KANSA  320 
No.  2  station 
best  offer 

Call  Doug>'Lisa/Carol 
(201)  772-2121. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTING 


FOR  SALE: 
Compugraphic 
7500  EDITWRITER 
plus 

7200  Headliner  Unisetter,  Jr. 
Must  sell  -  best  offer. 

Call  Doug/Lisa/Carol 
(201)  ^2-2121. 


FOR  SALE  -  Six  Vid-5s,  one  2414,  6 
spare  parts  kits,  spare  IDT  tube,  misc. 
parts,  over  40  grids.  Also  two  Selectline 
and  one  Mopro  RC  processors.  Call  Ed 
Molloy  at  (503)  672-3321. 


HARRIS  MICROSTOR  1250,  $1,000; 
HARRIS  1420  terminal,  $900; 
HARRIS  3300  typesetter,  $2,000. 
BOB  WEBER  (216)  831-0480 
FAX  LINE  (216)  831-1628 


LINOTRON  202,  dual  floppy,  $6,000; 
LINOTRON  202,  high-speed,  high-res, 
$8,500; 

LINOTRON  202N,  $11,000; 
LINOTRON  202W,  dual  floppy, 
$17,500. 

BOB  WEBER  (216)  831-0480 
FAX  LINE  (216)  831-1628 


NAPP  Newsprinter  II  Exposure  Units 
and  Galaxy  Processors.  (914) 
353-1122.  Fax  (914)  353-1086.  Box 
717,  Mt.  Kisco,  NY  10549. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


A  great  mind  is  one 
that  can  forget  or 
look  beyond  itself. 

William  Hazlitt 


_ PRESSES _ 

1977  Goss  Community  22-3/4"  folder. 
Excellent  condition.  $10,000.  Call: 

Mr.  Lesnar  at  l-(800)  843-6805. 

2  GOSS  URBANITE  PRESSES 
We  are  offering  exclusively  2-7  unit 
22-3/4"  Urbanite  presses,  both  are  in 
exceptionally  good  condition  and  can  be 
viewed  in  operation.  These  can  be 
supplied  with  additional  add-on  mono 
units  or  3-color  units.  Available  in 
September  '89. 

Also,  we  offer  for  sale  on  22-3/4"  Urba¬ 
nite  press  with  5  units,  one  3  color  unit, 
800  series,  4  Cary  pasters.  Operating 
now.  Available  Oct.  '89. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 
SEE  US  AT  ANPA/TEC  -  BOOTH  1057 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 
Goss  Mark  V  double  3:2  folders 
Goss  Mark  V  4-high  angle  bar  sections 
Goss  Mark  Mark  V  double  color 
cylinders 

Goss  Mark  V  single  half  decks 
Goss  Mark  V  40’^  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-6217 

CARY  PASTERS 
Six  used 

Priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling  Drive 
Wheeling,  fL  60090 
(312)  459-9700  Fax  (312)  459-9707 

DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Press  Sales:  (913)  362-8888  or  telex 
804294.  For  Sale:  RZ  PLANETA  2/c 
28x41"  Perfector  Press  with  only 
6,570  hours  usage,  must  move  next 
month  for  arrival  of  new  web  press,  best 
offer;  12x18"  Heidelberg  letterpress/ 
diecutter  #T173343E;  Harris  JF7 
folder  W/30HP  drive. 


FLEXO  OPPORTUNITY 

4-unit  23  9/16"  cut-off  Windmoeller 
Hoelscher  press  with  3  half  decks, 
double  3:2  folder  and  4  RTP’s. 
Released  from  production  mid-1989. 
Installed  new  1984  and  runs  like  new. 
Inspect  in  operation. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  URBANITE 

22"  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


Goss  C-150,  1985,  4  high,  1  floor  unit, 
30,000  I.P.H.,  excellent  condition. 
With  or  without  Heat-Set  package.  Can 
be  viewed  in  operation  in  St.  Louis. 

BELL-CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 
SEE  US  AT  ANPA,TEC  -  BOOTH  1057 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 
SEE  US  AT  ANPA/TEC  -  BOOTH  1057 


HARRIS  NEWSPAPER  WEB 

V-15A:  Five  (5)  units 
Complete  rebuilt  units 
(Complete  rebuilt  folder  and  drive 
Available  for  immediate  shipment 

V-15A:  Add-on  units  (vintage  1978) 
Continuous  inker 
Circumferential  register  top  side 

V-25:  Eight  (8)  units 
Available  as  complete  press  system 
or  as  add-on  units. 

Folders:  JF-10,  JF-1,  JF-7 
Goss:  One  SSC  folder  and  drive. 

These  press  systems  are  owned  by  EGS 

Americas,  Inc.  and  are  available  on  an 

"as-is"  basis  or  completely  rebuilt. 

EGS  AMERICAS 
90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  1968/74 

5- Unit  Community,  SSC  folder 
1978/80 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

4-Unit  Urbanite  U-528,  Urbanite  1/2  & 
1/4  page  folder 

10-Unit  Urbanite  U-664  with  upper 
former 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1975 

MISCELLANEOUS 

4- Unit  Web  Leader,  "as-is"  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 
(2()6)  387-0097. 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


Culture  is  properly 
described  as  the  love 
of  perfection;  it  is 
a  study  of  perfection. 

Matthew  Arnold 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP's  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


EQUIPMENT  &  SUPPLIES 


PRESSES 


URBANITE  REBUILT  COMPONENTS 
2  -  3  color  units,  22.77,  22.80 
2  -  units  (mono),  22.80 
2  -  Urbanite  folders,  1600,  lOfX)  series 
2  -  Guilmont  1/4  and  1/8  folders 
BELL-CAMP  INCORPORATED 
(201)  492-8877 

See  us  at  the  ANPA  Booth  #1057 


WEB  OFFSET  PRESSES 
8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 
5-Units  Hantscho  MK  II 
8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 
1  Hantscho  Sheeter  w/Patent  Perforator 
4  Hantscho  Infeeds 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 


_ PRINTERS _ 

EDITWRITER  7700  COMPUGRAPHIC. 
With  approximately  100  fonts,  very 
good  condition,  10  years  old,  $950. 
Call  Claire  Grimes  (212)  686-1266. 


HELP 

WANTED 


_ ACADEMIC _ 

UNIVERSITY  OF  ALABAMA.  Master’s 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


JEdHor  &  Pubisher 

1 1  Wesi  IW)  Slr«« -NmiXjtk.  NY  tool  t.  212*75  4300  ANBk 


kABP 


EDITOR  &  PUBLISHER  for  June  3,  1989 


49 


HELP  WANTED 


ACCOUNTING 


ACCOUNTING  MANAGER 

Knight-Ridder  newspaper  in  Penn 
State's  hometown  has  an  immediate 
opening  for  an  Accounting  Manager. 
Degree  in  finance  or  accounting  help¬ 
ful,  but  not  essential.  One  to  three  years 
of  related  experience  preferred.  Forward 
resumes  to  Judy  Mudgett,  Controller, 
Centre  Daily  Times,  3400  E.  College 
Ave.,  State  College,  PA  16804. 


ADMINISTRATIVE 

ASSISTANT  EMPLOYEE 
RELATIONS  MANAGER 

Major  downtown  communication  firm  is 
seeking  an  individual  to  assist  the 
Employee  Relations  Manager  in  the 
daily  function  of  the  fast  paced  Person¬ 
nel  Department. 

Qualified  candidate  has  5  years  experi¬ 
ence  in  the  personnel  field  and  has 
experience  with  computerized  person¬ 
nel  system. 

Duties  will  include  training  and  deve¬ 
lopment  of  supervisors,  coordination  of 
computer  functions,  salary  administra¬ 
tion  and  all  other  aspects  of  employee 
relations. 

We  offer  an  excellent  starting  salare  and 
an  exceptional  benefits  package.  Quali¬ 
fied  candidates  should  send  their 
resume,  including  salary  history,  tO: 
Box  3875,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 

GENERAL  MANAGER  for  small  North- 
eastern  Ohio  weekly  publishing/job 
printing  company.  Strong  sales,  bottom 
line,  employee  relations  skills.  Write 
Box  3873,  Editor  &  Publisher. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE 
Positive-attitude,  up-tempo  advertising 
personnel  needed  to  bring  our  family 
publications  to  new  heights.  Marketing 
knowledge  and  ability  to  translate  it  to 
all  types  of  accounts  crucial.  Enjoy  the 
best  in  recreational  opportunities  while 
helping  us  to  take  new  strides.  Send 
resume,  samples  of  work  amd  letter 
outlining  how  you  could  make  a  differ¬ 
ence.  Good  compensation  package. 
Zone  1.  Box  3876,  Editor  &  Publisher. 


ADVERTISING  BUREAU  MANAGER 

An  opening  exists  in  our  Venice  bureau 
(20  miles  south  of  Sarasota)  for  an 
experienced  advertising  manager.  The 
selected  candidate  will  have  a  strong 
background  in  newspaper  ad  sales; 
sales  management,  budgeting,  training 
and  the  drive  to  succeed  in  a  very 
competitive  market.  Located  on  the 
Gulf  Coast  of  Florida,  we  are  a 
100,000-plus  daily.  Submit  resume 
including  salary  history  and  require¬ 
ments  to: 

Personnel  Director 
Sarasota  Herald-Tribune 
PO  Box  1719 
Sarasota,  FL  34230 
EOE 


AD  DIRECTORS  AND 
RETAIL  MANAGERS 

We  need  an  accomplished,  imaginative 
and  articulate  retail  manager  to  work 
and  sell  for  a  group  of  big  city  papers. 
This  opportunity  is  in  New  York  and 
travel  is  required.  Must  know  your  way 
around  major  department  store  and 
chain  retailers  at  regional  and  headquar¬ 
ters  levels.  Attractive  salary,  bonus  and 
benefits  offered  by  the  best  names  in 
the  newspaper  business.  Send  resume 
and  salary  history  to  Box  3872,  Editor  & 
Publisher. 
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HELP  WANTED 


ADVERTISING 


AD  DIRECTOR  FOR 
A  DIFFERENT  KIND 
OF  NEWSPAPER 

As  one  of  the  few  remaining  indepen¬ 
dently  owned  and  operated  small  dail¬ 
ies,  many  of  our  decisions  wouldn't 
make  sense  to  corporate  chain  head¬ 
quarters.  We  actually  have  fun  in  this 
business!  And  we  are  profitable  doing 
it.  Our  circulation  is  8,500  and  grow¬ 
ing,  thanks  to  youthful  leadership  and 
fresh  approaches.  We  also  operate  a 
very  successful  trio  of  shopping  guides. 
Our  total  ad  gross  in  this  mid-Michigan 
market  now  is  nearing  $3  million.  If  you 
like  the  sounds  of  this  atmosphere  and 
think  you  would  thrive  in  it,  please  write 
us  at  Box  3853,  Editor  &  Publisher. 


AD  DIRECTOR 

The  Burlington  County  Times  needs  an 
advertising  director  with  experience  to 
motivate  and  direct  a  fine  sales  team  for 
a  48,000  daily  and  Sunday  Calkins 
newspaper,  located  in  the  fast  growing 
Burlington  County,  New  Jersey,  market, 
adjacent  to  Philadelphia.  Send  resume 
to  Joe  Browne,  Burlington  County 
Times,  Route  130,  WilTingboro,  NJ 
08046,  (609)  871-8020. 


ADVERTISING  DIRECTOR 

We  are  seeking  an  experienced  sales- 
oriented  leader  for  a  seven-day  faciily- 
owned  25,000  circulation  newspaper 
with  a  reputation  for  excellence  for  all 
areas.  Excellent  market  with  new  shop¬ 
ping  mall  and  centers  under  construc¬ 
tion.  One  of  the  finest  communities  in 
the  midwest.  Dominant  medium  in  a 
seven-county  market  but  we  are  seeking 
an  aggressive  individual  who  will 
manage  as  a  challenger.  All  applica¬ 
tions  will  be  held  in  strict  confidence. 
Reply  to  Box  3825,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Athens,  Georgia 

The  Athens  Banner-Herald  and  Daily 
News,  mid-size  Sunbelt  daily 
combination  newspapers  need  an 
aggressive,  outgoing  sales  leader  to 
guide  sales  staff  in  beautiful,  growing 
area.  Good  communicative  skills,  train- 


facet  media  company  offering  outstand¬ 
ing  benefits,  saiary/bonus  and  growth 
potential.  Reply  to:  A.  Mark  Smith,  PO 
Box  912,  Athens,  GA  30613. _ 

ADVERTISING  MANAGER/CLASSIFIED 

NYC  Spanish  language  daily,  part  of 
major  communications  group,  seeks 
dynamic,  motivated  manager  to  develop 
and  expand  high-potential,  results- 
getting  classified  section.  Proven  track 
record  in  managing  and  achieving  sales 
goals  a  must.  Experience  in  data 
systems  and  a  knowledge  of  Spanish  a 
plus.  Salary  commensurate  with  experi¬ 
ence.  Excellent  incentives  and  benefits 
package.  Call  Ms.  Ehrlich  at  (212) 
807-4610. 


ADVERTISING  MANAGER  -  Career 
opportunity  for  results-minded,  goal- 
oriented  manager  to  develop  and  lead 
dynamic  sales  team  of  a  progressive, 
fast  growing  suburban  weekly  in  zone  3. 
Print  sales  and  supervisory  experience 
essential.  Competitive  executive  salary 
with  bonus  and  comprehensive  benefit 
package.  Unlimited  growth  potential  for 
the  right  person.  Send  resume  to  Box 
3854,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
for  small,  privately-owned  daily  is  seek¬ 
ing  aggressive  individual  to  lead  staff  of 
eight.  Must  be  innovative  and  able  to 
work  with  people.  Sales  and  supervisory 
skills  a  must.  Send  resume  and  salary 
history  to  Box  3860,  Editor  & 

Publisher. 
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ing  ability  and  direct  mail,  printing, 
creative  background  helpful.  Morris 
Communications  Corporation  is  a  multi- 


CLASSIRED  ADVERTISINQ 

Ofxl«r  Blank 

Name 

Company 

Addrece _ _ _ 

CHy 

Stale _ Zip 

ClaaaMeatinn 

Aulhorirad  Signafura 

Copy 

No.  of  Insertions:  Amount  Enclosed:  $ 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1989 

UNE  ADS  POSrriONS  WANTED 

1  week  —  $6.30  per  line  1  week  — $3.70  per  jine 

2  weeks  — $5.50  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  — $4.80  per  Kne,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  — $4.10  per  line,  per  issue.  4  weeks  —  $2.40  per  Hne,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additional  Nne  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATiONS. 

DEADUNE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rataa  avallabla  upon  raqueat 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publlshor 

It  West  19th  StrMl.  NY,  NY  10011.  (212)  675-4380. 

HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  EXECUTIVE 

A  professional  sales  executive  familiar 
with  non-daily  newspapers  who  can  be  a 
contributing  member  of  the  senior 
management  staff.  Qualifications 
should  include:  Minimum  of  five  years 
experience  in  newspaper  ad  sales; 
Experience  in  personnel  development; 
Excellent  communication  skills.  Send 
resume  to:  Community  Newspapers, 
Inc.,  PO  Box  1777,  Spartanburg,  South 
Carolina  29304. 


ALASKAN  WEEKLY  seeks  advertising 
salesperson  with  drive  and  creativity 
that  will  make  our  good  paper  the  best. 
Enjoy  quality  lifestyle  in  this  coastal 
community.  Non-smoking  office.  Send 
resume  and  samples  to  Ron  Loesch, 
The  Pilot,  PO  Box  930,  Petersburg,  AK 
99833,  (907)  772-9393. 


ARE  YOU  TURNED  OFF  BY... 

Unrealistic  corporate  goals? 
Family-wrenching  transfers? 

Bitter  winters,  humid  summers? 

Now  that  school  is  out,  come  to  our 
16,000  PM  sun-country  family-owned 
daily  and  manage  the  ad  department.  A 
fine  opportunity  for  M/F  to  direct,  lead, 
train  and  inspire!  $38-$42,000. 

Today  -  now  -  sit  down  and  tell  in  your 
first  letter.  This  is  the  tirst  time  the 
position  has  been  advertised.  Your 
confidence  respected.  Box  3858, 
Editor  &  Publisher. 


Are  you  an  experienced  classified  adver¬ 
tising  manager  searching  for  a  change? 
We  need  a  CAM  with  rate  and  promotion 
ideas.  We  are  30,000  plus  circulation. 
Zone  5.  Send  your  confidential  resume 
today.  Box  3866,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 

Northern  California  suburban  daily  is 
seeking  a  proven  CAM  with  strong  skills 
in  management,  training,  motivation  to 
lead  our  classified  staff  of  22.  45,000 
Daily  plus  6  community  papers  and  a 
TM(j  product.  Excellent  salary  and 
bonus  plan.  Superior  benefits.  Send 
resume  and  your  salary  history  in  confi¬ 
dence  to  Larry  Boline,  The  Times,  1080 
S.  Amphlett  Blvd.,  San  Mateo,  CA 
94402. 


CO-OP  SALES  MANAGER 

Major  Midwest  Metropolitan  Newspaper 
seeks  to  expand  its  Co-op  Advertising 
share.  Candidates  must  have  strong 
sales  organization  and  administrative 
abilities  as  well  as  motivation  and 
communication  skills.  Excellent  salary, 
commission  and  benefits  package. 

If  you  have  a  proven  record  in  Co-op 
Advertising  and  want  to  succeed  on  a 
winning  team,  send  your  resume  in 
confidence  to  Box  3865,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING  MANAGER 
The  Las  Vegas  Sun,  a  60,000  circula¬ 
tion  daily,  IS  seeking  an  experienced 
advertising  manager.  Las  Vegas  is  the 
second  fastest  growing  city  in  the  coun¬ 
try  which  offers  recreational  and  enter¬ 
tainment  amenities  as  well  as  a  strong 
family  community.  The  person  we  are 
seeking  will  have  managed  5  years  in  a 
competitive  market.  Selling  against 
broadcast  is  a  plus.  We’ll  offer  an  excel¬ 
lent  compensation  package  to  the  indi¬ 
vidual  who  produces  results.  Resumes 
accepted  until  June  17.  Send  a  letter  of 
introduction  detailing  past  accomplish¬ 
ments  and  a  resume  to  the  Personnel 
Director,  121  S.  Martin  L.  King,  Las 
Vegas,  Nevada  89106. 


HELP  WANTED 


ADVERTISING 


NATIONAL  ADVERTISING  DIRECTOR 

New  York  Post  has  a  position  available 
for  an  experienced  director  in  national 
advertising  sales.  We  seek  a  strong 
creative  manager  with  leadership, 
aggressive  sales  skills  and  a  minimum 
or  two  years  experience  in  national 
advertising.  A  very  good  base  plus 
bonus.  Excellent  fringe  benefits.  Send 
resume  including  salary  history  to 
Robert  Scott,  New  York  Post,  210 
^uth  Street,  New  York,  NY  10012.  An 
Equal  Opportunity  Employer. 


Northern  Vermont/Ski  Count,  y 
ADVERTISING  SALES  PERSON 

Needed  for  our  three  weekly  publica¬ 
tions.  $20,000  plus  commission. 
Advertising  sales  experience  necessary. 
Great  benefits  package:  health  insur¬ 
ance,  vacation,  401K  retirement,  profit 
sharing.  Send  resume  with  cover  letter 
to  Donna  Cooke,  BD  Press/Buyer 
Digest,  Box  138,  Fairfax,  VT  05454. 


SALES  -  Job  Printing. 

Ma'nr  newspaper  community  group  in 
Up;;ate  New  York,  seeking  a  person 
with  determination,  people  skills,  and 
initiative.  Printing  background  neces¬ 
sary.  Send  resume  and  salary  require¬ 
ments  to  Personnel,  Wolfe  Pubications, 
Draw  C,  Fishers,  NY  14453. 


SALES  PROFESSIONAL  NEEDED 

Come  sell  with  America's  #1  advertis¬ 
ing  team.  The  Orange  County  Register. 
Call  Earl  Rush  (714)  953-4982. 

We  have  an  opening  for  an  Advertising 
Director  at  one  of  our  small  daily  news¬ 
papers  in  northern  California.  The 
successful  candidate  will  have  a  degree 
in  advertising  or  marketing  and  experi¬ 
ence  in  managing  a  newspaper  sales 
force.  Send  resumes  to: 

Publisher 

Gavilan  Newspapers,  Inc. 

PO  Box  22365 
Gilroy,  CA  95021 

E.O.E. 

Gavilan  Newspapers,  Inc. 


ART/GRAPHICS 

NEWS  ARTIST 

The  Los  Angeles  Times  is  looking  for  an 
information-graphics  artist.  Minimum 
five  years  newspaper  experience.  Know¬ 
ledge  of  color  reproduction  necessary. 
Page  design  an  asset.  Send  resume  and 
work  samples  to  LAT  Editorial  Hiring, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 

The  Lawton  Constitution,  southwestern 
Oklahoma's  newspaper,  29,000 
Combined  Daily  Circulation  seeking  a 
M'f-starter,  Motivator  with  experience 
in  home  delivery  Little  Merchant 
system,  sales  promotions,  computeriza¬ 
tion,  a  hands-on  manager  with  know¬ 
ledge  of  collections.  Mail,  and  ABC. 
Send  resume  and  salary  requirements 
to  Alfred  Wallace,  La^on  Publishing 
Co.,  Inc.,  PO  Box  2069,  Lawton,  OK 
73502. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
Suburban  group  in  dynamic  zone  5 
market  is  getting  ready  to  go  daily.  We 
need  a  circulation  professional  that  can 
become  part  of  the  team  that  will  make 
it  happen.  Prior  experience  in  convert¬ 
ing  from  all  mail  to  carrier/motor  route/ 
mail  deliver  system  is  a  must.  This  is  a 
once-in-a-lifetime  opportunity  to  build  a 
circulation  department  the  way  it 
should  be  built,  from  the  ground  up. 
Heavy  emphasis  on  carrier  recruitment, 
setting  up  routes,  promotion  and  cost 
efficient  delivery.  Send  resume,  salary 
requirements  and  references  to  Box 
3823,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Group  of  weeklies  in  Chicago  suburbs. 
Total  circulation  25,000.  Must  be 
strong  in  promotions  and  sales.  Experi¬ 
ence  needed  in  adult  crews,  youth 
carriers,  mail,  newsstand  sales  and 
voluntary  paid  distribution.  Send 
resume  to  Box  3831 ,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Progressive  mid-sized  6-day  AM  daily  in 
central  California  with  weeklies  and 
shopper  seeks  a  motivated  people- 
oriented  manager  for  its  circulation 
operation.  Mail  resumes  to  Personnel 
Manager,  Box  3835,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Excellent  opportunity  at  10,000-plus 
paid-circulation  daily/Sunday  in  Zone 
8.  We're  looking  for  a  proven  leader  who 
understands  all  facets  of  circulation 
and  can  direct  a  team  of  dedicated 
professionals.  Marketing  expertise  a 
plus.  Please  send  resume,  list  of  refer¬ 
ences  and  salary  history  to  Box  3855, 
Editor  &  Publisher. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  NEW  ENGLAND 
NEWSPAPER  ASSOCIATION,  70 
Washington  St.,  Salem,  MA  01970. 


NO.  2  POSITION  with  20,000  Daily 
and  Sunday  located  in  beautiful  south¬ 
east  zone  7.  Seeking  sharp,  aggressive 
team  player  who  can  lead  by  example. 
Must  be  self-motivated  who  can  guide 
DM  staff  to  achieve  goals.  Salary 
commensurate  with  experience.  Box 
3867,  Editor  &  Publisher. 


CUSTOMER  SERVICE 

Leading  vendor  of  computer  publishing 
networks  seeks  skilled,  hard-working, 
service-oriented  person  for  customer 
service  position.  Extensive  phone 
support  duties,  creative  problem 
solving,  system  testing  and  some  travel. 

PC  and  communication  skills  with 
newspaper  publishing  background 
essential.  Applicants  must  welcome 
responsibilies  and  possess  stellar  work 
record. 

Our  company  offers  competitive  salary 
and  exciting  environment.  No  telephone 
applications,  please.  Send  resume, 
cover  letter  and  salary  history  to 
Customer  Service,  Dewar  Information 
Systems,  9901  Derby  Lane,  Westches¬ 
ter,  IL  60154.  Attn;  J.  Laitinen. 


CIRCULATION 

CAREER 

OPPORTUNITIES 

1989 

HoMDAwyMmgw  {TSJXIOr 

A  maior  rTwko  0  tre  n(xlt«aslem  U(4ed  Stales  s  look^ 
ing  lor  a  horne  detvefy  marager  with  skenglhs  n 
and  proriKtoB  A  college  degree  is  requrerl  Persons 
rnet  have  MTlied  h  a  urwn  errwormert  previous^ 
and  a  cnrigeMve  rretlre^ilace.  Mrarun  d 
years  expenence  in  newspaper  rnanagernert  lequred. 
(:oiTipet«alion  package  ndudes  exceleni  base  salaiy 
plus  bonus  and  beneNs  package 

IteMingS**  linger  STOJXIIH 

An  East  Coast  major  meko  6  seelong  persons  Mih 
background  n  sales  and  promotions  to  expand  n  a 
rapxiygrowngcompettvemarkelplace  Phorwrkrg 
expenerxsnnHjornrekoenvxontiienlreguxedCoiit- 
pensatxm  includes  base  salary  plus  bonus  plus  com¬ 
pany  car 

CiBaMiin  linger  tSSjm 

A  inaior  rnelro  *)  the  norltiwestem  Uneed  Stales  6  seek¬ 
ing  a  cxculakon  manager  k)  supervise  a  staff  ol  Mly  plus 
Canrtdates  must  be  degreed  and  wiing  to  develop 
marketing  and  sales  siraleges  Prior  experience  n  run¬ 
ning  a  circulalion  departmed  at  a  medium  seed  news- 
paper  6  a  musi  Sal^  plus  benekis  plus  an  M  B  0 
DMiliulioiilliniger  ($5,000 

A  West  Coast  group  ol  weeklies  IS  seekxig  candidales 
with  backgrounds  n  rnailroom  management  and  knowl¬ 
edge  ol  p^  regiialxins  Experience  wkh  Mueller  Mar- 
tn  and  GMA  insertng  equpmenl  a  plus  Degree  not 
requxed.  Cornpensakon  package  nckides  a  ten  percent 
MBO.  hospitakzdion.  and  a  401k  plan  SiiiervGory 
responsMIy  tor  65  persons 

ZmMnger  (iOJIOO 

A  5(N.000  cxculalion  daky  IS  lookxig  tor  a  zone  rnanager 
with  background  in  working  wkh  independent  contrac¬ 
tors  Candxtates  should  have  a  strong  sxigle  copy  sales 
background  and  be  wring  to  exp^  nio  the  home 
dekvery  rnarket  wklxn  sn  to  twelve  nnonlhs.  In  addion  to 
salary,  there  IS  a  twenty  percent  MB.O  potential  anda 
cornpanycar 

CjRuWoriDinclar  $3SJ)00 

A  X.0(X)  daily  XI  the  southeastern  Linked  Stales  IS  look¬ 
ing  tor  a  crctialion  director  wfx)  can  supervse  a  staff  oi 
twenty  persons  plus  the  rnakroom.  Skong  background  in 
telemarkeling  crucial  Candktales  should  have  skong 
sales  and  promotion  background  plus  a  rnixmum  expe¬ 
rience  of  SK  years  xi  the  xxtuslry  Colege  degree 
preterred  kiaddioniosalary.bonuspolenkalolapprox- 
imately  twenty  percent  anttualy  Insurance  programs 
xickide  hospibllzalion.  dent^  and  Ike  insurance  cover¬ 
age  plus  a  401k  plan 

CkctMonDncliir  (2SJ100 

A  10,0(10  daky  located  Xi  the  upper  Mxtvvest  s  lookiig  tor 
a  crculalkin  dxector  who  IS  strong  XI  sales  people  skis, 
and  knows  postal  and  ABC  regilbtions  A  degree  6  not 
lOfMed.  Supervisory  responsibikly  lor  seven  to  ten 
ernployees.  Good  beiietils  package  XI  addilKin  to  salaiy 

We  may  have  your  next  career  opportunky  on  ou  bst  of 
active  operxngs  Give  us  a  call  today  We  assure  you 
complele  confxtenlialky  The  above  Usings  are  bul  a 
selected  sample  of  our  current  operxngs 


Calk  F.  Lincoln  Man 

AN  potiUom  fee  paid 
Send  resume  or  calk 

Gordon  Wabis 
Executive  Search 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)565-0800 
or  (800)  523-7112 
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HELP  WANTED 
EDITORIAL 


A  4,000  circulation  six-day  offset  daily 
in  southeast  Alaska  seeks  sports  editor 
with  some  weekly  and  daily  experience 
to  join  its  11 -member  newsroom  staff. 
General  assignment  reporter  also 
needed.  Experienced  preferred,  but  top 
recent  graduates  will  be  considered. 
Send  letter,  reusme,  samples  to  Manag¬ 
ing  Editor,  Ketchikan  Daily  News,  PO 
Box  7900,  Ketchikan,  AK  99901. 


A  GREAT  JOB  at  the  BAKERSFIELD 
CALIFORNIAN  awaits  a  music  critic. 
Must  have  reviewing  experience,  prefer¬ 
ably  from  country  western  to  classical. 
Job  also  includes  some  general  assign¬ 
ment  feature  and  news  reporting.  Appl¬ 
icants  should  send  resume,  six  recent 
clips  and  statement  of  reviewing/ 
critiquing  philosophies  to  Kathryn 
Frank,  Accent  Editor,  THE  BAKERS¬ 
FIELD  CALIFORNIAN,  PO  Bin  440, 
Bakersfield,  CA  93302.  NO  PHONE 
CALLS. 


ASSISTANT  CITY  EDITOR 

Here’s  your  chance  to  land  a  key  ci^ 
desk  editing  job  at  a  fine  newspaper  in 
the  beautiful  Northwest.  If  you  are  a 
leader  and  accomplished  word  editor, 
write  to  Phil  Gruis,  Deputy  Manging 
Editor,  Spokesman-Review/Spokane 
Chronicle,  PO  Box  2160,  Spokane,  WA 
99210. 


BUSINESS  REPORTER  sought  for 
expansion  by  award-winning  weekly. 
Daily  experience  required;  business 
bactoound  preferred.  Good  pay,  bene¬ 
fits.  Send  resume,  clips  to  Department 
E,  Rochester  Business  Journal,  1 
Mount  Hope  Ave.,  Rochester,  NY 
14620. 


BUSINESS  REPORTER 
The  News-Sentinel,  a  57,000  Knight- 
Ridder  PM  in  Fort  Wayne,  IN  needs  a 
business  reporter  who  can  handle 
ureaking  news  on  deadline  and  assem¬ 
ble  in-depth  features  on  trends  and 
developments  in  our  diversified 
economy.  The  News-Sentinel's  four- 
person  business  staff  produces  the  daily 
business  pages  and  a  weekly  Business 
Monday  tabloid.  We're  a  small  staff  with 
big  goals.  We  share  a  photography 
department  and  Macintosh  equipped 
design  department.  Send  resume,  non- 
returnable  clips  to  Jim  Strauss,  Busi¬ 
ness  Editor,  The  News-Sentinel,  PO  Box 
102,  Fort  W^ne,  IN  46801.  An  Equal 
Opportunity  Employer. 


BUSINESS  REPORTER 

The  Times  Herald-Record  is  an  estab¬ 
lished  community-oriented  daily  AM 
nevrapaper,  located  90  miles  north  of 
New  York  City.  Our  circulation  is 
86,500  daily  and  100,000  Sunday. 

We  are  currently  accepting  resumes  for 
an  opening  in  the  business  department 
of  our  new  recent  room. 

Experience  in  business  reporting/ 
writing  strongly  preferred.  Responsibili¬ 
ties  will  include  writing  for  our  weekly 
business  section,  along  with  covering 
daily  business  stories. 

Send  resume  to  Debra  A.  Sherman, 
Personnel  Director,  The  Times  Herald- 
Record,  40  Mulberry  Street,  Middle- 
town,  NY  10940. 

An  Equal  Opportunity  Employer 
M/F/V/H. 


Classified  Ads 
in  E&P  get  results! 


counting; 

Call  today  and  place  your 
classified  ad! 
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BUSINESS  REPORTER 

The  Times  Picayune  of  New  Orleans  is 
seeking  a  business  reporter.  Primary 
coverage  of  maritime  industry  and  inter¬ 
national  trade.  Plenty  of  flexibility  to 
cover  other  stories  as  needed.  Must  be  a 
terrific  writer  and  have  three  to  five 
years  experience  with  two  years  of  busi¬ 
ness  reporting.  We  offer  competitive 
salary  and  excellent  benefits.  Respond 
with  resume,  clippings  and  salary 
history  to  Personnel  Manager,  Attn; 
Business  Reporter,  3800  Howard  Ave., 
New  Orleans,  LA  70140. 

Equal  Opportunity  Employer,  M/F. 


BUSINESS  COPY  EDITOR 
The  Money  section  of  USA  TODAY  is 
looking  for  an  experienced  copy  editor. 
Excellent  language  and  editing  skills 
are  required.  Applicants  must  be  as 
fluent  with  numbers  as  they  are  with 
words.  Position  requires  a  strong  know¬ 
ledge  of  the  stock  market  and  corporate 
balance  sheets  and  income  statements. 
Send  resume  to  Hal  Ritter,  Managing 
Editor/Money,  USA  TODAY,  1000 
Wilson  Blvd.,  Arlington,  VA  22209. 


BUSINESS  REPORTER 
Award-winning  Times  Mirror  newspap¬ 
ers  The  Advocate  &  Greenwich  Time, 
located  in  lower  Fairfield  County,  are 
seeking  an  enthusiastic  business  repor¬ 
ter  to  write  news/features  in  the  nation’s 
third  largest  corporate  center.  Ideal 
candidate  will  have  minimum  two  years 
daily  business  news  reporting  experi¬ 
ence;  ability  to  cover  financial  report¬ 
ing,  publicly-traded  companies  and 
such  beats  as  banking,  telecommunica¬ 
tions  and  high-tech  industry;  plus 
proven  track  record  at  making  deadline. 
Send  resume,  salary  requirements  and 
minimum  lO  clips  to  illustrate  desired 
background  to:  DeirdreChanning,  Busi¬ 
ness  Editor,  The  Advocate  &  Greenwich 
Time,  PO  Box  9307,  Stamford,  CT 
06904-9307. 


BUSINESS  JOURNALISM 
IN  NORTH  CAROLINA. 

The  nation's  largest  producer  of  ‘'usi- 
ness  publications  is  seeking  top-notch 
journalists  for  its  fast-growing  business 
newspaper  branch  based  in  North 
Carolina.  We're  looking  for  experienced 
journalists  only.  Business  writing  a 
plus.  Rapid  development  of  both  new 
and  existing  publications  means  growth 
opportunities  in  business  writing  and  in 
editorial  management.  North  Carolina 
headquarters  in  Greensboro/Winston  - 
Salem/Highpoint,  is  an  ideal  spot  for 
relocation.  Send  resume  to  Business 
Journalism,  PO  Box  2754,  Highpoint, 
NC  27261. 


CITY  EDITOR 

Are  you  a  misfit?  May  have  been  fired 
once?  Been  accused  of  being  too 
temperamental?  Too  demanding?  If 
these  are  you,  you  may  be  the  person  for 
us.  You  need  one  more  qualification  to 
make  it:  No  one  has  accused  you  of 
lacking  talent  or  ability.  In  fact,  the 
clincher  may  be  a  couple  of  references 
who  say  you  may  be  too  brillant.  We’re 
70,000  D/S  in  Zone  2.  Send  resume, 
samples  of  stories  you’ve  edited, 
directed  to  Box  3877,  Editor  & 
Publisher. 


CITY  HALL  REPORTER 
Key  person  on  six-person  city  staff  of 
20,000  PM.  Experienced,  energetic 
reporter  who  looks  beyond  routine 
coverage,  writes  brightly,  has  flair  for 
local  politics.  Self-starters  only,  no 
hacks  who  love  to  cover  sewer  meetings. 
Other  reporting  jobs  also  available. 
Zone  1  preferred/  Send  resume,  clips  to 
Sue  Simoneau,  City  Editor,  Bristol 
Press,  99  Main  St.,  Bristol,  CT  06010. 


HELP  WANTED 
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COPY  EDITORS 

Expanding  group  of  dailies  in  suburban 
San  Francisco  wants  experienced  copy 
editors  with  flair  for  headlines.  Pagina¬ 
tion  experience  helps  -  would  be  doing 
it  with  photos  and  in  color.  Contact  Jack 
Lyness  or  Mark  Ludwig,  Alameda  News¬ 
papers,  PO  Box  5050,  Hayward,  CA 
94540.  (415)  783-6111. 


COPY  EDITOR 

Major  metro  in  the  Rocky  Mountain 
region  seeks  talented  copy  editor.  Five 
years  experience  minimum.  Candidate 
must  be  able  to  write  spritely  heads, 
catch  holes  in  copy  and  fit  in  on  activist 
copy  desk.  Top  pay  and  great  place  to 
live.  Call  John  Davidson  (303) 
892-5131. 


Fame  due  to  the  achieve¬ 
ments  of  the  mind  never 
perishes. 

Properitus 


COPY  EDITOR 

We  are  a  national  newsweekly  with  an 
upscale,  politically  attuned  readership, 
and  we  need  you  for  our  copy  desk  if  you 
have  a  firm  command  of  language  and 
nuance,  and  are  creative  in  their  use; 
are  experienced,  resourceful  and  atten¬ 
tive  in  news  copy  editing;  have  broad 
general  knowledge;  and  are  self- 
disciplined  and  computer  literate.  Work 
daytime  weekdays.  Pay  in  the  mid- 
$30s.  EOE.  Write:  Copy  Desk  Chief, 
Insight  Magazine,  3600  New  York  Ave. 
NE,  Washington,  DC  20002. 


COPY  EDITOR/FEATURE 
The  Arizona  Republic,  with  a  statewide 
circulation  of  341,000  and  530,000 
Sunday,  is  seeking  a  features  copy 
editor  with  a  light  and  clever  touch  on 
headlines  and  a  strong  knowledge  of 
grammar.  Slotting  experience  helpful 
but  not  necessary.  Send  resume  and 
editing/headline  clips  to:  John  Oppen- 
dahl.  Managing  Editor,  PO  Box  1950, 
Phoenix,  AZ  85001. 


DAIRY  FOODS  Editor 
Leading  publisher  of  food  business 
magazines  seeks  Editor  to  provide 
industry  leadership  (report  on,  as  well 
as  speak  at  or  participate  in  industry 
events);  manage,  train  and  motivate 
editorial  staff  of  5;  prepare  and  manage 
budget;  anticipate  readers’  information 
needs  and  plan  accordingly;  write;  work 
with  Art  Director  to  determine  cover 
concept  and  to  select  quality  color  and 
black/white  photos.  We  seek  a  bright, 
energetic  individual  with  5  years  prog¬ 
ressive  experience  including  minimum 
2  years  managing.  Must  be  able  to 
handle  pressure,  prioritize  efficiently, 
remain  flexible,  inspire  confidence, 
solve  problems,  compromise  when 
necessary,  and  strive  mr  excellence. 
Work  as  part  of  a  team  in  fast-paced, 
dynamic  atmosphere  at  our  modern 
corporate  offices  (near  O’Hare).  Send 
resume  with  coyer  letter  including 
salary  history  (required)  to  Paula  Sand- 
ford  at: 

Gorman  Publishing  Company 
8750  Bryn  Mawr  Avenue 
Chicago,  IL  60631 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 
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MANAGING  EDITOR 

To  supervise  news  staff  of  five-day 
daily,  legal  and  business  paper  and  two 
large  suburban  weeklies  in  Tucson. 
Must  be  a  community-oriented  indivi¬ 
dual  with  proven  news  judgment  and  a 
willingness  to  accept  responsibility  for 
total  news  and  editorial  content  of  all 
papers.  Must  be  an  aggressive  team 
player  willing  to  take  on  all  competition. 
The  job  demands  well  over  40  hours  a 
week.  Send  resume,  references  and 
work  samples  to;  Stephen  Jewett,  Terri¬ 
torial  Newspapers,  PO  Box  35250, 
Tucson,  AZ  85/40. 


MANAGING  EDITOR 
LINCOLN  COURIER 
Lincoln,  III. 

We  need  a  hands-on  editor  to  take 
charge  of  this  bright,  growing  six-day 
PM  in  historic  central  Illinois.  Success¬ 
ful  candidate  will  have  superior  editing 
and  writing  skills  and  the  ability  to  chal- 
len«  andlead  a  small  but  enthusiastic 
staff.  Bachelor's  degree  and  some 
newsroom  supervisory  experience 
preferred.  We  offer  a  competitive  salary, 
excellent  group  benefits  and  a  profes¬ 
sional  journalistic  experience  in  a  newly 
updated  offset  plant.  Send  cover  letter, 
sala^  requirements  along  with  writing, 
editing  and  newspaper  samples.  No 
phone  calls. 


DESK  EDITOR 

32,000  six-day  PM  daily  in  Zone  8 
seeks  editor  to  replace  wire/layout  man. 
Position  offers  (Da  chance  to  make  a 
difference  and  (2)  easy  access  to  the 
Great  Outdoors.  Position  requires  (1) 
good  news  judgment,  (2)  experience  in 
^yout,  headwriting  plus  willingness  to 
work  wire,  (3)  a  taste  for  challenge,  (4) 
a  strong  work  ethic,  and  (5)  an  open, 
inquiring  mind  where  others  may  have 
slammed  shut.  Respond  sooner  to  Box 
3878,  Editor  &  Publisher. 


ECONOMICS  REPORTER 
For  Frankfurt,  West  Germany  bureau  of 
finanical  wire  sen/ice.  Two  years  news 
experience  and  fluent  German  language 
skill  required.  Business  writing  experi¬ 
ence  preferred.  Resume  and  sample  to: 
John  Carter,  Managing  Editor,  Market 
News  Service,  552  National  Press 
Building,  Washington,  DC  20045. 

EDITOR  for  monthly  Jewish  community 
newspaper,  and  other  P.R.  tasks.  Must 
be  experienced  in  writing,  researching, 
layout,  paste-up,  printing,  and  photo 
supervision.  Good  opportunity.  Resume 
to  EVP,  JFRI,  130  Sessions  St.,  Provi¬ 
dence,  Rl  02906  or  call  (401) 
421-4111  for  interview. 


EDITOR 

Small  daily  on  beautiful  northern  Michi¬ 
gan  coast  expects  editor’s  job  to  open 
mid-summer.  Must  do  it  all  and  teach 
rookies,  too.  Advance  within  national 
group.  Call  Rip  (616)  627-7144. 


The  wise  man  thinks 
of  fame  just  enough 
to  avoid  being  despised. 

Epicurus 
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EDITOR 

National  magazine  concentrating  on 
workplace,  family,  and  progressive 
labor  union  issues,  seeks  experienced 
editor.  Successful  candidate  for  this 
four-color  general  interest  publication 
will  have  extensive  editing  and  writing 
experience  as  a  working  journalist, 
advanced  knowledge  of  editing  and 
writing,  and  ability  to  work  with  and 
develop  a  staff  of  writers.  Excellent 
compensation  and  benefits.  Send  letter 
and  resume  tO;  PO  Box  28095, 
Washington,  DC  20038-8095.  EOE. 


EDITOR/REPORTER 
Publisher  of  top  quality  newsletters  in 
media  field  seeks  business  journalist 
who  can  dig  for  news  and  write  crisply, 
accurately.  Exciting  hi-tech  field;  great 
opportunity  to  take  charge  of  leading 
publication.  1-3  years  experience; 
salary  to  mid  $20’s  plus  great  incentive 
plan.  Send  letter,  clips  to:  Communica¬ 
tions  Trends,  2  East  Ave.,  Larchmont, 
NY  10538. 


EDITOR  WANTED: 

For  established,  Ohio  legal  publication. 
Law  degree  preferred.  Newspaper 
experience  essential.  Salary  negotiable 
based  on  experience.  Resumes  to  Ohio 
Law,  1220  W.  Sixth  St.,  Suite  404, 
Clevelanc,  OH  44113. 


ENVIRONMENTAL  WRITER 
The  Morning  News  Tribune,  a 
McClatchy  Newspaper  serving  a  growing 
portion  of  the  Seattle-Tacoma  market, 
seeks  an  environmental  writer  who  can 
turn  the  complex  story  of  air  and  water 
pollution  into  a  compelling  read. 
Specialized  knowledge  in  the  field  and/ 
or  other  scientific  disciplines  helpful, 
but  top  writing  skills  essential.  Send 
resume,  clips  to  Jan  Brandt,  AME,  PO 
Box  11000,  Tacoma,  WA  98411. 


FASHION  WRITER 

The  Kansas  City  Star  is  seeking  a  writer 
to  help  produce  our  colorful  Sunday 
fashion  section  (circulation  425,000). 
This  reporter  assists  the  fashion  editor 
in  covering  clothing,  beauty  and  related 
issues  anoT  helps  set  up  photo  sessions. 
The  successful  candidate  will  be  a  solid 
reporter  and  writer  with  two  years  or 
more  of  experience,  although  we  are 
willing  to  consider  novices  who  show 
particular  talent.  Salary  competitive. 
Minority  applicants  are  encouraged. 
Send  resume  and  copies  of  six  clips  or 
sections  to  Michael  Nelson,  AME/ 
Features,  The  Kansas  City  Star,  1729 
Grand  Ave.,  Kansas  City.  MO  64108. 
No  telephone  calls,  please. 


It  is  not  true  that 
sabering  ennobles  the 
character;  happiness  does 
that  sometimes,  but  su^er- 
ing  for  the  most  part 
makes  men  petty  and 
vindictive. 

Somerset  Maugham 


GOVERNMENT  JOBS  $16,040  - 
$59.230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-42bl  for  current 
federal  list.  (Fee  required). 


MANAGING  EDITOR  for  4600  weekly  in 
central  Massachusetts.  Member  of  a 
strong  chain  in  growth  area.  Strong 
editorial  and  administrative  skills  a 
must.  Previous  weekly  or  daily  experi¬ 
ence  desirable.  Journalism  degree  a 
plus.  Present  editor  of  30  years  retiring. 
Salary  open,  good  benefits.  Send 
resume  and  clips  to:  Turley  Publica¬ 
tions,  PO  Box  120,  Ware,  MA  01082. 
Attn:  Personnel  Department. 


J.P.  Clarke,  Publisher 
Lincoln  Courier 
601  Pulaski  St. 

Lincoln,  IL  62656 

An  equal  opportunity  employer. 


Major  metropolitan  newspaper  in  Color¬ 
ado  seeking  freelancers  and  writers  in 
major  capitals  of  the  world.  Exper¬ 
ienced  reporters  only.  Contact  John 
Davidson  (303)  892-5131. 


EDITOR 

The  Catholic  Obsenrer,  recipient  of  six 
national  editorial  and  graphic  awards  in 
the  1987  and  1988,  is  seeking  an 
energetic,  experienced  Catholic  journal¬ 
ist  to  lead  a  small  but  highly  respected 
editorial  staff.  The  editor  will  be  respon¬ 
sible  for  overseeing  all  phases  of  the 
production  of  the  editorial  product  from 
assignment  through  printing.  Candi¬ 
dates  should  have  working  knowledge  of 
layout  and  design,  photography  and 
production  and  printing,  be  an  accom¬ 
plished  wordsmith,  and  possess  an  abil¬ 
ity  to  project  a  positive  image  of  the 
paper.  Projected  starting  date  Sept.  1. 
Salary  commensurate  with  experience. 

Send  resume,  samples  and  references 
by  June  30  to: 

Father  Thomas  Dupre,  chairman 
Search  Committee 
Chancery  Office 
Diocese  of  Springfield 
PO  Box  1730 
Springfield,  MA  01101 


FEATURES  DESIGNER 
The  innovative  Colorado  Springs  Gazet¬ 
te  Telegraph,  (105,000),  is  looking  for 
a  features  designer  who  is  comfortable 
with  daily  full  color  and  strong  in  photo 
use  and  creative  typography.  Send 
resume  and  clips  to  Tern  Fleming, 
Design  Director,  PO  Box  1779,  Color¬ 
ado  Springs,  CO  80901. 


FASHION  REPORTER 

A  major  metropolitan  daily  in  the 
midwest  is  seeking  a  reporter  with  a 
minimum  of  three  years  fashion  writing 
experience  to  work  with  the  current 
fashion  writer. 

Applicants  should  have  a  good 
command  of  the  English  language,  the 
ability  to  identify,  secure,  and  write 
news  stories  succinctly  and  clearly 
against  daily  deadlines.  Candidates 
must  also  type  proficiently  and  with 
accuracy.  A  bachelors  degree  is 
preferred.  Box  3874,  Editor  & 
Publisher. 


We’ll  never  reveal  the  identity 
of  an  E&P  box  hoider. 

If  you  do  not  want  your  reply  to  go  to  certain  newspapers  or  companies,  seal  your 
reply  in  an  envelope:  addressed  to  the  E&P  Classified  Department  with  an  attached 
note  listing  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we  will  discard  your  reply. 

Editor  a  Publishor 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-^380. 


We've  got 
your  number. 


Oft 

0«D  <N 


* 

•  «uj  orn 


Your  account  number,  that  is. 

It's  right  here  in  our  computer  so 
when  you  have  a  change  of 
address  or  want  to  renew,  simply 
send  us  your  mailing  label  or  refer 
to  your  account  number. 

You'll  not  only  make  our  job  a  lit¬ 
tle  easier  but  you'll  help  to  expe¬ 
dite  your  change  of  address 
assuring  uninterrupted  service!* 

Thank  you  for  your  assistance! 

^Allow  approx.  4  weeks  for  change  to  go  through. 


ABP 

t  MtSt  l9th  Street 'NtwTbrh  NY  tmn  >2t2  67S43S0  ANM 
PAX#  2t2  929  1259 
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Medium-sized  afternoon  Zone  6  news¬ 
paper  seeking  Editorial  Page  Editor. 
Responsibilites  include  sitting  on  the 
editorial  board,  writing  editorials  and 
coordinating  editorial  staff.  The  paper’s 
editorial  philosophy  demands  a  liberal 
individual.  Send  resume  and  clips  to 
Box  3870,  Editor  &  Publisher. 


Midwest  daily  seeks  aggressive  reporter 
to  cover  courts,  councils,  and  police 
beat.  Must  be  organized  to  handle 
heavy  load.  Experience  preferred,  but 
will  accept  recent  graduates.  Photo 
skills  a  must.  Contact  Kurt  Erickson, 
(618)  438-5611,  immediately. 


NEWS  EDITOR 

This  top  New  England,  twice-weekly 
seeks  an  aggressive  news/features 
editor  to  work  with  unusually  talented 
news  team.  We  do  analytical  pieces  or 
statewide  issues  and  have  developed  a 
cutting  edge  reputation.  If  you  have  the 
news  judgment,  writing  and  editing 
skills  necessary,  this  is  a  repor¬ 
ter’s/editor’s  newspaper  that  offers 
great  opportunity  to  excel.  We  won  six 
NEPA  awards  in  1988,  including  gener¬ 
al  excellence,  community  service  and 
spot  news.  Send  resume  to  Angelo 
Lynn,  Box  31,  Middlebury,  VT  05373. 


NEWS  REPORTER  -  Award-winning 
weekly  newsletter  covering  the  defense 
industry  has  an  immediate  opening  for 
news  reporter  with  1-2  years  experi¬ 
ence.  We  are  looking  for  a  talented, 
aggressive,  ambitious  journalist  who 
can  write  on  deadline,  type  hard-hitting 
copy,  and  break  news.  Defense  exper¬ 
tise  not  nearly  as  important  as  journalis¬ 
tic  skills.  Salary  low  $20's.  Apply  only 
in  writing  to  Defense  Week,  62/ 
National  Press  Building,  Washington, 
DC  20045. 


NEWS  REPORTERS 


oppprtunity 
I  Chicago  sul 


leading  twice-weekly  Chicago  suburban 
newspaper  as  a  general  assignment 
reporter.  Successful  candidate  will  have 
a  degree  in  Journalism  and  up  to  three 
years  of  news  writing  experience.  Excel¬ 
lent  salary  and  employee  benefits. 
Please  send  resume  and  clips  to  John 
Collins,  STAR  PUBLICATIONS,  1526 
Otto  Boulevard,  Chicago  Heights,  IL 
60411. 

An  Equal  Opportunity  Employer. 


To  do  anything  in  this 
world  worth  doing,  we 
must  not  stand  back 
shivering  and  thinking 
of  the  cold  danger, 
but  jump  in,  and 
scramble  through 
as  well  as  we  can. 
Sydney  Smith 


NEED  A  JOB? 

Then  you  need  MediaUne.  MediaUne 

is  a  daily  updated  job  listing  service. 

With  just  one  call  you  will 

•  have  access  to  new  job  openings 
every  day. 

•  hear  about  jobs  for  staff  writers,  copy 
editors,  sports  writers  or  editors. 

•  save  motley  on  endless  phone  calls, 
chasing  leads  that  are  weeks  old. 

Call  our  business  office  to  find  out  how 

to  get  your  job  search  into  high  gear. 

800-237-8073 

in  CA:  408-296-7353 


HELP  WANTED 


NEWS  REPORTER 

Aggressive,  award-winning  twice-week¬ 
ly,  community  newspaper  on  Califor¬ 
nia's  beautiful  and  growing  central 
coast  seeks  hard-working  enterprising 
reporter  to  cover  city  governments, 
police  general  assignments.  Two  years 
experience  as  news  reporter  required. 
Camera  skills,  dependable  car  needed. 
Send  resume,  salary,  needs  and  clips  to 
Five  Cities  Times-Press-Recorder,  PO 
Box  460,  Arroyo  Grande,  CA  93420. 
Attn:  Managing  Editor,  Jerry  Bunin.  Do 
not  telephone. 


Person  who  likes  to  write  lots  of  local 
copy  and  take  photos  needed  by  small 
daily.  Apply  Allan  Evans,  Daily  News, 
Russell,  KS  67665,  (913)  483-2118. 


PROJECTS  REPORTER 

The  New  Mexican,  a  20,000  circula¬ 
tion,  7-day  newspaper  in  the  beautiful 
high  desert  of  Santa  Fe,  New  Mexico 
needs  a  reporter  who  has  several  years 
experience,  can  write  like  Updike, 
report  like  McPhee,  wants  freedom  from 
routine  coverage  and  can  follow  a  paper 
trail.  Send  your  salary  requirements, 
resume  and  work  samples  to  David  N. 
Mitchell,  Managing  Editor,  202  East 
Marcy  Street,  Santa  Fe,  NM  87501. 


REPORTER  -  Strong  investigative  and 
writing  skills  required.  Position  entails 
coverage  of  ci^,  school  and  community 
affairs.  Versatility  a  must.  Three  years 
of  experience  at  a  daily  newspaper 
desirable.  Salary  range  from  $499  to 
$588  a  week.  Apply  to  City  Editor,  The 
Beacon-News,  101  S.  River  St.,  Aurora, 
IL  60506. 


REPORTER 

Here’s  your  chance  to  work  at  one  of  the 
best  small  dailies  in  Pennsylvania. 
We’re  a  22,000  AM,  a  consistent 
award-winner,  where  good  writing  and 
aggressive  reporting  count.  Send 
resume,  clips  and  references  to  Mike 
Stewart,  managing  editor,  Press- 
Enterprise,  3185  Lackawanna  Ave., 
Bloomsburg,  PA  17815. 


Small  daily  in  central  Ohio  seeks  exper¬ 
ienced  reporter  to  cover  a  busy  town, 
meet  deadlines  and  produce  clear, 
correct  copy.  Layout,  camera,  AP  style 
helpful.  We're  in  a  small  town,  but  we 
practice  big-time  journalism  standards 
of  thorough,  fair  and  aggressive  report¬ 
ing.  Experience  preferred,  but  will 
accept  exceptional  beginners.  Send 
resume  and  clips  to  Box  3868,  Editor  & 
Publisher. 


SPECIAL  PROJECTS 
Special  projects  reporter  needed  for 
award-winning,  southeastern  North 
Carolina  morning  daily.  The  Fayetteville 
Times  puts  emphasis  on  investigative 
and  special  prmects  reporting.  Experi¬ 
ence  a  must.  Send  samples  of  work, 
resume  and  salary  requirements  to  John 
Holmes,  Personnel  Director,  The  Fayet¬ 
teville  Times,  PO  Box  849,  Fayetteville, 
NC  28302. 


SPORTS  EDITOR  needed  for  30,000 
circulation  daily  in  dynamic  zone  4 
growth  area.  Must  be  able  to  take 
charge  and  build  staff.  We’ve  got  it  all 
from  competitive  youth,  prep,  and  adult 
programs  to  college  and  professional 
sports.  If  you’d  like  a  real  challenge 
with  commensurate  rewards,  reply  to 
Box  3848,  Editor  &  Publisher.  Include 
resume,  clips,  references,  and  salary 
requirements. 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODUCTIONITECH 


POSITIONS  WANTED 
CIRCULATION 


SPORTS  EDITOR 

The  Nia^ra  Gazette,  a  27,000-circula¬ 
tion  daily  in  Niagara  Falls,  NY  has 
immediate  opening  for  top  job  in  sports 
department.  Creativity,  leadership, 
solid  editing  background  are  important. 
We  cover  the  bills,  bisons,  sabres  and 
put  heavy  emphasis  on  local  sports. 
Send  resumes,  tearsheets  to  Editor, 
Niagara  Gazette,  310  Niagara  Street, 
Niagara  Falls,  NY  14303. 


SPORTS  EDITOR 

For  a  growing,  progessive  morning/ 
Sunday  in  a  major  NCAA  university  town 
near  a  thriving  pro  market,  we  want  a 
sports  editor  who  sees  beyond  scores 
and  stats,  writes  and  copy  edits  well, 
can  direct  day-to-day  coverage,  plan 
features  and  special  sections  and  make 
use  of  full  color  photography  and 
graphics.  Our  goal  is  the  best  sports 
pages  in  the  best  newspaper  in  one  of 
the  nation's  most  beautiful  regions 
where  the  emphasis  is  on  family  values 
and  education.  Send  resume,  clips, 
pages  you  have  designed,  and  a  state¬ 
ment  of  your  philosophy  on  sports 
coverage  to  Ralph  Brem,  Editor,  Domin¬ 
ion  Post,  Morgantown,  WV  26505. 


SPORTS  WRITER  to  shoot,  cover  high 
school,  outdoor  sports.  Job  open  in 
August.  Salary  DOE.  Send  clips, 
resume  to  T.C.  Mitchell,  Homer  News, 
3482  Landings  St.,  Homer,  AK  99603. 


STAFF  WRITERS 

Pioneer  Press,  a  growing  Chicago  subur- 
ban  weekly  with  a  circulation  of 
170,000,  has  openings  for  general 
assignment  reporters.  BA  in  journalism 
plus  two  years  professional  newspaper 
writing  experience.  Interested  applic¬ 
ants  please  send  resume  and  recent 
writing  samples  to  Pioneer  Press, 
Human  Resources  Dept.,  1232  Central 
Ave.,  Wilmette,  IL  60091. 


WRITER/ANALYST 

Premier  service  monitoring  terrorism 
and  political  stability  risks  to  U.S. 
multinationals  abroad  seeks  seasoned 
professional,  preferably  an  ex-foreign 
correspondent,  with  excellent  writing 
and  analytical  skills.  Trainees,  poets 
and  PR  Wpes  need  not  apply.  We  are 
looking  for  someone  with  10  years 
experience  worth  $50-60K  per  annum. 
Send  resume  and  writing  samples  to: 
PO  Box  41-4177,  Miami  Beach,  FL 
33141. 


Zone  4, 37,000  daily  needs  an  aggres¬ 
sive,  knowledgeable  business  emtor/ 
writer.  Salary  commensurate  with 
experience.  Box  3850,  Editor  & 
Publisher. 


PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER 
23,000  circulation,  Houston-area  daily 
with  a  statewide  reputation  for  quality 
photojournalism  needs  someone  to 
head  four-person  photo  department. 
Duties  include  shooting,  some  layout, 
photo  editing  and  a  good  deal  of  plan¬ 
ning.  Knowl^ge  of  Macintosh  would  be 
helpful.  2-5  years  ei^rience  required. 
Salary  negotiable.  Send  cover  letter, 
resume  to  Box  3852,  Editor  & 
Publisher. 


PHOTOGRAPHER 

Award-winning  newspaper  in  historic 
city  in  South  Dakota  seeks  energetic 
full-time  photographer.  Darkroom  and 
photo  skills  essential.  Send  resume  and 
letter  outlining  experience  to  Managing 
Editor,  PO  Box  56,  Yankton,  SD 


ALL  PRODUCTION  AREAS 
One  of  America's  fastest  growing  news¬ 
paper  groups  needs  qualified  people 
with  solid  experience  in  management 
skills  for  various  areas  of  newspaper 
production  including  composition 
through  distribution.  Above  average 
compensation,  benefits,  and  the 
chance  for  promotion  are  all  available  to 
those  who  can  make  things  happen.  We 
publish  daily  and  weekly  newpapers 
bom  coast  to  coast  and  in  Europe,  and 
we  will  not  allow  our  standards  to  be 
compromised.  If  you  think  you  have 
what  it  takes  to  join  our  ranks  and  you 
would  like  to  be  considered  for  present 
and  future  openings,  send  your  resume 
and  a  cover  letter  with  salary  history  and 
references  to  Jess  Allred,  Ingersoll 
Publications  Company,  457  North 
Harrison  Street,  Princeton,  NJ  08540. 


Established  commercial  printer/ 
publisher  is  expanding  operations  with 
addition  of  new  16-unit  C-500  heatset 
press.  Now  seeking  experienced  opera¬ 
tors  plus  two  forepersons.  Also  inter¬ 
viewing  operators  with  minimum  two 
years  experience  running  Goss 
Community  or  Urbanite. 

Our  company  offers  excellent  benefits, 
including  profit  sharing  and  relocation 
allowance.  Proven  record  for  advance¬ 
ment  opportunity.  Put  your  talents  to 
work  in  the  beautiful  Pacific  Northwest. 
Send  resume  and  cover  letter  to: 

RFD  Publications 
6960  SW  Sandburg 

Tigard,  OR  97223 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


PRE-PRESS  MANAGER 

We  are  seeking  an  individual  with  tech¬ 
nical  education  (R.l.T.  preferred)  who 
wishes  to  use  this  positon  as  a  stepping- 
'  stone  to  production  director.  The  latest 
composition  in  graphics  equipment 
including  laser  scanner.  Newspaper  is 
seven-day  25,0(X)  circulation  midwest 
daily  with  reputation  for  excellence  for 
all  areas.  Community  is  one  of  the  finest 
in  midwest  and  well  located  near  metro¬ 
politan  centers.  All  applications  will  be 
held  in  strict  confidence.  Reply  to  Box 
3826,  Editor  &  Publisher. 


PRESS  OPERATOR 

Are  you  ready  for  the  Florida  Keys?  The 
nation's  southernmost  daily  newspaper. 
The  Key  West  Citizen,  is  seeking  an 
experienced  press  operator  familiar  with 
all  phases  of  camera  and  press  opera¬ 
tions.  We've  got  a  new  building,  a  new 
electronic  separation  system  that  allows 
us  to  run  local  process  color  daily.  We 
need  one  more  pro  for  our  pressroom 
team.  If  you're  that  person,  send  cover 
letter,  resume  and  references  to: 
Publisher,  The  Key  West  Citizen,  PO 
Box  1800,  Key  West,  FL  33040. 


Zone  8,  21,000  daily  circulation  news¬ 
paper  requires  Production  Director  to  be 
responsible  for  the  daily  operation  of  all 
production  departments,  long-range 
planning  of  production  needs  and 
recommendation  and  evaluation  of 
capital  purchases.  Must  have  minimum 
of  5  years  experience  in  newspaper 
production,  including  minimum  of  2 
years  managing  a  staff  of  30  or  more, 
and  must  be  good  communicator. 
Excellent  benefits  package.  Reply  to 
Box  3871,  Editor  &  Publisher. 
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HELP  WANTED 
PROMOTION 


PROMOTIONS  DIRECTOR 

We  are  a  growing  Southern  New  Jersey 
Daily  looking  for  a  creative,  marketing- 
oriented,  experienced  promotions  direc¬ 
tor  to  develop  and  implement  an  annual 
promotional  schedule  and  budget  and 
to  co-ordinate  community  service 
projects. 

The  person  we  are  seeking  must  have 
excellent  communication  skills  and 
some  graphic  arts  knowledge.  A  college 
degree  and/or  the  equivalent  experience 
is  pr  red. 

Please  submit  salary  requirements  and 
resume  to  Bob  Mawhinney,  The  Press  of 
Atlantic  City,  1000  W.  Washington 
Ave.,  Pleasantville,  NJ  08232. 


PUBLIC  RELATIONS 

PR  JOBS.  Twice-monthly  listing  tracks 
current  ^lif.  openings  in  PR.  $30  fpr  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

A  veteran  who  knows  every  phase  of  the 
operation  of  the  best  weeklies  to  the 
finest  medium-size  dailies  with  MBO, 
motivational  dynamics,  top  promoter 
and  people-person.  Southeast  or  South- 
Midwest  preferred.  Highest  commercial 
experience.  Available  in  30  days.  Write 
to  Box  3859,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
Successful  owner-publisher  of  2  week¬ 
lies  seeks  new  challenge  in  zones  8  or 
9.  Community,  quality,  profit- 
motivated.  Box  3814,  Editor  & 
Publisher. 


_ CIRCULATION _ 

AGGRESSIVE  circulator  27  years  exper¬ 
ience  with  daily  last  8  years.  Director 
seeks  management  position  in  your 
circulation  department.  Excellent 
knowledge  of  the  industry.  Available  to 
relocate  immediately.  Contact  R.  Smith 
(609)  628-3168. 


Central  time  zone  only.  Circulation 
manager  seeks  work.  Experience  with 
small  dailies. 

Gene  Springer  (701)  572-3119. 


_ EDITORIAL _ 

AWARD-WINNING  NEWSPAPERMAN 
seeks  investigative,  special  projects  or 
editing  post  on  quality  metro  or  mid¬ 
size  daily.  Missouri  grad,  talented  and 
hard-working,  diverse  experience.  Box 
38(W,  Editor  &  Publisher. 


COPY  EDITOR  seeks  to  resume  career 
after  short  absence.  One  year  of  experi¬ 
ence  in  wires  and  layout.  Box  3846, 
Editor  &  Publisher. 


DIVERSE  WRITER/EDITOR  three  years 
out  of  large  state  university  J-school 
seeks  job  at  alternative  or  aggressive 
weekly  preferably  near  metro  area  of 
Fla.,  Az.,  Ca.  Knack  for  breathing  life 
into  people,  issues,  events.  Box  3856, 
Editor  &  Publisher. 


Family  Life/Entertainment  Editor/Writer 
with  7  years  experience  in  all  facets  of 
editorial  work  seeks  position  with  daily. 
Strong  writing,  editing,  layout  skills. 
Box  3839,  Editor  &  Publisher. 


FEATURE  WRITER  Fluent  in  Spanish. 
Flair  for  feature  writing.  Experienced  in 
medical,  business,  spot  news  and 
feature  reporting.  Winner  of  2  Lafcadio 
Hearn  Journalism  Awards  and  an  SD)( 
Newswriting  Award.  (Jver  2  years 
professional  experience.  Dorothy 
Goepel,  11029  Corona  Road,  Cincin¬ 
nati,  OH  45240  (513)  825-3760. 


PRINT  AND  BROADCAST  pro,  ten  years 
experience.  Macintosh  graphics,  writ¬ 
ing,  editing,  layout  specialties.  Seek 
osition  in  South  or  Southwest, 
esume,  samples,  references. 

Joe  (504)  665-6121. 


REPORTER  WITH  GUTS,  investigative 
instincts  and  4-1/2  years  of  experience 
seeks  hard  news  slot  on  daily  newspap¬ 
er.  Box  3786,  Editor  &  Publisher. 


REPORTER: 

8-year  veteran,  finishing  Master's 
fellowship.  Foreign  experience.  Splen¬ 
did  writer.  Seeks  spot  on  Zone  1, 2, 3  or 
5  metro.  Brian  Williams,  322  E.  Kelso, 
Columbus,  OH  43202. 


VERSATILE  ASSISTANT  SPORTS 
EDITOR  with  1 1  years  at  AM  daily  seeks 
challenge.  No  duty  too  big  or  small.  Box 
3845,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY 

Thirty  ways  to  protect  yourself  against  libel  lawsuits 


By  Alexander  Greenfield  I 

1.  When  you  are  starting  a  highly 
sensitive  story  or  an  investigative 
story  which  contains  allegations  of 
illegal  or  unethical  acts,  have  the  edi¬ 
tor  and  writer  go  over  the  parameters 
of  it  with  an  attorney  so  that  he  can 
point  out  potential  problems. 

2.  The  best  protection  always  is  to 
get  an  interview  or  comment  from  a 
subject  who  is  being  pictured  in  a  bad 
light.  You  may  learn  you  have  errors, 
learn  about  other  sources,  and  deflect 
a  lawsuit  by  giving  the  person  his  say 
and  showing  him  a  balanced  picture. 

3.  Ask  these  questions:  Is  the  story 
accurate?  Is  it  fair?  Is  it  based  on 
credible  or  authoritative  sources  or 
documents?  Is  it  written  according  to 
the  ordinary  standards  of  a  writer  on 
this  subject  matter?  Do  you  have  any 
serious  doubts,  or  even  plain  doubts, 
about  statements  in  the  story?  What 
would  you  do  if  the  story  were  written 
about  you? 

4.  An  editor  and  your  counsel 
should  know  the  names,  credentials, 
and  ability  to  have  the  information  of 
the  sources. 

5.  Be  prepared  to  attempt  ulti¬ 
mately  to  defend  on  the  basis  of  truth  if 
you  are  using  confidential  sources  and 
there  is  no  chance  they  would  testify. 

6.  If  there  might  be  a  difference  in 
judgment  whether  an  act  is  illegal  or 
immoral,  have  your  sources  make  the 
accusation  and  not  the  writer.  For 
example:  “Lawyers  in  the  SEC  say 
such  activities  are  illegal,”  as 
opposed  to  the  writer,  who  is  not  a 
legal  expert  in  the  field,  asserting  that 
certain  activities  are  illegal. 

7.  Avoid  guilt  by  association.  If  you 
have  accurate,  well-based  informa¬ 
tion  that  Smith  is  a  crook,  do  not 
mention  his  prominent  friends  when 
there  is  no  evidence  that  they  are 
involved  in  or  are  aware  of  his  illegal 
activities. 

8.  Editors  should  play  lawyer  with  a 
sensitive  story.  Editors  should  ask 
the  reporter  for  sources  and 
documentation.  If  the  reporter  will 
not  reveal  the  names,  tell  him  to  pub¬ 
lish  the  story  in  his  own  newspaper. 
Confidentiality  of  sources  is  not 
damaged  by  giving  the  names  to  edi¬ 


(Greenfield  is  former  corporate  and 
libel  counsel  of  the  New  York  Times 
and  U.S.  News  &  World  Report.  He  is 
currently  in  private  practice  in 
Washington,  D.C.) 


tors  as  well  as  to  lawyers. 

9.  Do  not  play  with  legal  concepts 
you  may  have  heard  of,  prior  to  publi¬ 
cation,  such  as  whether  the  subject  is 
a  public  or  private  figure  or  whether 
the  writing  is  negligent  or  reckless. 
These  concepts  are  useful  only  for 
litigators.  It  can  be  quite  difficult  to 
predict  how  a  court  will  rule  on  such 
questions. 

10.  A  corporation,  union,  associa¬ 
tion,  product  or  group  can  be  libeled 
just  as  well  as  an  individual;  but  not  a 
government. 

1 1 .  When  a  group  has  25  or  fewer 
members,  do  not  print  that  the  group 
are  crooks  or  psychopaths.  Any 


made  in  a  court  or  legislative  body  or  j 
by  a  public  official  or  by  anyone  in  a 
public  meeting  discussing  public  mat¬ 
ters.  Make  sure  the  quotes  or  state¬ 
ments  of  what  was  said  are  accurate. 

21.  Make  sure  that  information  has 
been  obtained  from,  or  double- 
checked  with,  original  sources  — 
particularly  court  records  —  and  is 
not  based  on  news  clips  alone. 

22.  Be  especially  vigilant  for  the 
main  categories  and  kinds  of  language 
which,  when  not  based  on  facts,  have 
led  to  libel  judgments:  allegations  of 
crime,  mental  problems,  professional 
incompetence,  sexual  aberration, 
abhorred  political  affiliations,  conflict 


Neither  reporters  nor  editors  shouid  make  private 
disparaging  remarks  about  a  story’s  subjects. 


unnamed  single  member  of  such  a 
small  group  can  sue. 

12.  Make  sure  every  word  of  a  sen¬ 
sitive  story  is  read  for  libel  and  inva¬ 
sion  of  privacy.  Problems  pop  up  in 
unexpected  places. 

13.  Avoid  defamatory  labels.  A 
defamatory  statement  is  one  which 
injures  someone’s  reputation.  Stick 
to  the  subject’s  actions.  Moreover,  in 
many  jurisdictions,  opinions  must  be 
based  on  facts.  Make  sure  there  are 
facts  to  back  up  opinions. 

14.  Make  sure  your  lawyer  reads 
documents  which  are  the  bases  for 
allegations  of  illegality  or  unethical 
behavior.  In  some  cases,  this  may  be 
boxfuls. 

15.  Double-check  the  spelling  of 
names  and  identity  of  pictures  of  con¬ 
victed,  indicted,  and  arrested  persons. 

16.  Have  photographers  get  written 
permission  from  parents  for  pictures 
of  minors,  particularly  when  they  are 
in  correctional,  medical,  or  mental 
institutions. 

17.  Be  sure  that  advertising  and 
press  releases  accurately  reflect 
statements  in  a  story. 

18.  Neither  reporters  nor  editors 
should  make  private  disparaging 
remarks  about  a  story’s  subjects. 

19.  Beware  of  remarks  about  the 
competency  of  professionals  such  as 
doctors,  lawyers,  and  educators. 
They  sue. 

20.  You  have  a  privilege  to  report 
false  and  defamatory  statements 


of  interest,  the  wrongful  use  of  a  pub¬ 
lic,  corporate,  or  union  office. 

23.  Editors  should  decide  whether 
characterizations  and  interpretations 
are  supported  by  facts. 

24.  When  a  reporter  is  using  a  confi¬ 
dential  source,  a  source  which  cannot 
be  named,  have  the  reporter  ask  the 
source  if  he  would  testify  in  the  event 
of  a  lawsuit. 

25.  It  is  always  best  to  name 
sources.  This  will  deter  an  aggressive 
lawyer  from  filing  suit. 

26.  You  cannot  rely  on  the  distin¬ 
guished  history  or  awards  of  a  writer. 
Every  writer  should  be  sourced  out. 
The  most  successful  and  famous  want 
to  be.  They  want  an  accurate  story 
and  they  do  not  want  to  get  involved 
in  a  lawsuit. 

27.  Do  not  print  a  questionable 
story  because  you  think  the  subject 
will  not  sue.  There  is  no  way  to  pre¬ 
dict  who  will  sue.  Ensure  that  stories 
are  accurate,  fair,  and  based  on  credi¬ 
ble  sources  or  on  documents.  (My 
experience  is  that  many  people  who 
sue  do  so  because  they  are  angry.) 

28.  Reporters  should  keep  all  their 
notes  and  tapes. 

29.  If,  prior  to  publication,  you  are 
informed  by  a  story  subject  or  an 
attorney  that  you  have  false  informa¬ 
tion,  check  the  claim  and  respond  to 
the  complainer. 

30.  Denials  should  go  into  a  story  to 
show  fairness  and  that  care  has  been 
taken  to  be  objective  and  accurate. 
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From  MCDONALD’S:  BEHIND  THE  ARCHES 

by  John  F.  Love  (page  161), 
published  November,  1986  by  BANTAM 


We  can’t  promise  that  you’ll  build  an  empire  for  a  client, 
as  Ray  Kroc  built  McDonald’s,  but  we  can  tell  you  that  the 

1989  Editor  &  Publisher  Market  Guide  is  your  ally  in 
that  direction. 


Listings  like  this 
for  every  U.S. 
and  Canadian 
Newspaper 
Market. 

To  order  send  a 
check  or  money 
order  for  $70  ($90 
outside  of  U.S.)  tO: 

Editor  &  Publisher 
Market  Guide 
11  W.  19th  St.  i 
New  York,  NY  / 

10011  /, 


The  Editor  &  Publisher  Market  Guide  is  designed  to 
assist  you  in  planning  smart,  sound  marketing  and  advertis¬ 
ing  strategies  . . .  and  to  give  you  facts  and  estimates  fast 
for  your  clients.  The  Market  Guide,  in  4  easy-to-use  sec¬ 
tions,  is  your  single,  most  efficient  facts-and-forecasts  tool. 


/ 
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You’ll  find  the  latest  facts  and  figures  for  over  1,600  U.S. 
and  Canadian  cities  —  data  on  industries,  banking,  retail¬ 
ing,  utilities,  climate,  transportation,  daily  newspapers 
serving  the  area  . . .  exclusive  1989  market  rankings  of 
leading  U.S.  cities,  counties  and  MSAs  according  to  E&P’s 
estimates  of  population,  personal  income,  total  retail  sales, 
food  sales  and  income  per  household  . . .  E&P’s  1989 

tables  for  the  U.S.  and  Canada,  estimates  of  sales  of  gen¬ 
eral  merchandise,  apparel,  food,  auto,  gasoline,  lumber/ 
hardware,  furniture,  eating  and  drinking  places,  drugs, 
number  of  retail  establishments  in  each  category;  totals. 
Plus  much  more! 


It’s  all  liere  at  your  fingertips  . . .  crucial  marketing  data 
...  in  the  most  efficient,  single-volume  marketing  tool 
available  —  the  Editor  &  Publisher  Market  Guide, 
available  NOW. 


BETONDTHE  BASICS 

Achieving  Tbtal  Quality  in  a  newspaper  means  more  than  eliminating 
problems.  At  Scripps  Howard,  we  believe  it  must  be  accompanied  by 
value— from  the  customer's  point  of  view  Spending  time  with  a  newspaper 
must  be  not  only  convenient,  but 
also  genuinely  worthwhile. 

'It’s  no  longer  good  enough  to 
get  the  paper  out  on  time,”  observ¬ 
ed  William  R.  Burleigh,  senior 
vice  president/newspapers.  ‘It 
must  be  a  quality  paper,  with  the 
very  best  color,  the  very  best 
paper  and  ink,  the  very  best  of 
everything.” 

Tb  ensure  that  Thtal  Quality 
means  a  product,  and  not  just  a 
program,  our  newspapers  are 
honoring  ideas  and  innovations 
that  result  in  better  newspapers 
and  customer  service.  Each  quar¬ 
ter,  Scripps  Howard  is  presenting 
cash  awards  for  the  two  best 
ideas  from  our  employees.  Over¬ 
all  winners  will  be  recognized  at 
the  end  of  the  year. 

The  emphasis  is  on  reflecting  our  customers’  priorities,  such  as  crisp, 
clean  reproduction;  on-time,  on-porch  delivery;  total-market  or  target 
coverage;  well-organized  content,  and  such  simple  but  important  things 
as  prompt  and  polite  handling  of  telephone  calls.  After  all,  our  customers 
deserve  nothing  less. 

DELIVERING  TOTAL  QUALITY 

SCRIPPS  HOWARD 
NEWSPAPERS 


RECOGNIZING 

Em£NCE 


First  Quarter  Wiimers 

First  Placje:  Jack  McElroy  Albuquerque  Thbune. 
"Better  every  day"  editorial  content  program. 
Second  Place:  Dan  Mashburn,  Knoxville  News-SentineL 
Alpha-numeric  pagers  in  circulation  department. 
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